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| Others $1.5 to $2.70 
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PRACTICAL. HOLIDAY GIFTS 


_ Universal 

Universal Universal Bread Maker Coffee Pereolator 
Chopper No, 4 $3.00. Others $2.00 to $3.50 No. 476 $5.50 

No. 2 $2.00 a Others $3.25 and upward 


UNIVERSAL 


Home Needs 


Every Christmas but particularly in war times the utility 
as well as the appearance of a gift should be most care 
fully considered. National economy demands careful ex- 
penditure of money and careful selection of gifts. This 
year your trade will seek those articles which perform a 
practical service and which are not only certain of appreci 
ation at holiday time but 


‘Make a Merry Christmas last 
the whole year through”’ 
The UNIVERSAL line is nationally advertised and 
ee asked for by name everywhere. , : 
nivel ‘ 
a Vacuum Bottle om Landers, Frary & Clark, New: Britain, Conn my 
or in cover. No, 58) = 


with 1 extra cu; a 
589 D $3. 























| No, 2822 $7.00 
Others $5.50 and 
Quart with 3 extrs oe upward 
cups $6.00 : 


mes fi 
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Universal 
Universal Universal Electric Iron De Luxe 
Pour Heat Electrle Grit ee Eso $88.75". With ‘Push Button. Switeb 
No. E984 $7.50 No. E9166 33.75 
Urn Separately $17.00 
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This advertisement (generally in full-page form) is in the November national 
publications, having a circulation of over thirteen million copies 
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MR. JOBBER and MR. DEALER’ 


ARE YOUR REAPING YOUR SHARE OF 


PLEASING RESULTS 


OUT OF THIS JUDICIOUS AND EFFECTIVE 


“FREE ADVERTIS:iNG DEAL’’ ? 


the Motto 





TRADE MARK REGISTERED U. S. PAT. OFF. 


HARVESTER OILERS 


SEAMLESS ONE PIECE STEEL BODIES 


In Attractive Mg $ 5 ; Extra 
Colors we | Me Wide Mouth 

Red, Blue, ESS : = Openings, 
Yellow No Funnel 


ond | (Required 
Copper { for 
Finishes Filling 


We a furnish your traveling salesman, free of charge, with above sample kit, 
including oilers. We print your customer's name, business and address on each 
oiler—without one cent cost to him, when ordered in one gross lots. 


Most every dealer will sell from one to five gross of this type of oiler per 
season, hence one gross is only a small investment. 


And every one of the 144 (or more) oilers thus sold by the merchant means 
that his name will appear just that many times in just so many places, either on a 
piece of farm machinery or around the shops and work benches; results are certain. 


We have the largest oiler making equipment in America. 


WRITE FOR FREE SAMPLE, CATALOG, CIRCULARS AND PRICES—“WE WILL HELP YOU SELL” 


EAGLE GLASS MANUFACTURING CO. wELiseuRC. vy 


a 











HARDWARE AGE November 15, 1917 


WALWORTH 
MFG. CO. 


© WALWORTH 


_ STILLSON 
WRENCHES 


NEW YORK CHICAGO 
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“Will Not Get Out of Order” 


When you hand a customer a Coes Knife-Handle 
Wrench and say: ‘Will not get out of order,”’ think 
what that simple statement means—particularly to 
the man who is going to use the tool. 














Don't be afraid to say it, because it won't. Our 
first thought in making the Coes Wrench is to sim- 
plify its construction. This we have done—down to 
the fewest parts possible. Then to make each indi- 
vidual part such a strong, solid unit that when as- 
sembled and joined together by Coes construction 
their united strength will form a wrench that posi- 
tively will not get out of order. 


























For this reason we use only |0 units—all whole 
parts and all solid. 








For this reason we use the best materials that 
money will buy. 








For this reason we employ none but skilled work- 
men—men whose sole purpose is to make Coes 
Wrenches excel. . 





orieteiaeee 








Think of these reasons, and when tempted to 
stock imitations and substitutes stick to the old, re- 
liable Coes—the wrench that is made right and stays 
right. 

Practically all Jobbers carry a full line of COES 
Wrenches. If your Jobber doesn’t write us and 


we'll refer you to the nearest Jobber who does. 
Under no circumstances accept an imitation. 
































10 Solid Whole 
Parts Only 


iii 







Coes Wrench Co., “i:* Worcester, Mass. 


AGENTS 
J. C. McCarty & Co., 29 Murray Street, New York 
John H. Graham & Co., 113 Chambers Street, New York 
Fenwick Freres, 8 Rue de Rocroy, Paris, France 
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ACCURACY 


in machinists’ tools grows 
more important each day. 
Present manufacturing 
methods make the use ot 
tools of known reliability 
and accuracy imperative. 
No one knows this better 
than the man in the shop. 
That’s why so many ma- 
chinists, toolmakers, manu- 
facturers, mechanical engi- 
neers and experimenters 
insist that the tools they use 
bear the 


**There’s a big demand for 
Machinists’ Tools in gen- 
eral and Brown & Sharpe 
Tools in particular.” 


Brown & Sharpe 
Machinists’ Tools 


WE PROTECT THE DEALER 


BROWN & SHARPE MFG. CO. 
PROVIDENCE, R. I., U.S. A. 


MMM 
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B&S 
Trade Mark 


Their reputation as good work- 
men finds complete protection 
in the accuracy of Brown & 
Sharpe Tools. 





Lal 
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A stock of our tools is carried at 
our Chicago Office and Store, 
626-630 Washington Boulevard, 
Chicago, Illinois. 
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A Very Practical Outfit 
for the car owner and garage 




















Stewart Handy Worker 





It includes: 





A powerful steel-faced vise opening to 44 inches. 
A steel pipe vise up to 14-inch pipe. 

A good sturdy anvil. 

A cutting hardie. 







A corundum grinding wheel. 





A two-speed drill press. 


Weighs, boxed, 90 pounds. List, $14.00, f. o. b. 
Chicago. 






A good seller with a substantial profit to you on every 
sale. From your jobber or direct. Liberal supply of 
show cards with your shipment. 













CHICAGO FLEXIBLE SHAFT CO. 
606 N. La Salle Street CHICAGO 
NEW YORK BRANCH: 16 and 18 Reade Street 
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The “‘Feel” of a Good File 


Did you ever watch a really capable mechanic test a file? He has 
a way of passing a sensitive thumb over its jagged surface. Instinc- 
tively, unfailingly, he thereby determines whether it is fit for use. 


This man invariably chooses NICHOLSON FILES. He never 
buys blindly. He can “feel” that a NICH- 
OLSON FILE is right. He can “‘feel’’ its 
sharp, keen-cutting teeth, arranged in rows 
of perfect uniformity. There is no doubt 
in his mind. He buys NICHOLSON. He 


makes sure of satisfaction. 


Our catalog and copy of 
“File Filosophy” will inter- 
est you. Write for them to- 
day. 
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Why You Should Buy ATKINS SAWS 


Because they draw crowds like the one shown above. 


Because ‘Atkins advertising and personal letter service to 


carpenters attracts and holds customers who buy not only 
Saws, but Tools, Stoves and other things. 


Because the profit derived from selling them lies not only 
in money, but in the selling of Silver Steel Saw satisfac- 
tion; and chiefly 


Because the Quality of every Atkins Saw is in keeping 
with the high standards of your store. 


These are the reasons. All that’s necessary is for you fo 
stock ATKINS SAWS and then to request our helps. 
We'll draw the crowds. 


Send for ““ POINTERS”’ 


E. C. ATKINS & CO., Inc. 


Established 1857 
The Silver Steel Saw People 
Home Office and Factory, Indianapolis, Ind. Canadian Factory, Hamilton, Ont. 


Branches carrying complete stocks in all large distributing centers, as follows: 
Atlanta Minneapolis San Francisco Vancouver, B. C. 


Chicago New Orleans Seattle Sydney, N. S. W. 
Memphis New York City Portland, Ore. Paris, France 


John Shaw & Sons Wolverhampton Ltd., Wolverhampton, England, Agents for Great Britain 
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The Sermon of “TR T Mi Osim Bien 


Its text is Value. 
Its morals are Economy, Strength, Durability. 
Its summing up is Work Made Easy. 


The story of the discouraged mechanic and the rusty pipe 
has become a fable. 


Sample our commercial religion and be convinced. 


NUT WITH 7 NUT GUARDS 


WITH FLAT-LINK OR CABLE CHAIN 
TRIMO CHAIN WRENCH 


Send for Catalog 133 


Made by 


TRIMONT MFG. COMPANY 


55 Amory Street -:- ROXBURY (BOSTON), MASS. 
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Value Received for 
Value Paid 


One sale dovetails into another when 


SIMONDS SAWS" 


pass over your counter. They develop con- 
fidence and bring out reciprocating smiles of 
dealer and customer. 


sam 


2, 
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The entire Simonds line is designed right, 
made right and sold right. 


It is always a pleasure to us to send dealers 
our interesting selling helps, display signs 
and booklets—the kind that brings in the 
buyers. ; 


Simonds Manufacturing Company 
“The Saw Makers”’ 


Established 1832, FITCHBURG, MASS. 


Five Factories Eleven Branches 





BRANDS 
Little Giant 
Lightning 
Green River 
Smart 


Reece 
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TapsDies 


In all mechanical work, 
in machine shops, black- 
smith shops, garages, 
repair shops, etc., taps 
and dies are required for 
threading nuts and bolts 
and for thousands of 
special threading jobs. 


Mechanics, blacksmiths, garages and repair 
men are among your best customers. Please 
them! Cater to them! Sell them the best of 
everything—screw cutting tools included—and 
hold their trade! 


The trade mark G.T.D. is being standardized 
and dealers who sell G.T.D. products will not 
only get the benefit of our advertising to millions, 


but they will cash in on the accumulated prestige 
for the famous G. T. D. brands. 


Greenfield Tap & Die Corpn. 


GREENFIELD, MASS. 


NEW YORK, 28 Warren St. CHICAGO, 13 So. Clinton St. 


LONDON, 149 Queen Victoria St. 
Canadian Factory, Wells Brothers Co. of Canada, Ltd.,—Galt, Ontario 


a 
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Sell the Guarantee Too 


When you sell Moore Stillson Wrenches you can sell the guarantee 
that goes with them—replacement if not satisfactory. 


Moore Wrenches are made in one of the best equipped drop forge 
plants in the country and our whole reputation backs them up. 


. One of our guarantee tags is attached to each wrench—teach your cus- 
tomer to look for it. 


Moore Drop Forging Company 


Springfield, Mass. 
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Clinton Wire Goods 


Send for catalog of complete 
line including Poultry Net- 
ting, Tree Guards, Plant 
Supports, all kinds of Screen 
Cloth for Doors and Win- 
dows, Pompeiian Bronze 





























Screen Cloth, Electrically 
Welded Wire Fabrics, Wire 
Lath, Perforated Metals, 
Woven Wire Fencing, Wire 
Mats, etc. 


Clinton is the recognized 
standard of quality. 
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Clinton Wire KS EM Bat. 
‘ SW ste Me // p> 
Cloth Co. 2 we “ 
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Clinton Mass. 
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Carefully Made 


Our catalog tells about the great care we 
Ca%e take in making Excelsior Hex. Mesh Poultry 
Se Oe Netting. 
eea®. First let us state that the wire used is pre- 
ata pared by the Cold Drawn process and made vs rs 

C +~<.) from Carbon Steel stock, thus giving the goods 

ee great tensile strength. 
WEAVING—The netting is then woven on 















%e*%e powerful electrically driven machines which 
St @® 2, weave two and sometimes three widths at one 
cm time. Each machine is equipped with a very 






» 

3 ee accurate measuring device that insures the 
—@e®. accurate length of each roll (150 ft.). All net- 
~~ $2 ting woven by us has the three-strand Patent 
—%e* metre unlike any other netting on the 

market. 

o ~< .GALVANIZING—After the Excelsior net- 
oo ting is woven it is thoroughly cleaned 
> é in a solution of acid and then run 
avtea®. through a bath of molten zinc (in fluid 
~~ s-2 state), which thoroughly covers and 


a coats the wires and all joints and 
ae® ws intersections become soldered to- 
gether, making a thoroughly strong 
and durable fabric which is protected 
from the action of the elements for 
many years. 

Excelsior Brand has always been a 
popular seller. Ask your Jobber to 
supply you. 

If you want a Catalog—send to us. 




























Wright Wire Company 
WORCESTER, MASS. 


Branches at Boston, New York, Philadelphia, 
Chicago, San Francisco 
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Wickwire Cortlan d 
Brothers Dla: Waal, 


Inc. 


There’s more than one reason for the popularity and selling strength of Wickwire product, but all 
ef them can be traced back to the idea of giving the best value and highest quality possible. 
We mine our own ores, uy ta refine tinue gwen nanny or oll cohgnedl gh amma 


In short, we control-every step in the manufacture, and therefore can regulate the quality from the 
beginning to the end. Nothing but the best is allewed to pass. Ask your jobber for prices. 
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Say Same as last’ 


Miss Typist can order 


ROYAL WASTE 


as well as yqu, once you've chosen 
your favorite of these 


Twelve Standard Grades 
















prog COLORED 
ron King a 
Count A Grade Marquis r 
Czar for Every Need Mikado q 
Duke of Service or Prince ) 
Earl Price Rajah 
Emperor Sultan 






Ask the men who use it how much it means to get a waste that’s 


STANDARDIZED and GUARANTEED 
for ‘ 
Uniform Quality—“Tare’”’ Wrappings 6%—Even Weight—as ordered 


Ask your jobber or write for Royal Sampling iH 
Catalogue; ask for samples of Royal Wool Waste. 


ROYAL MANUFACTURING Ce 


GENERAL SALES OFFICES AND PLANT 








New York Office—z2 Rector Street RAHWAY, N. pi Pittsburgh Office—Oliver Bldg. 
St. Louis Office—Pontiac Bidg. Chicago Office—People’s Gas Bldg. San Francisco Office—Wells Fargo Bidg. 


LOOK FOR THE BRAND ON EACH STEEL BAND 


Ee RR em 
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oIAMOND 


VELVET 


SASTORE 


Noiseless! 


“Silence is golden.” That is the principle on 
which these casters work. They do not speak, pre- 
ferring to allow their good points and features to 
do it for them. 

Their frictionless bearings prevent noise. They 
cannot scratch or mar highly finished floors. The 
roller axle is three times the size of ordinary wire 
rivets used in other casters—built extra strong to 
stand a heavy strain. 


They Sellas Easily 
as They Roll 


And that is saying a whole lot. 


Tell your customers how easy- 
running and noiseless the Dia- 
mond Velvet Casters are, and 
they will be interested. Just 
examine a sample Diamond Vel- 
vet Caster. It will appeal to 
you. We will send that sample 


on request. 


M. B. Schenck . Vulcanized cotton bearing, weight 


Company . mage ‘ciubiihe No wearing of 


metal against metal. 


Meriden, Conn. iia 
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| yy 2g Th e Jaws Cant 


Spring Out 


A trap turns traitor when the jaws spring out— 
letting valuable fur go instead of holding it. Just 
another reason why trappers everywhere use 
VICTORS—because the jaws stay put. 

Victor Jaws cannot jump out. On the smaller 
sizes a lug holds the jaws firmly where they should 
be. On the larger sizes a clever bend in the end of 
the jaw does the work. Patented, of course,—and 
used exclusively on traps made at Trapping Head- 
quarters. 


ONEIDA COMMUNITY, LTD. 
ONEIDA, N. Y. 


Also makers of a complete line of Mouse and Rat Traps. 


VICTOR Ars 


by WARE 


« bas fades 
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FOR THE 


HOLIDAYS 


For several weeks we have been calling attention to Ice and Roller Skates. 
We wish to emphasize the fact that these two lines are included in every retail 
hardware, toy and sporting goods stock at the holiday season. 


For the benefit of the Retail Dealer, who should place his order immediately for 
these goods so as to insure delivery for early Christmas sales, we give you below 
a list of the most popular sellers, together with a brief description. 


Ice Skates Continental and 
Curved Runners Scandinavian Patterns 


For Boys and Men For Girls and Women Saw Tooth Runners — for 
No. 1624 No. 5624 : : 
Sant Seael Plialead. sinctpsbae evan 
No. 92, No. 95, No. 96 


No. 17244 No. 5724% 
Hardened Renae: Nickel Plated. Chrome Steel Runners, Tempered, 


No. 1924% No. 5924% Full Polished, Nickel Plated. 


Flanged Runners, Tempered, No. 94 


Full Polished, Nickel Plated. 
Union Steel Tempered Runners, 


Hockey Patterns Nickel Plated. 


No. 524% No. 5244%L 
Cast Steel, Nickel Plated. 
No. 424% No. 424%L 
Hardened Runners, Nickel Plated. Roller Skates 
For Boys and Girls 


No. 9244 No. 924%L 
Flanged Runners, Tempered, No. 3 and No. 10 
Full Polished, Nickel Plated. Plain Bearing, Plain Finish, 


The Screw-On Styles with Steel Rolls. 


For Men and Women No. 5 for Boys, No. 6 for Girls 
No. 0X3 and No. 9 Nickel Plated, fitted with Regular or Self- 
Flanged Runners, Tempered, Contained Ball Bearing Rolls. 
Full Polished, Nickel Plated. 
No. 130 and No. 130L 


1 
oll wsdl Are Ball Bearing Extension Rink Skates, 


Polished, Nickel Plated. Strongly Reinforced, Nickel Plated. 


Union Hardware Company 


New York Office, 99 Chambers Street 
Main Office and Factory, Torrington, Connecticut 
U.S a. 
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Up-to-date System for Retail Stores 


Electrically Operated National 
Cash Register 


Great labor-saving machine for retail 
merchants. 


It does 15 things in three seconds. 
It does quickly what clerks can’t do. 
Tells which clerk sells the most goods. 


Advertises your goods direct to your 
customers. 





The New N. C. R. Credit File 


Cuts out all bookkeeping of cus- 
tomers’ accounts. 


No customers’ ledger, blotter or day- 
book. 


Every customer’s account balanced to 
the minute. 


Complete record with one writing. 
Saves time and work for clerks. a 


Customers like it; it saves their time. 


Prosperity is.increasing. Freight congestion is growing greater. Hence don’t delay. 
Order now and get the profits which our system will make for you. 


It more than pays for itself out of the money it saves. Sold on small monthly payments. 


Old cash registers repaired, bought, sold, rebuilt and taken in exchange for new registers. 














To Dept. 141, A 
National Cash Register Co., Dayton, 0. 


Please send me full particulars of 
your latest model cash register 
and the new N. C. R. credit file. 


Getthe benefit of these prosperoustimes. 





Business 





Address 





Cut out this coupon and mail it today 


se DIR ach Ns 
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Aladdin Aluminum 
Sells Fast—Stays Sold 


Judge the entire Aladdin line by the superior features and beauty of this Aladdin 
Aluminum Percolator. It sells with amazing rapidity because it has those features 
which every woman knows a percolator should have. 


Of first importance is the Aladdin valve and pump. The water is forced up by 

this device before it begins to boil. The Aladdin spreader distributes it evenly 

over the es coffee so that all the flavor is extracted—giving it that fine 
e 


degree of excellence. The broad, heavy base prevents the percolator from being 
tipped over easily. And the quick renewable handle is a strong salesmaking feature. 


300 Other Aladdin Aluminum 
Utensils 
Every one of the more than 300 other 
numbers in the Aladdin line has just as 
practical and as strong selling features as the 


, They take pride in having it on their shelves 
and are happy with the sales results they 
are getting. You too will be. 


Write for Complete Catalog 
and Selling Helps 


percolator. That’s why the line sells—fast 
—and stays sold. You sell satisfaction and 
build solidly with Aladdin Aluminum. 
Now Being Sold by the Most 
Prominent Merchants 
Most of the large and prominent merchants 
in the country are now handling Aladdin. 


Get the full Aladdin story. The catalog 
explains and pictures fully the complete 
superiority of Aladdin Aluminum. You'll 
recognize its selling possibilities immediately. 
If you stock Aladdin Aluminum we help 
you turn your profit quickly by furnishing 
you with every kind of selling help. 


Write for the Aladdin story— 
N-O-W —before you lay this aside. 


THE CLEVELAND METAL PRODUCTS COMPANY 


7252 Platt Avenue 


Cleveland, Ohio 
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The cream of the 


cream separator 
trade goes to the 


De Laval Agents 


THE DE LAVAL SEPARATOR COMPANY 


165 BROADWAY 29 E.MADISON ST. 
NEW YORK CHICAGO 


61 BEALE STREET 
SAN FRANCISCO 
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cialties 


Until you have read our catalog or have become familiar with the wide 
variety of special wire goods manufactured by us, you can have no idea 
of the tremendous sales possibilities for the many specialties that we make 


We have hundreds of articles, each of which has as great sales possi- 
bilities as many lines depending on a single product for sale. 


You will have many calls for our staple wire goods such as hooks and 
eyes, hammock hooks, screw hooks, coat and hat hooks, drawer pulls, etc., 
because these articles are in constant demand. But in addition to your sales 
on these, you can sell our specialties such as key rings, coat hangers, gun 
cleaners, dog chains, baseball spikes, drawer partitions, bird cage springs 
and hooks, because these articles can be sold in so many places by merely 
suggesting their advantages. 


Dealers who have a good stock of Parker Wire Specialties can do a 
continuous and profitable business with home owners. 


You should have our catalog to appreciate the hundreds of rapid sellers 
that are included in our line. Copy sent free on request. 


PARKER WIRE GOODS CO., Worcester, Mass. 
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Cash In On the Stormy 
‘Muang, Weather by Displaying 


McKINNEY 


STEEL DOOR MATS 








Bad weather months are mat profit 


months. 


During the season of muddy, slushy 
weather you can count on a big turnover 
on McKINNEY Steel Door Mats. In 
your window and in the store, show 
McKINNEY Mats in combination with 
the bright, attractive posters we have 











prepared. They will win attention and 
start things your way. 


We have prepared window and coun- 
ter cards, display stands, electros, and 
folders to be furnished With dealer’s im- 
print for counter use and distribution in 
letters and bills. 























A small amount of effort now will 





bring big returns all winter long. May 


, : we send details of our co-operative plan? 
Display Stand showing sample mat P P 


and Card on display Write now. 


McKINNEY MFG. CO. 


Makers of Hardware 
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‘SAAS 


The Biggest Season Ever 


Early orders indicate a tremendous demand for Barney & Berry skates all along the line, 
with hardware dealers everywhere preparing to get their share of the trade that is being im- 
pelled by the advertising campaign in magazines of national circulation. We look for the big- 
gest season ever. 

Dealers who have seen our 1917-1918 line are universally enthusiastic about it. Among the 
more than forty styles of skates it includes are the newly designed, closed-end blade hockey 


and rocker patterns, made up in various fastenings. 
Every number in the line is strictly up to the high 
Barney & Berry standard in quality and finish. Despite 
the high price of steel and nickel, nothing has been sac- 
rificed which makes for quality and value. 


graa—Popular Screw-on Hockey skate Sneney & Renty que ae eee ae Sees 
ftom cori ge Me me mr ggg en 2 or more than fifty years of skate making. When father 
plated and buffed. Retail at $2.50. was a boy Barney & Berry skates had the call, and 
today they are recognized by skate experts and skaters 
in general wherever water freezes as a line of indisput- 


able beauty, correct in design and supreme in quality. 





Show Barney & Berry skates in your window. It 

PRC Rs MIR IEG AHEM will tell folks that you are anxious to serve them with 
superior etacnabie ocKke ate. . . 

Latest design blade of Chrome Nickei the best in skates. They are looking for the Barney & 

Steel, special temper, lengthwise finish. ® 

Finely nickel plated. Retail at $3.00 Berry dealer these days. You canbe IT. If you haven't 


already ordered your B & B’s GET BUSY. 


BARNEY & BERRY, Inc. 


Sa aes 193 Broad Street, SPRINGFIELD, MASS. 


6633—Improved Canadian Pattern. High- 
est quality and finish. Edges beveled 
Substantial post construction. Blades 
warranted hardest produced. Retail at 


eet en 
e have organize e aters Pi, ee 


7 BARNEY & BERRY 








League. To every member we send a bright 
two-color button, and there are three mem- 
bership grades, each with its button. The '@) MEMBER Oo 
requirements for the higher grades are 7) ky 


No. 098—For the International Style of planned for the benefit of B & B dealers. ¥-. Sue 8 


BARNEY & BERRY 


Figure Skating. Splayed blades of Gen- Booklets on “‘How to Skate,”’ “B & B Skaters’ W; 
uine Welded Tool Steel. Ornamented League” and Ice and Roller Skate catalogs “Eps \¢ 


tops. Highest finish throughout. ail . ee 
at $12.00. — Retat are furnished to all dealers for free distribu- 
tion. 
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The Hand of the Burglar~ 
Ka Cha biom Celene kchseMy(—>-<: 


Mah isi 
| J OH NSON The one way to Insure 


. 1918 Profits is to 
SS Aatemat REVOLVER Order Firearms NOW 


Four words describe the way orders are piling in on us— 


‘a curtain of fire.” 


Insure your next year’s profit on both Iver Johnson Re- 
volvers and Iver Johnson single and double barre] Shotguns 


by ordering a full line of each from your jobber now. 


Not business as usual, but— ‘more business than usual” — 
this should be the motto of every business man. It will pay 
you to anticipate your needs. Order now all the firearms you 


can sell for the next six months. 
Send for Free Booklets 


A—Firearms B—Bicycles C—Motorcycles 
IVER JOHNSON’S ARMS & CYCLE WORKS 
332 River Street, Fitchburg, Mass. 


NEW YORK, 99 Chambers Street SAN FRANCISCO, 717 Market Street 


i 
: 


re 


peslietat a? cages eek nee 
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Ultralite’ 
“The Vest Pocket Lantern” 


HE Ultralite is not a mere flash lamp—bulky and projecting only 


a ‘‘spot.”’ It nestles snugly in your vest pocket, yet it can 
throw a beam of light as broad as a lantern’s. 

And you don’t have to hold the Ultralite in your hand. You can 
stand it up anywhere—its base is flat—and use both your hands for 
working, writing, etc. 

Find out about the Ultralite. Find how handy it is for camp use— 
when standing, no light is visible from behind. For signalling—sends 
its broad rays a long distance. 

Find out its special appeals to the soldier, the boy scout, the physi- 
cian, the nurse, the policeman, the reporter, the watchman, the 
photographer, etc. 

And find out the good profit there is in the Ultralite’s quick sales. 


Distributors: 


A. C. PENN, INCORPORATED, 100 Lafayette St., New York 


As a Reading Lamp For the Motorist As a Ruby Developing For Night Writing ; Paper For Scout Signalling 
Indoors Outdoors Light Held Against the Light at Night 


= 
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RELIABLE 


is the quality every honest 
dealer demands of his scales. 


Chatillon Scales qualify. 


They are “doing their bit” 
toward conserving the family 
resources and incidentally 
building confidence in the 
dealer. 


Render super-service to your 
fellow merchant in order that 
he may pass it on. 


Sell him Chatillon Scales. 


JOHN CHATILLON & SONS 


(Scale Makers Since 1835) 
85-93 Cliff Street New York City 


Sole Distributors of Foster Bros. & Chatillon 
Company Products 
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GreatGuns! 
What a Mess 


Just what every car owner is trying to get away from. 
wes as sure as he needs an oil can for his oil he must 
ve a grease gun for his grease. 














Here they are. 


The Rose 
Grease Guns 


Rose Shop Gun 24% x 1%, List $3.50 each 
Rose Auto Gun 12% x 1%, List $1.80 each 


ROSE GREASE GUNS ARE THE BEST GREASE GUNS 
Because—they are Self-Loading, Clean, Quick and Service- 
able. Made from heavy steel, are indestructable and fill by 
suction like a syringe. 
FOR SALE BY MOST JOBBERS 


If your jobber don’t handle them send us his name and we 
will send you samples of the Rose Grease Guns post eid at 
the regular dealers’ prices. 


J. H. Haney & Co., Hastings, Neb. 


MANUFACTURERS 
ROSE PUMPS GREASE GUNS AND FAN BELTS 


The Old Dirty Way 


The New Clean Way-—The Rose Way 






































TRADE MARK 


STEEL CEILINGS 


Perfect in Quality, Design and Workmanship 


For All Classes of Buildings 


Whatever your requirements are, our large and com- 
plete line is sure to contain the very design your 
customer wants. Catalog on request. 


Die Cut Nail Holes and Repressed Beads 


Design No. 2435 
New ‘Beautiful, Exclusive Designs 





Iilustrating one of the several new Easy and quick erection at less cost and with more 


designs. We have the largest and : 5 : é 
ag gee Bt ts Rs ei ’ satisfaction. All plates in perfect alignment. 


MILWAUKEE CORRUGATING CO. 


Branch at Kansas City, Mo. Milwaukee, Wis. 
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THE 


ALASKA 


FREEZER: 


“*The freezer with the open spoon dasher”* 


You not only can get better profits selling the ALASKA Freezer, but with 
every sale we guarantee a p!eased customer. We want only the best dealers 
who are willing to get good profits. If you are one and want the best im 
quality for your trade, write us at once for 


NEW PRICES 


and terms effective Aug. 1, 1917. Big cash discounts obtain on early settle- 
ments. 


The ALASKA Freezer is made on honor. Sold on quality. No other 
freezer quite equals it. Freezes cream in the smoothest manner, and takes 
only 3 to 4 minutes’ time, 


The Alaska Freezer Co. 


Winchendon, Mass. 
AONUMA LLU 


HON 


Sl 2 

















CORCOSTOVE PIPE 


REG-U-S-PAT-OFF- : 
is made from Even Colored, Polished, Planished or Galvanized 


Steel Sheets, in all gauges and in 4” to 7”’ diameters. 


Six style locks to choose from, all simple, strong and capable 
of making a perfectly rigid joint. 
Corco Stove Pipe is shipped in steel casks with wood heads 
that save a joint on every package. With paper wrapped 
or wood crated pipe the outside joint is 
Madelike this usually battered and rusted when delivered 
and must be thrown away. 


Corco Pipe, in the steel drum, comes to 
The Corco Stove Pipe you with the outside joint in the same good 
ie ager = condition as the inside sections. Makes 
mailed on request. handling and storage easy. Can be used 


over again. 


-_ 


er —— 








Whitaker - Glessner Company 
WHEELING CORRUGATING DEPT. 
Wheeling, W. Va. Members of National 


Association of Sheet and 
Branch Offices and Warehouses Tin Plate Manufacturers. 


"Kena City Chattanoces “Rictmend” Shipped like this 
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No. 4 Planet Jr. Combined Hill and Drill 
Seeder, Wheel Hoe, Cultivator and 
plow. 


The steady increase in sales 

of Planet Jr. implements is a 

strong incentive for you to sell 
them. 


You'll not only find a ready outlet among a 
host of new customers this season, but every 
time you sell a Planet Jr. you increase your 
prestige with the farmers and gardeners in 
your vicinity. They know that since the advent 
of Planet Jr. implements (which enable them 
to cultivate three times as much acreage as 
formerly and get bigger, better crops, with no 
more labor) they cannot afford to cultivate 
without 


Planet Jr. 


Farm and Garden Implements 


And when they find you are the dealer in 
their vicinity who sells these implements they 
naturally and quickly give you their patronage. 


It means a succession of sales for you, and 
corresponding share of profits. 


We make this business easy for you because 
through our system of extensive national 
publicity 


we find the customer— 
the dealer makes the sale. 


But you can’t make sales unless you have the 
goods, and display them! 


The sooner your customers see Planet . imple- 
ments in your store, the more you will sell and the 
larger will be your profits. So write us today for 
prices, terms, discounts and full information. 


S. L. ALLEN & CO. 
Box 1207 W Philadelphia, Pa. 
Established over 40 years 


Manufacturers of 
Hill and Drill Garden Two and Four Row Beet 
Seeders Cultivators 
Orchard Cultivators 


oes 
One and Two Row Riding Celery Hillers 
Cultivators Potato Diggers 


Ww 


Milwaukee Saginaw Minneapolis Los Angeles 











Fine Wire Scratch 
Brushes 


There is a big demand for this line. The hardware 
merchant who sells these brushes knows of their 
great sales possibilities because he enjoys steady and 
profitable returns from them. 


No. 1781 


No, 1780 


Those illustrated above are three of the most pop- 
ular sellers. Also put up in assortments for counter 
display. Will sell themselves if prominently dis- 
played. 
It will pay you to investigate the OSBORN line 
NOW. 


Floor Brushes 


Scat dice! | Gel eeaiale! aeeRisiss 2 Sibi 


. 


The OSBORN line covers both quality and price. 
Made in a wide range to suit all requirements, from 
the best we can make down to the lowest price 
a brush can be well made of good materials. 


Every Floor Brush a FULL VALUE brush. 


Made of bristle, horse hair, Tampico Fibre and 
mixed wire and fibre. 


Send for full description and prices. 


THE OSBORN MANUFACTURING Co. 


CLEVELAND NEW YORK 
5401 Hamilton Avenue 395 Broadway 
CHICAGO DETROIT 
155 North Clark Street 672 Atwater Street, East 
MILWAUKEE SAN FRANCISCO 
255 South Water Street 61 First Street 











November 15, 1917 


f 





Facts On Galvanoid 


Galvanoid 





is heavily electro- 
zinc coated after weaving by our su- 
perior galvanizing process. 


Galvanoid 

then receives a 
covering of transparent varnish, 
which protects the pleasing, dull gray 
finish, and adds to the firmness and 


life of the cloth. 


Galvanoid 
is firm, durable 
and attractive. It is quality goods 


and looks it. 


Galvanoid _ 

has “made good” 
with the trade, having justified our 
claims that it is the best Galvanized 
cloth at any price. 


“Its Popularity Grows” 


Order from your jobber. If he 
does not handle Galvanoid write us 
and we will see that you are supplied. 


AMERICAN BRAND 


QUALITY-SERVICE 


SCREEN WIRE CLOTH 


We also manufacture 


PAINTED—GALVANOID ENAMELED—GALVANIZED 
COPPER—AMERICAN BRONZE—SPECIALS 


AMERICAN WIRE FABRICS COMPANY 
CHICAGO 


Factories + 
Mt. Wolf, Pa. 
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Think of all the furnaces, 
steam and hot water boil- 
ers in your town. 


Practically all of them 
use more or less’ chain for 
the various draft doors, 
safety devices, heat regu- 
lators, etc. 


We make Kburnace 
Chains that best meet all 
requirements —in Safety 
Link and Plumbers Link 
Patterns, Chains of Alum- 
inum, Brass, Bronze and 
Steel in flat metal and steel 
wire. 


Also S Hooks, 8 Hooks, 
Pulleys, Rings, Wall Chain 
Plates, etc. 


Jobbers and Dealers 
write for prices. 


Bridgeport Chain Company 


Bridgeport, Conn. 
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xieL OSCILLATOR 


VACUUM WASHER 


From every point of view, efficiency, economy, 
convenience, or durability, the Kiel OSCIL- 
LATOR VACUUM washer is in a class of its 
own. The patented oscillating vacuum dasher 
covers the entire surface of the material in the 
machine and will wash more clothes CLEAN 
in less time than any other washer. 


Swinging wringer adjustable to four positions. 
Handy hand wringer control starts, stops or 
reverses wringer without interfering with oper- 
ation of machine. 


This is our No. 50 electric ma- We have an interesting proposition for live 
chine. Also made for gasoline dealers; let us send you literature describing 
engine power, combination hand the OSCILLATOR Vacuum. 


and engine and hand power. Ask the Woman Who Uses One ? 


AMERICAN GAS MACHINE CO. 


101 CLARK STREET ALBERT LEA, MINN. 











TUMBLERS 


White & White 


THE VOLLRATH CO., Sheboygan, Wis. 


TORONTO 
CMICAGO W. E. Bulmer NEW YORK 
167 W. Lake St. 32 Front St, W. 121-3-56 W. 17th & 
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Easy to Sell 
Easy to Operate 


The ball-bearing construction makes for 
easy operation. Easy operation makes wring- 
ing a pleasure for the woman who operates an 
“Anchor Brand” wringer. Please one woman 
and she will tell another. Now you know why 
ours is the world’s largest wringer factory. 


Stock Up On “Anchor Brand” Wringers 
and Make Selling a Pleasure 


Lovell Mfg. Company Erie, Pa. 























‘‘As easy to grind 
As a watch to wind” 


No other freezer has features that make it so easy to 
sell. 


It makes the smoothest possible ice cream like the 
“French Pot’ method in only three minutes. 


The gears are all enclosed in ball-like frame. The cans are 
tall and slim. The dasher scrapes the can clean without depend- 
ing on the pressure of the cream. 

Nearly 50 years of quality and popularity are behind the 
—- Freezer. Order now from your jobber. Prices are 
right. 


The Peerless Freezer Company 


Winchendon, Massachusetts 





HARDWARE AGE 


YOUR ULTIMATE 
~ SELLING POINT-— 


: “Rust. Proof Your Treason! 
\ Metal 4 cere ue ts! 7 There is an enemy within 


our gates! 


November 15. 1917 


He is one of Uncle Sam’s most 
destructive foes! 

He snatches muskets from our 
soldier boys—guns and ammyni- 
tion from our army and navy! 

He strikes a traitorous blow at our 
“" merchant marine now building! 

} “3 He nullifies nearly 44 of the work of 

= an army of miners ‘and mechanics! 
‘ F He cripples the machinery in our 
as factories and dismantles the metal 
= e hoe | Sst od 
2 a 


products they turn out! 


He sends 23% of our iron and 


— steel to the scrap heap every 
of 202 Centu ry eee 


He openly plies his nefar- 
ious trade of spoilation in 


: YOUR VERY STOCK 
Merc — isi sing i 


We point him out 


, —his name is 
RUST! 
Gl my . : * 
Away with him 
—and help 
mightily in 
4 winning 
the war 
: . against 
<< rust! 
ae , Writeus 
“45 bad | and we'll 
send you 
full in- 


4 eee Demandit! 
pDealers Specify it! 


‘Manufacturers Need it! 


age Soo 


_. > 
_ ” 


SSPARKER RUST: ‘PROOF COMPANY 
 ¢ OF AMERICA 
DETROIT_ gi 


2 MICH 


” 
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Regular Customer 
and the Window Display 


Many a regular customer has been secured by a Plymouth Rope Window. 


He was attracted by the very interesting display made possible by the 
material and instructions furnished to any Plymouth dealer. And then, the 


Plymouth Rope 


which he purchased insured his coming again for rope and for other goods. 
His satisfactory rope experience gave him confidence in that store. 
If you are a Plymouth dealer you should make use of the Plymouth 


Service. 
{f you are not handling ‘““The Rope You Can Trust’’ you are missing a 
very vital sales promotion service back of Plymouth Products. 
Why not investigate the advantages of becoming a Plymouth Dealer? 
They are told in our Dealers’ Booklet. There is one for you. 


PLYMOUTH 
CORDAGE COMPANY 


North Plymouth, Mass. 
Welland, Canada 


DISTRIBUTORS IN ALL LARGE CITIES 


al 


a, 
rt: 
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’ Fixtures 
to Fit Your Stock 


Warren's Hardware Store Fixtures are built expressly to meet your in- 
dividual requirements. Built to display to the best possible advantage 
the goods that you —— desire to push. Built by experts who have 
made a life study of Store Fixtures and Hardware and how best to dis- 
Play it. Built to sell goods—they do it. The DO is the reason so many 
Hardware Merchants are using them. It will pay you to investigate WAR- 
REN FIXTURES thoroughly. 


We help you decide on a general floor plan for your Store—locate different 
departments to their respective advantage—show you how to economize space 
e e arren . a —-how to plan and make show windows, etc., etc. 


Different grades and finishes of Warren Fixtures always on display in our 


Masonic Temple Chicago Ill Sample Room, 504 Masonic Temple, Chicago, Ill. Visitors always Welcome. 
’ , a 


Send for catalog and full particulars. 





























MYERS QUALITY 


Is Better Reflected When Myers Pumps 
Are Displayed with a Myers Display Stand 


They have a different appearance than if stuck back 

in the stock room somewhere or relegated to some out-of- 

re’ ; in the-way corner. Added life is given to every selling 

MYERS ; | argument because the pump you are talking about is close 

LINES at hand and right in front of the customer—he can 

aad examine and look it over himself—making it much easier 

Hay Be i to point out and explain the special features than if 
Tools selling from a catalog or by any other method. 


Don’t forget, if the first, pump does not please there ts 

another one in the next notch that probably will. In 

Hangers other words, half dozen pumps can be siiown up, a choice 
oF made and a sale clinched, often in less time than it takes 


to tell about it. 
Store 


| a Pa This is the Myers Way. Progressive dealers have 
Ladders adopted it because it gets results. It puts the “Pep” into 
their: selling efforts. They are selling more MYERS 

PUMPS than ever before because of it. 


Dealers—Sell Myers Pumps. This old established 
line has many advantages to offer you. It is a big 
line and will do big things for you—let us tell you 
all about it. 


F. E. MYERS & BRO., Ashland, Ohio 


—— 














November 15, 1917 HARDWARE AGE 


: 


AMERICAN 
ScREw 
Company 





WOOD SCREWS 
MACHINE SCREWS 
TIRE BOLTS 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinoie 

















Full Length — Full “ile 


We have the latest and finest equipped screw plant in 
the country, turning out all kinds of wood screws, 
guaranteed to be perfect. Send us your orders and 
compare quality of our screws. Price lists and dis- 
counts on application. 


BRIDGEPORT SCREW CO.., Bridgeport, Conn. 


a 
1 
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“Every Day Is 
Caloric Pipeless 


Vr. Tom Larson is a hustling hardware man at Eldora, 
la., who has had a real experience in selling Calorics. 
Here’s his story: 





“In selecting the type of furnace that I intended selling 
to my trade, I was very careful to investigate every fea- 
ture of the different makes. After going into the matter 
thoroughly, I selected the Caloric Pipeless Furnace as 
representing the best system of heating the home scien- 
tifically, economically and practically. 


“My Caloric sales for the first year were very satisfac- 
tory. I sold thirty-five, and the splendid satisfaction which 
they gave my customers induced me to push the line all 
the harder this year. Although the furnace season has not 
yet arrived, I have already sold over one hundred Calorics 
and have one hundred and fifty prospects who are receiv- 
ing my personal attention 


“The Caloric Pipeless Furnace has a ready sale the year 
round. Our sales record proves this statement. I per- 
sonally sold six Calorics on one day in July of this year. 


“The Caloric Pipeless Furnace is making money for us. 
It ts also adding many satisfied customers to our list. 
People in whose homes we have installed Calorics are 
constantly coming back to us for other goods. I know that 
the Caloric has brought much new business to our store in 
this manner. | alsa know that it has kept everybody 
around the place enthusiastically busy throughout the year.” 


Mr. Larson’s Store at Eldora, Iowa. 


Mr. Larson Sold yp RIPELESS 7 Ready Sale All 


Over 100 TRabe © oe moe the Year Round, 


en, WOMANS ° on one July Dey 


The Original Patented 
Pipeless Furnace. 


Of course Mr. Larson is an exceptional business man. He 
is exceptional because he saw and quickly grasped the oppor- 
tunity the Caloric offers. 


That same opportunity exists for the dealer anywhere who 
wants to make money. The caloric is universal in its sales. 


There is still some territory for men of vision like Mr. 
Larson. To them we offer an unquestioned article—proved 
to be a seller by the experiences of the men we have told about 
in these pages—a remarkable advertising campaign, prompt 
deliveries, real selling help—plus a great opportunity. 


If you want it in your territory—write us today. 


The Monitor Stove & Range Co. 


“Established 1819. 98 Years of Service.’’ 
600 Gest Street, Cincinnati, Ohio 
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PIONEERS 
or 
PURE PAINT 


100% PURE 


We are entering our fortieth year of the manufacture of Paints of the 
Highest Quality. That our policy has been right is indicated by our 1917 
business, whjch to date has exceeded that of any former year. 


Our proposition should be of interest to the distributor of Paint who is 
wondering whether abnormal conditions existing at present will decrease the 
volume of his next year’s sales. 


The new Martin-Senour Advertising and Sales Promotion Campaigns, 
separately planned and designed for the Painter, the Architect, Property 
Owner and the Dealer, are explained and shown in condensed form in our 
100% Campaign Portfolio, one of which will be sent on request ‘to any job- 
bing concern interested in connecting up with an experienced organization for 
the purpose of profitably increasing their Paint Sales. 


OUR SLOGAN, which during the coming season will help them to 


LET US APPLY IT TO YOU 


THE MARTIN-SENOUR CO. 


PIONEERS OF PURE PAINT 3 
CHICAGO MONTREAL WINNIPEG LINCOLN 
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An Important Combination — The 
Man—the Machine—and the Tool 


Even an expert workman is unable to accomplish much 
without good machines and accurate measuring instruments. 
Part of his skill lies in using the instruments to guide him in 
his work at the bench or with a machine tool. The country’s 
ablest toolmakers and machinists rely for their fine measure- 
ments on 


Starrett Tools 


No matter how delicate the job, nor how difficult, there is 
always a way to get an accurate working knowledge by the 
aid of some Starrett Tool. The line includes: 


Rules, squares and levels, micrometers, 
calipers and dividers, surface gages, 
combination sets, depth and height gages, etc. 


Send for free catalog No. 21A, describing the whole line. 


The L. S. Starrett Company 


THE WORLD'S GREATEST TOOLMAKERS 
Athol, Massachusetts 
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What are your win- 
dows saying to-day? 
“Shoo-fly, prospect- 
ive customer, I have 
nothing for you to- 
day,” or “stop, look, 
buy, here is that 
what - you-may-call 
it you’ve been plan- 
ning to buy for a 
year.” Here’s a 
handful of timely 
trims that unselfi<n 
hardware men have 
passed along to you 
—page 62, this issue. 


oa0a 


It’s a peach of an 
assortment of news 
notes that the mail 
man dumps on your 
desk this morning. 
You might as well 
keep posted as to al- 
ways be saying “Is 
that so?” Page 60, 
this issue. 


oaao 


What does this mean 
in your .town? Are 
you willing that our 
boys “‘over there” be 
neglected? You 
needn’t answer — of 
course you want 
them to have every- 
thing that will make 
life in the trenches a 
bit more joyful, that 
will make the Sam- 
mies: know we're 
backing them to the 
limit.; Then do your 
bit. 4nd make it a 
big bit—page 63, this 
issue. 


ooo 


What’s new? Just 
ask Ed. Ed’s the fel- 
low that reaches out 
into hundreds of 
plants every week 
and pulls in the 
‘new goods” for 
Hardware Agers to 
read about, and buy, 
and sell. There’s a 
basketful of good 
ones here this week, 
page 86, this issue. 
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Thoroughly 
Tested 


Here is that Na- 


tional Barn Door 
Hanger that has de- 
fied wind, rain, snow 
and hail. Not one of 
these elements can 
get inside of a barn 


door when 


No. “77” NATIONAL 


Flexible Storm-Proof Door Hangers 


are on the outside doing duty. 


30th this HANGER and the 
STORM PROOF-RAIL that is 
made for use with it have been thor- 
oughly tested. The flexible hinge 
joint on the HANGER allows the 
door to swing out and prevents 
damage should anything bump 
against it. When door hangs 
straight down there is no vibration. 


The heavy gauge, heavily em- 
bossed steel used makes it strong 


National Build- 
ers’ Hardware is a 
trade builder — not 
trade destroyer 
Send for Catalog 


National 


Mfg. Co. 
Sterling, IIl. 





enough for the heaviest of doors. 
And its smooth hard anti-friction 
steel bearings make it glide along 
easily without a draw-back. 


Now see how conveniently we 
pack it—in a neat box everything 
included that’s required to put it 
up—except good tools. 


And remember that every cus- 
tomer who comes to your store for 
barn door hangers is a possible cus- 
tomer for tools and other goods. 
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The Paint and Varnish 
Situation 


An-Up-to-the-Minute Analysis of Condi- 
tions Surrounding This Great Ally 
of the Hardware Industry 


Ernest T. Trigg, vice- 

president and general 

manager John Lucas & 

Co., Ine. President 

Philadelphia Chamber 
of Commerce 


HE principal raw materials entering into the 
manufacture of paint products are white lead, 
zinc oxide, lithopone, linseed oil, colors for 

tinting materials and for paste goods. In the var- 
nish business, gums, oils, volatile liquids, and, of 
course, for both paint and varnish items, packages 
of various kinds are essential. 

In order to give you the benefit of the best infor- 
mation available, I have so far as possible secured 
statements from original sources, covering these 
materials. This information, while believed to be 
correct at the present time, is subject to such 
changes as the unusual international conditions may 
make. 

White Lead 

Ts domestic pig lead production of the United 

States exceeds normal consumption by about 
200,000 tons per annum. Normal consumption has 
been very much decreased, probably by high prices 
not only of lead but also wages and every material 
that is used in connection with lead. This decrease, 
however, has been more than made up by war de- 
mand, including in war demand pig lead exported 
as well as pig lead consumed in manufacturing war 
supplies in the United States. Thus far the con- 
sumption of pig lead in the manufacture of war 
supplies for the United States Government has not 
come up to the estimates made by the several de- 
partments. There will doubtless be a great im- 
provement in manufacturing so that we can reason- 
ably anticipate a greater consumption of lead in the 
manufacture of war supplies. Thus far the United 
States Government has bought no lead for the 
Allies. The Government ought, and there is every 
reason to believe will, supply the Allies with lead if 
that seems to be the advantageous thing to do for 
the prosecution of the war. If the purchases of the 
United States Government for itself, its contractors 
and its Allies do not exceed in the aggregate 15,000 
tons of lead per month there will probably be suffi- 
cient domestic lead in the United States to supply 
the demand for lead for usual consumption. If, 
however, the Government purchases for itself and 
Allies are over 20,000 tons per month, as at one time 
estimated by Government officers, there will not be 


An address before the American Hardware Association at 
Atlantic City. 
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enough lead produced in the United States to supply 
the pre-war demand for lead manufactured prod- 
ucts unless such demand is still further checked by 
still further increases in the price of pig lead. 


Zine Oxide 


[_ te of interest definitely is available so far 
as the future is concerned. It is anticipated, 
however, that the demand for next year will fully 
equal the production. The New Jersey Zinc Com- 
pany have recently advised the paint industry that 
after January 1 it will not be possible to supply this 
industry with further quantities of so-called XX 
zinc. This grade has been used largely for paint 
making, and under the circumstances will now have 
to be supplanted by the use of so-called leaded zincs, 
containing from 5 to 35 per cent of lead sulphate in 
combination with zinc oxide. The announcement 
from the New Jersey Zinc Company has been made 
necessary by the demands of the rubber trade, 
whose requirements are for the pure zinc oxide 
without the lead sulphate content. This change is 
going to require some considerable adjustment on 
the part of the paint manufacturer, but with the 
excellent co-operation which the New Jersey Zinc 
Company will furnish to the industry, as evidenced 
by past experience, no trouble should be experienced 
because of this change, and by the elimination of XX 
zinc from the paint trade, the relief which seems so 
necessary for the rubber industry will be provided. 
I am informed that the production of the Zinc 
company to the end of this year, which is the time 
for which their present contracts are written, is 
entirely sold. There seems to be little indication 
of lowering in the prices of zinc products used by 
the paint trade. While no prediction as to prices 
after the first of the year can be made at this time, 
it would seem reasonable to suppose from present 
indications that prices after the first of the year 
may be about on the same basis as exist at present. 


Lithopone 


sigan pigment has come into very extensive use 
recently, especially since the introduction of 
flat wall paint, the pigment portion of which is 
largely made up of this product. Inasmuch as the 
sale of flat wall paint has reached large proportions, 
it means a relatively large consumption of this com- 
paratively new but important pigment. Some of the 
lithopone manufacturers, at least, are fairly well 
supplied with many of their raw materials, and the 
capacity of the several plants in the country is con- 
sidered equal to the normal demand, although it 1s 
possible that there may be an increased consump- 
tion of this material to replace XX zinc, which will 
be withdrawn after Jan. 1, as previously stated. 
The raw material entering into the composition 
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sat Spree paint and varnish in- 
dustry look upon hardware 
jobbers and dealers as the logical 
distributive source for the pro- 
ducts of their factories.’’—Ernest 
T. Trigg. 














Above—Paint window 

in store of Harry J. 

Belz, Collingswood, 
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At right—Trim by G. 
H. Chandler, for C. A. 
Noyes Hardware Co., 
Brockton, Mass. 
Below—Trim by Wil- 
liam Ross Oyster, for 
Barber & Ross, Wash- 
ington, D. C. 








of lithopone which causes the greatest uneasiness 
with some manufacturers is sulphuric acid, which 
is said to be very scarce for future delivery, due to 
heavy demand from ammunition plants, which, of 
course, have the preference. 

Under existing conditions, and as far as can be 
seen, prices on this product for the early months of 
next year should at least be no higher than at 
present, 

Linseed Oil 


THE price on this product is one of the greatest 

uncertainties in the paint trade. Now that it 
is quite generally considered that the 1917 crop of 
flaxseed in North America will be between sixteen 
and eighteen millions of bushels, the question of the 
price of linseed oil depends almost entirely on the 
consumption or demand, both for linseed oil and oil 
cake. Present consumption of oil is below ncrmal, 
which would indicate, ordinarily, a weakened price 
condition, while on the other hand, the embargo 
against cake exportation has caused large quantities 
of this to accumulate, and means, therefore, that 
the oil buyer must pay more for his part of the 
flaxseed. 

If the consumption does not improve, it would 
seem fair to assume that the price of oil would 
probably be no higher, possibly lower. On the other 
hand, if the consumption gets back to something 
like normal, or exceeds the amount of oil available 
from the flaxseed in North America, then there is 
nothing to fall back on except the Argentine crop, 
which will undoubtedly be difficult to get here. 


Varnish Raw Materials 
URNING to the principal raw materials used in 
making varnish, we have first: 
Gums 


Gum merchants in New York are very pessimistic 
as to future arrivals of gum in the United States, 


ships becoming scarcer each week—this coupled 
with the fact that stocks on hand are nearly depleted 
has given the market a strong upward tendency. 


China Wood Oil 


This material is in much the same position as 
gums. Lack of ships has rendered the market very 
short of stock, and while quotations can be obtained 
acording to position, deliveries are very uncertain. 
This particularly applies to future shipments from 
China. 

There is, therefore, nothing to indicate that prices 
on this material will be lower during the next four 
or five months, but on the other hand, if the means 
of transportation become more acute prices are 
likely to go even higher. 

Linseed Oil 

This is an important material in the manufacture 

of varnish, already referred to. 
Turpentine 


The price on this material has been advancing 
slowly but steadily since the latter part of July, and 
the indications are that prices will continue to ad- 
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vance, and probably more quickly, if foreign freight 
room can be obtained; in other words, if freight 
room was now obtainable prices would undoubtedly 
be considerably higher, and as the stocks at both 
London and Liverpool have decreased very much, 
the chances are that additional exports will be made 
under great difficulty again shortly. 


Volatile Liquids—Mineral Spirits 


The demand for all kinds of mineral spirits is 
exceedingly heavy. It is estimated that the Govern- 
ment alone will require a million and a half barrels 
of gasoline. The fact, also, that the Government 
has requisitioned several of the large tank steamers, 
has considerably hampered deliveries of mineral oils 
from the refineries. Some of the large refineries 
are at present refusing to quote prices on naphtha, 
claiming they have none to sell. 


Tin Cans 


HILE there has been more domestic tin plate 

manufactured during the year 1917 than any 
time heretofore, the increase in production has not 
been sufficient to meet the demand, with a resulting 
scarcity throughout the year. A part of this has 
been due to large exportations, and a part to the 
increased domestic demand. Tin plate has now 
been placed on the embargo list, so that it may not 
be exported except to our Allies for the purpose of 
winning the war. This will not affect the scarcity 
for the remainder of this year, however, but it may 
affect it for next year. 

During this year there have come into operation 
a number of new mills, and with this increase in 
capacity and an intelligent control of exportation 
there should be a sufficient supply for next year to 
meet all domestic requirements. This, however, 
may be affected by the Government’s control of steel 
products. In other words, if the scarcity of steel 
continues it may be the Government might curtail 
the production of steel bars from which sheets are 
made and cause the steel companies to thereby in- 
crease their tonnage in other forms of steel that 
might more directly affect the war program. 

With regard to prices on tin plate. On account 
of the scarcity the market for such small supplies 
as were available has been very high, ranging from 
$10 to $18 per base box. The official price, on 
which is based the price of cans, has remained at 
$7.50 per base box. As to the future tendency, 
nothing is now definitely known. The price for 
tin plate for next year has not been fixed, but the 
impression prevails that it may be fixed some time 
during the current month. The Government, as 
you know, has already fixed the price on many steel 
products, and it is known that they are investigat- 
ing the costs of tin plates, probably with the view 
of fixing the price on this commodity as well. It is, 
of course, unknown what this price may be, but if 
in line with prices fixed on other steel products, it 
is probable that it may not be much, if any, in ex- 
cess of the present official price. 


Dry Colors 


Some of the important raw materials necessary in 
the manufacture of dry colors, formerly produced 
exclusively in foreign countries, are now being made 
here in a satisfactory way. 

Unless some unusual or entirely unexpected cir- 
cumstance should arise, it would seem fair to as- 
sume that there will be sufficient dry colors avail- 
able for paint-making purposes during the coming 
year, and at price levels no higher than at present 


existing. 
* * ¥ 
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Indications for Future 


rROM the foregoing, it will be seen that present 

indications point to a sufficient supply of many 
of the important raw materials to meet the demand 
at least through the spring. With other raw mate- 
rials, it is questionable if the available supply will 
meet the requirements. It is evident, too, if present 
indications count for anything with those products 
made largely or entirely from these pigments or 
linseed oil, that there should be no particular change 
in the prices on finished products one way or the 
other. There would seem to be more uncertainty 
as to the prices on varnish and varnish products 
affected by the prices on gums, china wood oil, tur- 
pentine and mineral spirits. 

The general conditions so far as prices of raw 
materials and the difficulties of obtaining supplies 
are concerned, have been so upset by the war that 
the old well-known rules of procedure based on 
precedent can no longer be depended upon. The 
milestones of the past have been obliterated and we 
are blazing new trails. As a consequence, manu- 
facturers generally are proceeding with great cau- 
tion, hesitating to carry large stocks of raw mate- 
rials and finished products—preferring to feel their 
way in so far as this policy is compatible with the 
interests of their customers. On an average basis, 
the same number of pounds and gallons of raw 
materials in a paint and varnish factory to-day 
represents an investment of twice as much as before 
the war, making the question of investment a seri- 
ous one, especially with such manufacturers as may 
have been operating to the limit of the expansion of 
their capital in pre-war days. 

Economy Measures 


A movement is on foot in the industry to effect 
some needed manufacturing reforms—notably a re- 
duction in .the number of colors manufactured in 
certain lines where such a reduction can be made 
without affecting service to the consumer; and by 
way of eliminating certain sized packages, notably 
the one-half gallon can, which it is generally con- 
sidered can be dispensed with without harm to any- 
one and to the distinct advantage of the manufac- 
turer, jobber and dealer. It is felt in some quarters 
at least that reforms along these general lines can 
be made in a way which will materially reduce the 
stocks of raw materials and finished products in the 
hands of the manufacturer, and at the same time 
reduce the investment necessary on the part of the 
jobber and dealer. Plans for putting these reforms 
into effect in the very near future are being very 
carefully considered now, and it is hoped that they 
will be acted upon at the annual conventions of the 
Paint Manufacturers’ Association of the United 
States and the National Varnish Manufacturers’ 
Association, which conventions will be held about 
the middle of November. 


Hardware Men Natural Distributers 


P#eMIT me to take this occasion to say to the 
hardware jobbers of the country that the paint 
and varnish industry look upon the hardware job- 
bers and dealers as the logical distributive source 
for the products of their factories, believing that 
as a building material of the highest order it is 
essential to building operations in the sense that its 
function is to protect and preserve more costly 
materials over which it is applied. It is different 
from other materials used in construction work of 
various kinds, however, in one respect, namely, that 
while there is, as a general proposition, only one . 
sale for each separate operation of other materials, 
there is, or should be, a constantly recurring sale: 


(Concluded on page 77) 
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Splicing of Bill Hapgood 























“Dust puffing beneath each sturdy step” 


How a Good Man Frayed at the Edges Laid His Ropes 
for a New Job, Landed and Made Good 


cordage business the day this story started 
lay in the fact that he was at the end of his 
rope. The other end was apparently flapping 
around in nothing more substantial than thin blue 
sky. 

His clothing was frayed at the edges, and his 
heavy cap was a reminder of the hard winter that 
had recently moved North under the impetus of 
an early summer sun. ' 

He was a big, raw-boned, awkward-looking chap, 
and his calloused hands would have told the story 
that he was no work dodger, even if his clear blue 
eyes hadn’t proclaimed the fact that he would 
ring true. 

He was walking on the dirt road that led from 
one small town to a sister village, and the dust 
puffing from beneath each sturdy step that carried 
him on had collected in thick layers across his 
shoulders. He didn’t stop at Hatch Brook, on the 
edge of town, to brush up or even to wash the 
streaks of perspiration from his face, but with 
the look of one driven by a dominating force 
headed straight for the Deming County hardware 
store, where the Bab- 
cock’s, father and 
son, had supplied the 
community with 
tacks and _ tinware 
for some forty years 
past. 

m Bill had lost his 
job with old Peter 
Grundy in Danville 
the fall before. Peter 
owned a combination 
hardware, plumbing 
and heating business 
and Bill had started 
with him as a kid in 
knee pants. He had 
the run of the store 
when he was sixteen, 
and when he was 
twenty he was doing 
two men’s work, and 
Peter had just about given him the reins. It 
didn’t go to his head either, and he had made the 
business pay. The other boys liked him betause 
he was square, clean minded and quick to help 
me fellow whose work seemed the heaviest each 
ay. 
He was one of those “we” kind of men. 


Bo HAPGOOD’S only connection with the 


“Straight for the hard- 
ware store 





I hon- 


By Roy F. SOULE 


estly believe that if he had written his own 
biography he would have dotted all the i’s. It was 
“John, let’s get that car of nails unloaded to-day,” 
or “Fred, we’ll put in Smith’s furnace before to- 
morrow night to head-off the row he is ready to 
make,” or “Andy, suppose we come down to-night 
and cut the pipe for Brown’s pump so we can go 
out and drive it the first thing Monday?” 

He was a team-work man, and his boys seemed 
to work as much for the joy of the thing as they 
did for their pay envelope. 

The folks of Danville looked on Bill as a part of 
the store and he never seemed to look beyond the 
boundaries of his job until Peter’s Boy, Paul, 
returned from college. 


A Hopeless Job 


LD Peter had turned Paul over to the tender 
mercies of a flock of college professors some five 
years before, in the vain hope that they would 
make a businessman of him, but he might as well 
have asked the village chimneysweep to make a 
set of mahogany furniture of the ash buggy crates 





“He brought them home with 
» his diploma” 
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that littered the yard back of the warehouse. Paul 
hadn’t been spun from business cloth. He was 
silk, and the web he spun at the halls of learning 
was of a pattern both unique and expensive. He 
absorbed some knowledge, but it was of that 
variety that required fine screening. He assimi- 
lated a choice collection of college yells, society 
manners, theoretical business and clothes, which 
included neckties, 
four -in-hand, bow 
and string. He 
brought them all 
home with his di- 
ploma. His sport 
shirt and tortoise- 
rimmed glasses 
swept poor old Peter 
right off his feet. 
Paul’s rah-rah-rah 
cap, his sleeveless 
shirts, his dress 
clothes and _ his 
breezy manner just 
seemed to grab his 
Dad with a bunny 
hug that couldn’t 
be broken. The old 
man began to perk 
up in his own dress 
and manner, and 
the villagers of the barber shop club began to wink 
at one another as the local tonsorial artist lathered 
the old man for his daily shave. It was “Paul 
this” and “Paul that,” until you would have 
thought Paul of Tarsus had pulled a come-back 
and old Peter was his advance agent. 

It was funny everywhere except at the store, 
where Bill Hapgood’s little world was falling 
about his ears before the onslaught of a book- 
taught business genius. 

Paul threw out the roll-top that had served his 
father for twenty years and, with the glass-cov- 
ered flat-topped desk that replaced it, came a 
buzzer system with 
a call for every 
man in the place. 
He installed a time 
clock in the old 
store, where the 
only “hours” ever 
known were to get 
down early or to 
stay late to clean 
up some particular 
task. He fired the 
old bookkeeper and 
brought in a tail- 
ored - looking city 
girl and a card sys- 
tem. He ceased to 
send out statements 
on the first of the 
month and replaced 
them with dunning 
letters more perti- 
nent than diplomatic. He hung up a sign stating 
that his buying hours were from 10 to 11.30 a. m., 

















“The old man began 
to perk up” 


“A tailor-made 
city girl’ 


when the last morning train out of town left at: 


10.45. He insisted upon being “mistered” by the 
men who had known him since he was knee-high, 
and he butted into and spoiled more sales every 
twenty-four hours than any man can do without 
meeting a snag sooner or later. 

Bill stood for the innovations much as a mastiff 
stands for the barking of a pet Pomeranian, and 
he would have probably continued to do so had 
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not Paul called him on the carpet one morning, 
and after “severely reprimanding” him for failure 
to accomplish the impossible—unloading a car of 
horseshoes in half a day—ended by saying, “In 
the future, William, work in this store will be con- 
ducted with greater dispatch, or we shall miss 
some of the faces which have been here so long 
that I am inclined to believe they consider them- 
selves fixtures. That will be all, William.” 


It Wasn’t All 


UT it wasn’t. While Paul had been tapping the 
desk with his cigarette case and delivering the 
masterpiece from chapter two, Professor Tindle’s 
Book on “Handling Employees,” Bill’s face had 
been clearing. The haze of the past six weeks 
lifted, and he severed his connection rather 
abruptly by saying, “Paul, I might continue to 
work for you if I was interested in the lace busi- 
ness, but I’m not, so you can go plumb to hell.” 

Strange to say, Old Peter stood for it, and dur- 
ing the long winter Bill worked at anything he 
could get to do, which wasn’t much. His mother 
and three younger children had been dependent 
upon him since the time when, three years before, 
his father had come to an untimely end by the 
jump-back of an old-fashioned stump-puller, and 
his scant savings had dwindled to the danger point 
before the day he started for Danville. 

It would take half an hour to explain just how 
he landed the job at Babcock’s, but the senior 
member of the firm always maintains that Bill is 
still the only applicant for work who ever applied 
to him and refused absolutely to talk wages. H. 
B. Babcock was a keen judge of men, and the deep 
lines in Bill’s young face told him that here was a 
chap who knew responsibility by its first name, 
and a few well-placed questions gave him the 
further knowledge that he knew hardware and 
implements. 

He was hired with a promise that he would be 
paid what he was worth, and started in that after- 
noon to make good. 


“Hey, There!” 


A farmer who drove up to the store just as the 
front door was being locked that night, and his 
vigorous, “Hey, there!” stopped Clem Babcock and 
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the new clerk just as they were switching out the 
window lights. 

It was old Harve Moor, who owned. more hay 
land back in the big bag country than any two men 
in the county. He did his trading in Danville, but 
he had two old maid sisters living in Deming and 
had driven on through to spend the night, because 
sister Ann had some business that would stay 
right where it was until brother Harve put his 
0. K. on it. Ann knew she had a good offer for the 
land involved in the deal, and her banker had 
advised her to snap it up quickly, but it was con- 
trary to all the grain in her old maid system to 
buy or sell without Harvey’s advice. Old Harve 
knew of these peculiarities, but he loved those two 
old sisters as he was wont to say, “way down 
deep,” and a twelve-mile drive just meant nothing 
at all to him when the post brought him a line 
saying he was needed in Deming. 

Strange to say Harve Moor was one of old Peter 
Grundy’s best customers, and when his “Hey, 
there!” came from the spring seat in the stout 
Studebaker, Bill Hapgood’s head went up in a 
hurry. 

“T’ve busted my evener,” said Harve, “and I’ve 
been hoping for half an hour I’d get here with my 
wire-patched makeshift before you closed shop.” 

Clem Babcock gave the key a backturn and, as 
~ he opened the door, surprises began to burst 

around him like 
dry popcorn over a 
charcoal grate. 

“Hello, Harve!” 
yelled the new 
clerk, and Clem 
turned just in time 
to see them clasp 
hands in a shake 
that looked as gen- 
uine as it really 
was. 

“Hello, Bill Hap- 
good! What in the 
devil are you doin’ 
over here? I didn’t 
stop at your place, 

comin’ in—was comin’ in to see you to-morrow. 
You’re some ways from home, ain’t you?” And 
then Bill got the floor. He told just a little of the 
new job and then old Harve broke in again. 

“Well, believe me, Peter Grundy’s got somethin’ 
to learn. I’ve been clearin’ land all winter and 
have had quite a crew out to my place, but I’ve 
noticed that every order I’ve sent in lately has 
been pretty much balled up, and I’ve been gettin’ 
some letters that was so darned foolish they wasn’t 
worth answerin’.” 


Just Watched 


A’ they stepped inside the store the owner’s son, 

after being introduced, just stepped back and 
watched. He saw the new evener selected, saw the 
singletrees attached, waited until they came in to 
settle up and then suddenly sensed that the social 
festivities had been adroitly shifted into channels 
distinctly commercial. 

Bill knew that Harve bought more haying tools 

8 any man in the county, and he was after the 
business. He put up a line of talk on forks that 
was news to his new boss. Clem had sold some 
goods himself, but he was listening to a man who 
seemed to know it all. 

‘You see, Harve,” Bill was saying, “we've used 
three-tined forks up here so long that we’re come 
to think in threes. It’s got to be a habit with us, 
we're doin’ it just like they vote for democrats 
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, over in Wayne County. We have let ourselves for- 


get that the old wild hay days are over. The old 
wild blue grass on the Indian meadows used to 
stick to a fork so easy that, with a three-tined one, 
a fellow could easily bite off all he could chew in a 
forkful—but that time’s past. You go in for 
alfalfa to-day because you’ve put some head work 
into your farming. You get two crops a year and 
it’s a better food for the stock.” 

“Yep, that’s right, 
Bill; that’s right,” 
said Harve, as he 
eased a ten-cent cut 
of Climax off his hip 
and helped himself to 
a generous mouthful. 

“Chew, Bill? Course 
you don’t. I remem- 
ber. You, Mr. Bab- 
cock?” he said, offer- 
ing Clem the ragged 
end of the plug that 
emphasized his one 
missing tooth. “All 
right. I see you’re 
smokin’ !” 

And then Bill went 
on with his story. “Alfalfa’s shorter’n blue grass, 
and you can’t get such a forkful. That’s why we 
put in these four-tined forks; and you can get a 
full day’s work for a full day’s pay as a result.” 

“By crackey, Bill, I believe you’re right.” 


A Bit of Sales Talk 


r= a cinch. But there’s a difference even in 

forks. These are made out of one piece of steel. 
Every one of those tines are drawn and tempered 
until there is no chance for improvement. The 
folks we buy our stock from have their own handle 
factory, and those heads are sunk into steamed 
handles on to which the strap ferrules have been 
fastened under such pressure that you couldn’t 
pry one loose with a team of mules after it dried 
and rusted in. Just look at that handle! Feel the 
way it balances! Harve, that’s the fork that’s 
going to take care of a lot of the labor shortage 
here this year.” 

Then Bill suddenly shifted to mower repairs. 
They walked out to the repair room. “If there’s 
anything a McCormick man Wants and we haven’t 
got, it simply isn’t to be had; and here,” he said, 
as they stepped out into the wareroom, “are some 
new team forks that will put a load in the loft 
before the water-boy can get back with oatmeal 
for a fresh pail. And rope!—say, Harve, we’ve 
just unloaded a car that’s the best looking lot of 
Manila you ever laid your eyes on. Wait here just 
a minute, I want to show you,” and downstairs 
he went. 

Old Harve looked at young Babcock, and that 
keen young business man looked at Harve. Their 
eyes met, each seemed to go to the very core of his 
man, and then they smiled. It was up to Harve, 
and he came across the pan the only way he knew 
how. J 
“That boy’s the squarest man I ever met in a 
hardware store,” he said. ‘“He’s waited on me for 
years and I’ve watched him come from a ganglin’ 
well-meant youngster to a regular man. They 
handed it to him over in Grundy’s, and, if you want 
to know the truth, I drove over here to-night be- 
cause I heard when I got in there to-day that he 
had headed for here earlier in the day. I’d drive 
out of my way to do him a turn or to give him my 
business. You’re lucky to get him. Now watch 
me make him work.” 
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Rope Talk 

\HE creak of the elevator gave warning of Bill’s 
approach. He rolled a big coil of 7-in. Manila 
out under the light, cut the tarred rope wrappers, 
poked the end back 
through before the 
pleased eye of his 
new boss, upended 
it, and pulled free 
10 ft. of rich, 

closely wound rope. 
"Loon Bk st, 
Harve,” he _ said. 
“Just look at it. It’s 
rope—real, honest- 
to-God rope—the 
only kind that ever 
carried that label. 
Note its long strand. 
It’s lighter to the 
foot because it isn’t 
soaked with oil. 
There’s value in 
every inch of it; look at those strands. Run your 
hand over it. See there, not a sliver in it. Good 
rope is scarce this year. The demand has been 
greater than the supply. But Mr. Babcock got his 


“Run your hand over it” 








‘It’s rope 


label. 


with oil. 
your hand over it. 


Note its long strand. 








real, honest-to-God rope 
It’s lighter to the foot because it isn’t soaked 
There’s value in every inch of it; look at those strands. 
See there, not a sliver in it. 
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orders in early; he is an old customer, and got just 
what he ordered, and right on time. Harve, you 
need a full coil of that rope. You need 800 ft, of 
trip rope. You need at least 4 doz. forks, some ma- 
chine repairs, hayrack material and oil. I know your 
haying season don’t open for a month yet, but 
you’re here with an empty wagon and I want to 
load it for you, either to-night or the first thing in 
the morning.” 

“Well, I don’t know, it’s pretty early, and—~— 
Oh, hell, Bill! I'll see you in the morning—say 
about five-thirty—and we’ll finish up before sister 
Ann’s banker turns over for his beauty nap.” 

Ten minutes later as Clem Babcock turned the 
key in the big Sargent lock he handed the key to 
the new man. 

“Here, Bill, you’ll need that key in the morning, 
and you had better keep it. This store has been 
needing another man to carry keys to the front 
door for a long time. I hope you will like this 
store and this job as much as I like you.” 

Bill, who had been keeping a stiff upper lip for 
months past, fighting his own battle, couldn’t say a 
word. He just took the hand Clem held out to him 
and gripped it until the hard-pressed corrugated 
key caught in their clasp and shaped itself to the 
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The Coming Credit Crisis 


Part Six—Applying the Remedy 


By CARL H. Fast 
Business Analyst 


HIS is the sixth of a 

series of articles by 
Carl H. Fast on the 
“Coming Credit Crisis.” 

An advanced thinker, a 
forceful speaker, a man of 
experience, action and 
ability, this writer does 
not know how to take 
middle ground. Many of 
his statements are so ex 
treme and so different 
that they may provoke 
decided opposition. 

The readers of Harp- 
WARE AGE are invited to 
express themselves freely 
through our columns on 
any phase of the subjects 
Mr. Fast will present 
This series will consist of 
one more article unde 


the following title: 7 


The Obstacle Removed 


URING the past six or seven years there has 
D been a widely growing recognition in busi- 

ness circles of the retailer’s great need for 
education—for better methods. Most of the na- 
tional trade associations have taken some steps to- 
ward this end. Under the chairmanship of Edward 
N. Hurley, the Federal Trade Commission attempted 
to provide standard systems of cost accounting, 
publishing booklets that gave complete instructions 
for manufacturers and for retail merchants. The 
National Wholesale Dry Goods Association, under 
the leadership of Bentley P. Neff, of Duluth, has 
struggled with the problem‘for several years. The 
Associated Advertising Clubs of the World caused 
accounting systems for several kinds of retail stores 
to be prepared and tried to cause their sale and use. 
Harvard University, as one of the first undertak- 
ings of its School of Business Administration, tried 
to provide for the retail shoe trade. Courses on 
salesmanship, advertising and business administra- 
tion have been installed in many of our universi- 
ties. Various prominent manufacturers, selling di- 
rectly to retailers, have tried to make their cus- 
tomers better merchants. Notable cases are Rob- 
ert H. Ingersoll & Bro., Hart, Schaffner & Marx and 
Morse & Rogers. 

Scores of local commercial associations have at- 
tempted this educational work, holding merchants’ 
congresses, conventions, lectures and circulating 
helpful literature. Most of the leading trade papers 
have made it a custom to publish articles dealing 
with retailers’ problems, giving instructions on sys- 
tems, salesmanship, etc. 

During the past year the National Association of 
Credit Men has had a committee investigating re- 
tail methods, After a year’s work the committee 
reported what others were doing, and a perfunc- 
tory plan was approved to carry on the work. 


Wholesalers Start Something 


A? the convention recently held at Atlantic City 
_ to develop co-operation by the nation’s business 
interests with the government, an important step 
was taken. The most earnest and important of the 
movements, that of the National Wholesale Dry 

8 Association, which had formed for this pur- 
bose the National Mercantile Educational Associa- 
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The Obstacle 


tion, brought about a plan by which the Chamber 
of Commerce of the United States, with headquar- 
ters at Washington, is to establish a Bureau of 
Retail Economics, for the purpose of unifying and 
standardizing the work. No announcement has been 
made as yet of any definite program of action. 

To sum up the results of these various attempts 
is to simply “report progress” but no achievement. 
Most of the well-meaning gentlemen who instigate 
the measures are laboring under the two delusions 
that America’s retail industry, as a whole, must be 
supported and that most retailers are eager to 
learn. They have not grasped the fact that retail- 
ers, as a class, have not yet‘learned how to learn, 
partly because they have not found it necessary, 
partly because the education offered too diffi- 
cult. 

The more a man needs knowledge or good methods 
the less he wants them. ‘ Further, as the basis of 
all good management is knowledge of financial cause 
and effect, only obtainable through a system of ac- 
counting, good management ‘can’ only be brought 
about by providing systems of accounting which 
can be learned by those who. need’ the knowledge. 

All prevailing systems of accounting or bookkeep- 
ing are too difficult, cumbersome or costly to be 
available to the big field of littlé business, which 
constitutes 90 per cent of the nation’s business ac- 
tivities. 

At the risk of technical tediousness let us prove 
this statement. All accounting or bookkeeping 
hitherto has been a series of written item entries, 
made in various columns, ‘so that, fhe totals of cer- 
tain columns can be made to bear'certain relations 
to those of other columns. “In the growth of book- 
keeping we can trace an evolution from the old 
“single-entry” method, in. which each account was 
carried separately and comparisons between the 
column totals, necessary in order to show resultant 
conditions, were made as and when desired. Then 
came “double-entry” bookkeeping,.in the attempt 
to relate certain accounts: to-eaeh other at all times 
and make it possible to ‘balance’ or learn the re- 
sultant conditions more quickly, 

Since then accounting, in its higher forms, has 
been developed to a .science::: Such a science, in 
fact, as requires specialists of: high skill,¢o install 
it or teach it. As soon as @ practice:becomes special- 
ized it is professionalized, and thereafter it is made 


is 








THE COMING CREDIT’ CRISTS 


“Credit is the chain of social purpose. ‘It is the: 
bond which cements all: procésses of intercourse 
and exchange in labor, products 6r' natural pos- 
sessions. And as long as wealth is hired by the 
payment of interest, the volume of outstanding 
credit must be kept within the amount of products 
available‘ for interest payment:' When this is ex-, 
ceeded, interest-rates rise. i In extreme cases;, 
the chain breaks and trade is paralyzed, exchange 
is halted and a social standstill, coecurs, until a. 
normal contraction is effected and the chain 
welded again by mutual expediency.”—Carl H. 
Fast. 
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increasingly difficult. As a result, we have a dis- 
tinct profession of accountants, certified and rec- 
ognized, like those who are licensed to practice law 
or medicine, 


Accounting and the Retailer 


Now let us go back to the retailer, or the smaller 
manufacturer or journeyman mechanic. The 
purpose of accounting or bookkeeping is to furnish 
knowledge of conditions, from time to time, as a 
guide to management. Obviously, the best kind 
of knowledge for guiding management is current 
knowledge, by which the consequences of all acts 
of management may be constantly seen. If we 
must wait a year in order to see the results of our 
management and get future guidance, we have not 
as good a “system” as though we could get this 
knowledge frequently. To get a statement once a 
year from any orderly, complete system of entries 
of all our transactions and acts, is only a matter 
of adding and subtracting. It may take a little 
time, but it is a simple matter. 

But to have a clear statement of all the signifi- 
cant facts of a business at the end of each month 
requires clerical skill and much routine labor, by 
any conventional process of written-entry book- 
keeping. 

No matter how small the establishment, from a 
home to a department store or big factory, this 
difficulty of getting balanced knowledge is seen. 
Let us instance a small, typical retail store. At 
the end of each month, in order to be able to see its 
income conditions, we should know the following 
figures: 

Cash sales, 

Charge sales, 

Gross profits, 

Expenses, 

Purchases for the month (invoices checked). 

New orders placed, 

Inventory (merchandise), 

Amount of purchases possible without increasing 
stock, 

Amount of bills payable, 

Amount of bills receivable, 

Cash capital. 


Without having all these facts or figures, it is 
not possible to shape intelligent, orderly plans or 
policies of management. Some of these facts 
should be available from week to week, from day 
to day. 

To get these figures by prevailing “systems” of 
bookkeeping is a difficult task and requires much 
skill, only to be acquired by a long period of study. 

Not to have these figures means ignorance of 
cause and effect in matters of management, and to 
be unable to show the conditions of income, on 
which, sooner or later, all credit must be granted. 

In addition to these facts, it is necessary to know 
the status of each individual account, showing the 
relation between each person and the business, each 
employer, each of its “charge customers” and each 
of its creditors. 


Three Divisions of Accounts 


In other words, there are three divisions of the 
accounts which should be kept by every business, 
its individual credit accounts, its cash account and 
its “general accounts.” Until recently, the “post- 
ing” of each item, in each of these accounts, of each 
transaction, was necessary, in a “day book” or 
journal, then the transfer of each item to a 
“ledger”; then the summarizing or figuring of 
“balanced” conditions. Each item of “debit,” each 
item of “credit” had to be entered and transferred. 


Hardware Age 


Further, the “cash book” had to be posted, item by 
item. 

To anyone with a sense of proportion and logic, 
considering the elaborate processes of conventional 
bookkeeping, it is not surprising that the vast ma- 
jority of business proprietors have no “system” 
and never know where they stand, from time to 
time. Any open-minded student of American busi. 
ness conditions, with a knowledge of American tem. 
perament, environment and character, must arrive 
at the conclusion that until the “book” is taken out 
of bookkeeping, cost-blind, chaotic competition must 
continue. 

This is the reason why the real education of re. 
tailers, of the big field of little business, has not 
yet started. All the well-meaning gentlemen yp. 
dertaking the work have started wrong. They have 
blindly accepted the methods, the views, the advice, 
of conventional accounting specialists who have 
spent their lives in devising beautiful systems of 
figures but have only dimly perceived facts. Fig- 
ures are abstractions, facts are concrete. Minds 
must be trained in order to sense facts from fig- 
ures. Only a minority of minds can do it. Fur. 
ther, adventurous natures, dominated by the initia- 
tive spirit which impels people to “go into busi- 
ness” for themselves, are the least inclined to such 
studious, tedious, clerical processes as journal-and- 
ledger bookkeeping. 


A Retrospect 


Five years ago the big facts of America’s upset 
economic condition were made evident to the 
writer. The big cause of our disturbed industrial 
equilibrium—unwieldy and over-costly distributing 
industries—was revealed. To improve retailing 
methods seemed such a vital necessity that it became 
a public-spirited duty. Side by side with the wastes 
in our distribution there loomed the curse of cost- 
blind selling among producers. The urgent need 
for knowledge, knowledge, knowledge, of cause and “ 
effect in management, was more glaringly evident, 
day by day, month by month, in studying the weak- 
nesses and ailments of business at first-hand. 

This was long before Mr. Hurley wrote his ad- 
mirable book, “The Awakening of Business,” pref- 
aced by this declaration: 

“The time has come for stating some plain truths 
and for stating them in a plain way. The message 
of this book is not a message of congratulation, 
but of warning; not a message of criticism, but of 








‘‘Any open-minded student of 
American business conditions, 
with a knowledge of American 


temperament, environment and 


character, must arrive at the 
conclusion that until the 
“book”’ is taken out of book- 
keeping, cost - blind, chaotic 


competition must continue.” 
—Carl H. Fast. 
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from two directions. 


collection plan. 





Under date of Nov. 1 Hibbard, Spencer, Bartlett & Co. sent this notice to their customers— 


B ECAUSE of the war, our Government must quickly raise and spend enormous sums of 
money. To meet this situation, the financial resources of the country have been heavily 
assessed and further large levies are to be expected. 


In most sections consumers are prosperous and business is good, but the prevailing high 
prices require of those engaged in trade an abnormally large investment of capital in mer- 
chandise and, if credit is given, in outstandings. 


Our thought, in mentioning these things, is to draw your careful attention to the important 
question of credits. To those of you who have been extending long credits, we urgently 
suggest the prompt application of a more conservative credit policy and an efficient, systematic 


We believe the time approaches when you will find other ample use for any funds now 
tied up in “long winded” credits and that the adoption of these suggestions will avert losses 
and possible financial embarrassment to many business enterprises. 





Thus the merchant is subject to strain 














construction; not a message for the other man, but 
for you.” 
And toward its close the author adds: 


“Before the big work of perfecting 
American business can be done there must 
be a change of heart on the part of both 
business men and those public men placed 
by the people in charge of government. 
Business men must cease to look to im- 
mediate profits at the expense of the 
soundness of their business. They need 
and must have a more comprehensive view 
of business; they must look at their busi- 
ness in the light of its self-perpetuation 
and future strength and also in its rela- 
tion to the other members of the same in- 
dustry. Government on its part must 
abandon the attitude of the policeman and 
become the sympathetic, constructive 
counsellor of American business life.” 


The great obstacle has been a dual one; the diffi- 
eult means of knowledge and the disinclination to 
learn, among those who needed knowledge. The 
only solution was to change the processes by which 
smaller businesses might learn their financial condi- 
tions, and then hope to see developed a state of busi- 
hess conscience, of commercial logic, which would 
tell the smaller business man that he must either 
learn orderly methods or quit. 

The first part has been accomplished. After sev- 
eral years of study and experiment, a totally dif- 
ferent process of accounting was discovered, or re- 
discovered, and adapted to modern business. A 
Primitive age, the early Egyptians, had devised 
various systems of accounting or recording trans- 
actions by means of tokens. From their devices 
came the poker chips, as we know them to-day. 
They also invented the abacus, that contrivance of 
beads in a wired frame, with which the intelligent 
Chinaman still does all his multiplying, adding, 
dividing and subtracting. 

Through an accidental circumstance, in a mid- 
dle-Western city three years ago, in trying to help 
a department store to quicken its merchandise 
turnover, a system of graphic accounting was con- 
ceived for showing a perpetual inventory. 

m it have grown a score of applied systems, 





for retailer, manufacturer, mechanical shop, farmer, 
housekeeper, by which entirely without any knowl- 
edge or skill in bookkeeping all the balanced “gen- 
eral ledger” facts and figures of any business may 
be made available at any time. 

In one or two lessons any person of ordinary in- 
telligence can learn how to maintain a perpetual 
“trial balance,” one from which an operating or 
income statement may be “taken off” whenever de- 
sired, one which will satisfy any credit-giver, job- 
ber, manufacturer or bank as to the facts; one 
revealing all the facts on which sound credit con- 
ditions can be established. 

Bookkeeping without books, no journal-and-ledger 
posting, no adding of columns, no year of study. 
All that is necessary is that the user shall be able 
to count money and be in earnest about his busi- 
ness. Further, a system is made possible that 
enables the smallest store to be “merchandized” 
and controlled with even greater vigilance and con- 
trolling knowledge of inventory, turnover and pur- 
chase limits than prevails in the best-managed de- 
partment stores. It enables nianufacturers or me- 
chanical shops to “take off” a complete summary of 
costs, determining the costs of each department 
and process, of each hour of productive operation 
once a month or oftener. 

Such systems cannot be successfully sold like cash 
registers, credit registers or adding machines, be- 
cause those who need them have yet to be convinced 
of that fact, and such educational salesmanship is 
too costly, while the systems are too inexpensive. 
Such devices and systems can only be made helpful 
to an age which badly needs them, if they are pre- 
sented as tools of a course of education. A course 
which, to be taken generally enough to help the sit- 
uation, must be made mandatery, compulsory, upon 
all who need it. 

Let it be noted that no immediate commercia) 
consideration prompts reference to these graphic 
systems. Under conditions which offer proper con- 
ditions of use and application, they will be donated 
free of profit for the period of this war. 

This solves the problem of the means, the remedy. 
The great problem, the human problem, providing 
a logical form of organization which shall apply 
the remedy, if it is to be applied as one step in 
making American business safe and orderly, wil) 
be discussed in our next article. 








Thin Skim Milk Or Cream—Which? 


Pump Yourself and Your Store Full 
of Holiday Spirit and the Christmas 
Harvest Will Be a Bumper Crop 


The Growing Demand for Useful Qual- 
ity Gifts Will Be More Than Ever In 
Evidence This Year—-Remember the 
Children, Because With Money Plenti- 
ful All Manner of Playthings Will Be 
Bought Eagerly 


get the cream of the Christmas trade is be- 
cause they do not awaken to the fact that 
Christmas is coming until their competitors have 
their windows full of attractive goods, and people 
are beginning to hunt for gift articles of a special 
type. . 
It might seem that the middle of November is 
a little early to begin the refrain, “Christmas is 
coming,” but it is really very late, and if your 
goods are not already selected the chances are 
that you will now have a very limited assortment 
from which to choose. 


Te reason 'that::hardware retailers do not 


The Harvest Season 
HRISTMAS is one of the harvest seasons of 
the business year. Every wide-awake, inten- 
sive retailer manages to gather several crops a 








‘Holiday Goods must be 
carefully chosen. They must 
be displayed in time. They 
must be attractively displayed. 
Their beauties and advantages 
must be explained. The cry 
of conservation and economy 
has been heeded by many, 
not to the end of preventing 
their making suitable pur- 
chases, but rather to the point 
of making them buy more 
carefully.” 




















By LESTER G. HERBERT 


year from his field, and Christmas is one of the 
bumper harvests. Everyone gives way before 
the gift-making habit. They have recovered finan- 
cially from the expenses of summer vacations. 
They wish to express their love for their families, 
to pay their social obligations, and to give tan- 
gible form to their benevolent and kindly impulses. 
It is up to the retailer to help them out. 

Just to take it for granted that the public knows 
you carry suitable gift hardware is not enough. 
You must show them how appropriate your spe- 
cial offerings are for the gifts they have in mind. 
Perhaps many will not have thought of a new 
range, a fine power washer, a dandy vacuum 
sweeper, an aluminum kitchen outfit, a set of 
bath room accessories, or even a new furnace for 
wife, or mother, or sweetheart, and yet these 
same people are open to suggestion as never be- 
fore. And don’t forget sporting goods and toys 
for young and old. 

The time was when the Christmas gift was 
something in the nature of a useless gimcrack, but 
to-day the situation has changed and the gift 
buyer wishes something thoroughly practical and 
useful, or eminently beautiful. You have the 
goods and the customer has the money. You want 
to sell the goods and the customer wants to buy. 
The problem, then, is, how to bring the two to- 
gether. 

The First Necessity 

OODS must be carefully chosen. They must 

be displayed in time. They must be attrac- 
tively displayed. Their beauties and advantages 
must be explained. The cry of conservation and 
economy has been heeded by many, not to the end 
of preventing their making suitable purchases, 
but rather to the point of making them buy more 
carefully. 

An individual who would now hesitate to spend 
money for something which would have no real 
and lasting value, will not be backward about in- 
vesting dollars in an article which will be appre- 
ciated as a gift when it is received and which will 
continue to be of value for time to come. 


Our Bankers’ Example 


‘HE bankers have set us an excellent example 
in beginning to get ready for Christmas busi- 
They have started Christ 


ness in January. 
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Right after Thanksgiving is the best 
time to have Santa Claus himself 
appear in your store. Advertise his 
arrival. Invite the kids and their 
mothers. Christmas will make your 
store a “family” store the year ’round 


mas Clubs all over the country to encourage peo- 
ple to save so that when the time comes they will 
have something with which to buy. Many a re- 
tailer does not begin to get busy on his Christmas 
trade until people have spent this money or their 
other savings. : 

The secret of a successful Christmas business 
is to show your goods early, for it is the early 
business bird which gets the good, fat worm of 
profits. 

Use newspaper advertising space, letters to se- 
lected mail-order lists of customers and compel- 
ling window displays to bring your goods to the 
notice of the public. 

Point out that the lines are now complete and 
selections can be made and set aside if a 10 per 
cent deposit of the purchase price is made upon 
them. Have a Santa Claus during December and 
help the youngsters get acquainted with him. 

The Consumers’ League and benevolent organi- 
zations have been urging early Christmas buying, 
and people have been heeding by making their 
Christmas preparations earlier every year. You 
have articles needed in every family and if they 
represent a considerable outlay of money you can 
stress the fact that it is better for several mem- 
bers to “chip in” and to give Dad the particular 
thing he has wanted for some time, than for each 
rod to offer something about which he will care 
ittle. 

Map out your Christmas selling campaign now. 
Divide your patrons into classes and aim to make 


Young America has gone crazy 

over war toys—this is a toy 

model of one of the modern guns 
beg used in Europe 


a special appeal to reach each set. Don’t drift. 
Don’t think that because this is a war year there 
will be little money spent. 

On the contrary, people are employed as never 
before, and large sums of money will exchange 
hands in the giving and fulfilling of contracts. 
People are busy and they will buy when they have 
the money. 

Get ready for the final Christmas drive early. 
Make careful selections of goods. Present the 
goods properly in advertising, displays and direct 
mail appeal. 

Make plans to reach those you have not reached 
before. Spend a little time and thought in de- 
vising original displays and selling plans. See 
that every employee in your establishment is so 
permeated with the Christmas spirit that he is 
eager to give the finest kind of interested, cour- 
teous, satisfactory service. 

Remember, Christmas comes but once a year, 
and for 1917 that once is NOW. 





“Gobble! Gobble!” Means “Step Lively” 


When the Turk Is In the Oven a Big Sales Opportunity Will Be Gone! 


Why Not Fit Up a Model Kitchen in Bs 
Your Window Or Maybe You Could ” . ' horaucre menh* who would 


Have One Permanently In Your Store 


AY, if the hardware man 

" wants to make it impos- 

sible for women to get by 

his store without making 

@*: @ purchase, just let him 

%. put a model kitchen ex- 

hibit in his window. Es- 

pecially is the call of the 

“~~ kitchen being heeded as 

a Thanksgiving approaches, 

# with all its joys and hard 

work for the housewife. 

a / Being one of the weaker 

& sex myself, I know. 

We women may have 

no kitchen of our own. 

We may occupy a third floor back, in a city board- 

ing-house, with a firm-chinned landlady whose 

motto is “No Cooking in Rooms.” But all this 

makes no difference. There is something in the 

sight of a range and a kitchen table decked out 

with cooking utensils that acts upon us just as 

surely as the sight of a mouse acts upon a mouser 

—our one impulse is to go in and get it, to buy a 
nice little pan and cook something. 

The large city department stores recognize this 
weakness (if it is a weakness) of ours, and have 
many displays of this kind. Marshall Field & 
Company have gone further in their Chicago re- 
tail store, and in their “Household Utilities” sec- 
tion have arranged several model kitchens. They 
are near the elevators to attract the attention of 
customers going up and down to other floors. It 
is an idea which could be carried out by the coun- 


The approach of She’s old fashioned 
Thanks g iving in everything but 
means an inven- kitchen utensils 
tory of every 

pantry 


, company with a glass can of asparagus. 


timely suggestion to 


cash in on saleg*to.. women 


By one of the women 
HERMA N. CLARK 


try merchant, either in his store or in his win- 
dow, so I think a description of these little rooms 
may interest dealers other than those in the 
larger cities. 

The Three Kitchens 


T= small kitchens have been made by par- 
titioning off space. These partitions are made 
of frames of wood 4 ft. high, merely standards 
which can be moved to another part of the store if 
desired. They might be described as screens, cov- 
ered with table-oilcloth in blue and white pat- 
tern which resembles wall paper. 

Each of these rooms has linoleum on the floor 
edged with a tin strip. Thus you feel, as you 
stand looking into the room from the open side, 
that you are in a real kitchen, although the stage 
properties are so simple. 

The first kitchen is called “The Kitchen In 
White—Always Immaculate,” according to a neat- 
ly lettered sign on the table. 

Here is a white kitchen cabinet, thoroughly fitted 
out with white utensils and Pyrene cooking dishes. 
An economy fruit jar filled with canned fruit 
stands in a wire holder on the cabinet shelf in 
Strain- 
ers, spoons and white enamel bowls are here, too. 

Next to the cabinet stands a white refrigerator 
and next to this the beautiful gas range. On this 
range stands a white tea kettle. There are also 
covered kettles, open kettles, a sauce-pan, with a 
large spoon in it, and coffee pot and tea pot. All 
these are white. 

On the white enamel top kitchen table are 
bread-board and meat-board, with knives of all 
sorts, measuring-cups, salt shaker and Pyrene 
dish. The list of furniture in this dainty kitchen 
ends with a white wastepaper can and a white 
chair. 

The Aluminum Kitchen 
7 aE aluminum kitchen comes next and is la- 
beled “The Kitchen Ware of Beauty and of 
Lasting Service. 

Here there is a white gas range fitted out with 
beautiful aluminum ware—tea kettle, saucepan, 
double boiler and handled pan. Through the glass 
door of the oven an aluminum roaster is seen. 

A caloric stove, heated by electricity or by 
plates, stands near an oak refrigerator. A white 
“Kitchen Maid” cabinet is set out with aluminum 
ware and Pyrene. Even the drawers of the cabi- 
net are filled with spoons and forks, as you oper 
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Just visualize this crowd of house furnishing goods pros 
wt 


them, while on the lower shelves are omelette pans 
and small black-handled pans. 

The blue enamel kitchen is next, with Vollrath 
blue ware. Pans, covers, tea pots, cups, pitchers 
and spoons adorn the McDougall kitchen cabinet. 
The blue range is fitted with a blue tea kettle, 
double boiler, preserving kettle, baking pans and 
tea and coffee pots. 

The kitchen table is supplied with baking dishes 
—blue spoons, a blue and white mixing bowl, blue 
cake pans, measuring cups and salt shaker. In 
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pects who, one at a time, would stop and study the 


below 





each of these little kitchens (which are about 6 
ft. square) there is a cheerful suggestion, in the 
shape of a high standard holding a bird cage. 

Almost any season of the year can be made to 
serve as an excuse for this display, and such labels 
as “For the Easter Bride,” “The Thanksgiving 
Dinner Will Taste Better Cooked in a White 
Kitchen,” “Preserving Is A Joy In An Aluminum 
Kitchen” will suggest themselves as suited.to the 
several occasions. 














In the 


Morning's Mail 


from the Trade 


Jobber Accepts Red Cross Post 


[rears HIBBARD, first vice-president of Hib- 
bard, Spencer, Bartlett & Co., Chicago, who re- 
cently tendered his services to the Red Cross, has 
been appointed Director of Bureau of Supplies of 
































Frank Hibbard 


the central division of the American Red Cross. 
This division, with offices in Chicago, is headquar- 
ters for five states, Illinois, Wisconsin, Michigan, 
Iowa and Nebraska. There are approximately 
1,750,000 women enrolled in this territory, which 
includes 549 chapters, many of which have branches 
and auxiliaries. 

The supply department, of which Mr. Hibbard is 
director, carries a stock of all the materials required 
by the contributing chapters. By buying in tre- 
mendous quantities from the mills and supplying at 
cost, this department saves for its chapters a very 
large percentage of the cost of Red Cross materials 
as compared with purchases,through other channels. 
The money thus saved is devoted to further relief 
work. As an example of the amount of finished 
articles going through this department, 14,000 
knitted articles were actually shiped within three 
hours, in response to a Government call. A carload 
of finished material goes to New York each day. 

Mr. Hibbard’s many friends have come to his aid 
in his work, and he has been able to get together 
a very efficient force and to install a complete new 
distribution system. 


Manufacturers Join Conference Board 


HE American Hardware Manufacturers’ Associa- 
tion with headquarters in the Woolworth Build- 

ing, New’ York City, has announced that it is now 
affiliated as a member of the National Indus'rial 
Conference Board. This board is a co-operzt ve 
body ¢emposed of representatives of national indus- 
trial associations and organized to provide a clear- 


Hardware Age 


ing house of information, a forum for constructive 
discussion and machinery for co-operative action on 
matters that vitally affect the industrial develop- 
ment of the country. 

The association felt that an affiliation with this 
Board would be helpful to broaden the scope of its 
activities. It also felt that the statistics and infor- 
mation being gathered by the staff of the National 
Industrial Conference Board and the reciprocal help 
which the association could furnish them would 
make each more effective instruments for use by the 
Government in giving efficiency to the machinery 
and forces for the production of war materials, 


Salesmen Visit Eastern Factories 


HE Bailey-Drake Company, San Francisco, man- 

ufacturers’ representatives handling automobile 
accessories, sporting goods and hardware lines. re- 
cently took its sales organization East on a visit to 
many of their factories. Among others they called 
on the Hawthorne Mfg. Company, Bridgeport, Conn., 
manufacturer of “Old Sol” Spotlights; Standard 
Woven Fabric Company, of Walpole, Mass., manu- 
facturer of Multibestos and Stanwald brake lining, 











Salesmen of The Bailey-Drake Co., Manufacturers Representa- 
tives, San Francisco, Los Angeles, Seattle, Kansas City 
Left to right: R. EB. Voorhees, 8. F. Office; Dick Hollings- 

worth, Seattle Office; Don E. Bailey, Paul Gardiner, L. A. 

Office; F. V. McGraw, Kansas City Office. 


friction and tire tape; Auto Parts Mfg. Company, 
Milwaukee, Wis., manufacturer of Badger bumpers 
and accessories; Metal Specialties Mfg. Company, 
Chicago, Ill., manufacturer of Presto electrical auto- 
mobile specialties; Vichek Tool Company of Cleve- 
land, Ohio, manufacturer of automobile tools and 
tool kits. During the trip the company concluded 
arrangements with the Packard Electric Company 
of Warren, Ohio, manufacturer of Packard electric 
cable, and with the Tri-Continental Corp. of Buf- 
falo, N. Y., manufacturer of Tri-Co rain rubbers, to 
represent them throughout the West. 

During their swing around the circle the accom- 
panying photograph was snapped. 


Sargent and Company Changes 


ILLIAM D. SULLIVAN is now representing 
Sargent & Company, New Haven, Conn., in the 
territory comprising the States of Louisiana, Ala- 
bama, Mississippi and also parts of Florida, Ten- 
nessee and Arkansas, in place of Conrad Kunz, who 
has covered that territory for the past seven years. 
Mr. Kunz is now a sergeant in the Medical Reserve 
Corps of the Army. 
Harvey L. McVey has succeeded John W. MacMas- 
ter in the territory which includes parts of the states 


- of Pennsylvania, New Jersey, Maryland, Virginia 


and West Virginia. Mr. MacMaster has received a 
commission as second lieutenant in the Army. 


Charles M. Groves Resigns 


HARLES M. GROVES, manager of sales and 
purchases of the Smith & Egge Manufacturing 
Company, Bridgeport, Conn., and who has. had 
charge of its chain business for the past seventeen 
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years, tendered his resignation as an official of the 
company some time ago, to take effect Nov. 1. 
“Charley” has no plans for the immediate future 
except to take a well earned vacation, which he has 
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not had for several years. He has a wide acquaint- 
ance among eastern manufacturers and jobbers, and 
has already received many letters of felicitation and 
good wishes for his future. 


They Sell Twelve Million Locks Annually 





HAT ALB 
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EVENTY-TWO locks was their daily output. 
Not so long ago either, as time flies. Now they 

make more locks every minute, over at the great 
Miller lock factories in Philadelphia, than the for- 
mer daily output. 

The Miller Lock Company, founded in 1871 by 
Daniel K. Miller, developed and put upon a business 
basis by the late Milton Jackson, who served as 
president until 1907, is an example of an American 
business which has grown into a world leading in- 
dustry, without special privileges or advantages 
other than the self-made advantages of merit in 
goods and merit in sales organization. 

The business has its beginning in a little shop in 
the Philadelphia downtown district. The shop was 
lecated on a street where people would pass and buy 
the few locks made daily. Each lock turned out was 
48 good as a lock could be made. 

Little by little reputation was built up. Here and 
there in the city a dealer called for Miller locks for 
his stock. Now and then a mail order came in. 
The growth was typical of a business inspired by a 
genuine desire to serve the community; and, in this 
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instance, the important service of providing a means 
of protection and security for property and valu- 
ables 

With the foundations of the business thus laid, 
and the reputation of the goods assured, salesmen 
were sent out into the United States and Canada, 
and arrangements made for representation in all the 
Americas, in Continental Europe, in the Far East, 
in South Afyica, in Australasia, in short, the world 
over. 

In the course of time the production reached a 
million locks a year, which was then regarded as 
being something of an achievement. Sales contin- 
ued to increase. A million locks were made in four 
months, then in two months. In June, 1916, the 
monthly production passed a million locks. 

Recently the representatives of the Miller Lock 
World Sales Organization gathered at the new fac- 
tory. Their photographs were obtained and are re- 
produced in the accompanying group. 

It is a notable group of sales executives and sales- 
men, and one worthy of special interest, in view of 

(Continued on page 73 this issue) 
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Some Timely Fall Hardware Windows 











ABpove—Sporting goods windows in 
store of Edward K. Tryon Co., Phila- 
delphia. The smaller section is given 
over to hunting supplies and campers’ 
equipment —the larger to the late fall 
outdoor sporting goods and the long 
list of indoor supplies which keep the 
hardware man’s sporting goods depart- 
ment busy all winter. Don’t forget that 
sporting goods are popular Christmas 
gifts for both sexes and all ages 


AT THE RIGHT—A_ timely range 
trim by The Peoples Hardware & Fur- 
niture Co., Leitchfield, Ky. Why not 
sprinkle some fall seasoning in your 
own neat stove window! 

















AT THe Lerr—An auto accessory display by Paul 
A. Riggle, manager of the accessory partment of 
Schoedinger-Marr Co., Columbus, Ohio, 


At THE RiacHtT—A_ simple sales window that helped 
Arneson Hardware Co., alley City, N. D., sell more 
paints, varnishes and specialties. 























EDITORIAL COMMENT 




















What Does It 
Mean in Your 
Town? 





ETWEEN Nov. 11 and Nov. 18 the Y. M. 

C. A. will ask the people of America for 

the $35,000,000 which is absolutely nec- 
essary to carry on its war work. The money 
is not for the Y. M. C. A.; it is for our boys 
in France and on the way, and for the sol- 
diers of our Allies who are fighting shoulder 
to shoulder with America in the Great Cause. 
The people of Your Town are given the privi- 
lege of sharing in this national duty. 


To the Y. M. C. A., because of its efficient 
organization, the United States Government 
has delegated the job of maintaining the 
morale of the army—that confidence, cour- 
age and fidelity upon which victory so largely 
depends. Discipline is one thing—the au- 
thorities can enforce that; but morale is an- 
other. It is a state of mind which must be 
cultivated, encouraged and inspired. Na- 
poleon said that morale was to every other 
factor as three to one. Lord Northcliffe said 
in Cleveland that without the Y. M. C. A. 
we cannot win the war. 


The work which is being done under the 
Red Triangle extends to every cantonment in 
the United States, to every camp in France, 
to every line of trenches on the battlefields of 
Europe, to every man in the Allied Armies, 
be he Catholic, Protestant or Jewish, and it 
is the only agency permitted to work with the 
soldiers of the Allies who are held prisoners 
in Germany. 


In the front line of trenches, with the 
enemy only a few yards away, the Y. M. 
C. A. has its dug-out with representatives 
ready to minister to the needs of the men. 
In the Y. M. C. A. huts back of the lines and 
in the training camps of France where our 
boys are being sent, the Red Triangle repre- 
sents a touch of home—a mighty influence 
between them and unmentionable tempta- 
tions which mean disaster to soul and body. 


During their hours of leisure, our boys, 
homesick and away from the restraining 
home influence, are beset on every side by 
temptations made more alluring by tempo- 
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rary release from rigid discipline. Right 
there the Red Triangle extends cordial wel- 
come and offers friendly greeting, sympa- 
thetic counsel, simple entertainment, atheltic 
sports, relaxation and nourishment for mind, 
body and spirit, reading-matter from home 
and materials and facilities for writing let~ 
ters. 


Will you let our boys, weary and mud- 
stained from a dangerous tour of duty in the 
trenches, lack for physical, mental and moral 
uplift because you withheld your contribu- 
tion? Your boys, your boys from Your 
Town, are read to die for us, and shall we 
withhold from them the little comforts, the 
touch of home, that a generous contribution 
would bring? 

Are you worth dying for? 

You will have the privilege of answering 
those questions practically this week. Give 
your Liberty Bonds or money, but give ’til it 
hurts. 


* * * 


Some hardware men don’t carry toys 
and juvenile sporting goods because 
they “hate to be pestered by the kids.” 
Meanwhile, their competitors are ring- 
ing up a year-round bunch of profit- 
able sales and tying latent big busi- 
ness to their stores for keeps. 


* - + 
. 


Mill Supplies and 
the Hardware Trade 


T a time when all mechanical industries 

are speeded up to a maximum produc- 

tion point the question of the sale of 
mechanical and so-called mill supplies is of 
vital interest to the hardware trade and to 
the manufacturers of products included in 
this class. 

HARDWARE AGE believed that the power of 
the hardware trade in selling goods of this 
kind was not fully appreciated nor was the 
potential ability of the sales organizations of 
this trade employed to its greatest efficiency 
by manufacturers of standard mechanical 
supplies. 

It was therefore decided to conduct an in- 
vestigation to determine to what extent the 
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hardware trade sells mi!l supplies, to learn 
which products had received greatest atten- 
tion and to discover if possible if the hard- 
ware trade is capable of handling effectively 
a greater share of this type of business. 

The first step in the investigation disclosed 
the fact that over $22,000,000 of products 
classed as mill supplies are sold annually 
through the hardware trade. 

Further investigation in the hardware 
trade by means of questionnaires developed 
some vitally interesting information. 

It was found that 57 per cent of the hard- 
ware jobbers of the country sell mill sup- 
plies to the hardware trade and it happens 
that this same percentage, 57 per cent, sell 
to mills and factories, although the two 
groups are not identical. 

Of the retailers carrying total stocks of 
$25,000 or more, 7714 per cent sell some or 
all of the items mentioned in the list below. 

Column 1 of the following chart shows the 
percentage of jobbers handling each item. 
Column 2 shows the percentage placing each 
product in a group of the three most impor- 
tant. Column 3 indicates the percentage of 
retailers selling mill supplies, and Column 4 
the percentage classing each product as one 
of the three most important. 
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Product 
i—Twist drills......... 
2—Reamers 
3—Milling cutters...... 
4—Taps and dies 
5—Machinists’ tools.... 
6—Belts and belt lacing 
tools 
7—Belt dressing........ § 
8—Lubricating oils 
9—Engine packing 
10—Steam fittings 
gage glasses........ 
11—Cotton waste........ 60 
12—Split wood and iron 
pulleys 28 
13—Shafting and hangers 25 
14—Pipe wrenches 75 
\h—Grease cups......... 43 
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From these figures it will be seen that the 
hardware trade is already firmly entrenched 
as a powerful channel of distribution for 
mill supplies. 

Some dealers, however, complained of lack 
of support from manufacturers, especially in 
local competition for factory trade. Others 
indicated a desire for a little greater co- 
operation from manufacturers in the shape 
of material of value in local campaigns. Pre- 
sumably this includes signs, display material, 
literature for direct-by-mail distribution, 
etc. 

The opinions and experiences of the hard- 
ware trade on this subject are designed by 
HARDWARE AGE for editorial use and we shall 
appreciate any information volunteered. 

To the dealers who co-operated with us by 
giving the data requested on our investiga- 
tion blanks we express our appreciation. 

From the sources of information indicated 
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by our investigation, HARDWARE AGE hopes 
to get stories of successes of dealers on vari- 
ous products classed as mill supplies and 
these stories of actual experiences will ap- 
pear from time to time in our pages. 


% * * 


The store that stood still was closed 
out the other day. It went to the tune 
of “Going, going! Sold to the highest 
bidder!” Bustles and bootjacks went 
for a song. How much better off the 
old storekeeper would have been if he 
had sold that stuff at a sacrifice 58 
years ago, when the bustle business 
was going busted! 


* * * 


Where Honor 
Is Due 


T was merely a trench raid. One of hun- 

dreds that have occurred on the blood- 

stained battlefields of Europe. There was 
no particular military significance attached 
to it, and in the future histories of the great 
war it may never be mentioned. Yet where 
can you find a true American whose heart 
does not beat faster and who does not thrill 
with pride as he reads of that first death 
grapple of our boys with overwhelming Ger- 
man odds? 

Germany has called us a nation of brag- 
garts. She is fast learning that we are more 
a nation of fighters. 

In that little portion of the first-line 
trenches, cut off by the German barrage fire, 
there were just twenty-five American sol- 
diers. They were not picked men, but merely 
a group of twenty-five such as might be 
drawn indiscriminately from any of our na- 
tional army camps. With them were a few 
French soldiers. Against them were arrayed 
over 200 of the famous German shock troops, 
according to the testimony of a German 
prisoner. There was never a ghost of a 
chance for that little band to win against 
such overwhelming odds, yet they fought 
until they were practically smothered by the 
attacking troops. Veterans could not have 
done more. They were raw, unseasoned 
troops, yet they upheld the highest traditions 
of the Army and put into the hearts of our 
men training behind the lines a sublime faith 
in the bravery and prowess of the American 
soldier. 

It was but a skirmish. Soon there will be 
reports of real battles, of gigantic struggles 
where thousands of our boys will be engaged, 
and such minor combats as this trench raid 
will hardly find their way into print. 

However, that prospect should not deter 
us from voicing our appreciation of the first 
twenty-five to feel the shock of war. Living 
or dead, they made good, just as we expected 
them to do, and just as thousands of their 
comrades will do in their fight for humanity. 

Honor to whom honor is due. 





“These men have cheerfully offered their all as a sacrifice to a noble cause. 
Every dollar we expend, everything we do, every sacrifice we make will assist 
in protecting the lives and health of the patriots who are abroad in defense 


of our rights. 


We must not, we can not, withhold anything that will help 


these splendid men.”—E. H. Gary before American Iron and Steel Institute. 


Lieut. Garvin P. Taylor, Harp- 
WARE AGE, Co. G, 312th Regiment, 


Infantry, Camp Diz, Wrightstown, 
N. J. 


Gilbert S. Sullivan, Albany Hard- 
ware & Iron Co., Albany, N. Y. 
Student officer at Fort Niagara 


But not what now befalls 
For us to ask or say; 
The Iron Angel calls 
And we must but obey. 


Lieut. R. G. Pruden, Aviation 
Division, Camp Taliaferro, Hicks, 
Fort Worth, Tex. 


wilt 


Left to right—Lewis D. McDowell 

and Elliott E. McDowell, with 

104th, U. S. A., 26th Division, 

“Over There.” Sons of C. D. Mc- 

Dowell, who travels New England 

for H. D. Smith & Co., Plainville, 
Conn. 














Our wives and children fade, 
Our homes fall far away ; 

The little gods we made 
Are broken in a day; 
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Major Walter C. Allen, of the Sig- 
nal Corps, President The Yale & 
Towne Mfg. Co., New York City. 
Now in France helping solve bom 
lem of aeroplane production 


yt 


W. K. Seim, Albany Hardware & 

Iron Co., Albany, N. Y. Formerl 

of Troop B, 1st Cavalry, New Yor 

Guard, now at Camp Devens, Ayer, 
Mass. 


Under the granite arch 
Of Duty, spann’d above, 
Out of ourself we march, 
Away from life and love. 





Trade Conditions and Iron, 
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Steel and Hardware Prices 
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Office of HARDWARE AGE, 
New York, Nov. 12, 1917 
RDERS continue to come along in good volume. 
Manufacturers frequently find that despite a slow- 
ing down of orders from regular trade, partly because 
of possibility of lower prices, that there are huge orders 
for special merchandise coming through Government de- 
partments which more than compensate for losses from 
ordinary mercantile channels. Many buyers in conven- 
tional business have an idea that prices are at the peak 
and do not want to be caught with too much high-priced 
stock on their shelves. That may be true, but experi- 
enced men are confident that there will be shortages in- 
stead, for reasons that have long been apparent. 

A principal manufacturer of shelf hardware says their 

= sales are much larger now than they ever have 
een, but some of this aggregate is attributable to in- 
creased prices rather than entirely to the volume of 
merchandise. 

Spring orders for steel goods are beginning to come 
in from retailers and two factories are named as en- 
tirely sold up on screen wire. 

From excellent sources we are told there are pros- 
pects of further advances in such goods as picks, mat- 
tocks, crowbars, sledges, grub hoes, steel goods, horse- 
shoes and horse nails, toe calks, shovels, meat choppers, 
hammers, etc. Whether this will happen is also for 
merchants themselves to decide. 

Naturally, in bidding for requirements speedy de- 
liveries are all important and the acceptance of con- 
tracts for Government purchases means ignoring other 
contracts no matter how important. That is, the Gov- 
ernment takes precedence in supplies to the detriment 
of regular mercantile demand, regardless of previous 
obligations undertaken in good faith. Nothing short 
of such supreme interference from the highest authority 
would cause manufacturers to overlook orders from 
valued customers, as nothing is more sacred in the in- 
dustrial] world than a contract. But these are very 
serious war times which too many people fail to com- 
prehend. 

Copper —Copper sheets at mill are now quoted at 34c., 


base, rgb 5+ no with the customary advance for small 


lots out of New York stock. Bare copper wire for elec- 
trical purposes, carloads, mill shipments, is 28%4c. base 
per pound. Manufacturers speak of considerable difficulty 
in getting ingot copper owing to enormous demands 
for National Government uses, although this situation 
is expected to become easier after a while. 


Cut Naits.—Sales in October were much better and 
orders are coming in constantly now, although cut nails 
are scarce. Export business is not quite so active this 
month as in October, but is fairly satisfactory. There 
are many small orders for export which in the aggre- 
gate furnish good totals. 

Cut nails are $5.25 base per keg. either in or out of store 

LINSEED O11.—This market is much stronger owing 
to higher priced flaxseed and none too plentiful stocks 
of oil, although there is no actual shortage, as the mar- 
ket has long been dull and oil has moved slowly. The 
demand is improving, partially because the consuming 
buyer has, it is believed, become doubtful of getting oil 
at much lower prices. Factors which seem to indicate 
higher priced oil include a shortage of, say, 12,000,000 
to 14,000,000 bu. of flaxseed in the U. S. A. and 
Canada. The only other seed source is Argentina, 
where the present prospects point to 35,000,000 bu.; 
possibly more if present favorable conditions continue 
until the actual harvest, and fears of frost are not 
realized. This would improve the situation in normal 
times, but ocean transportation is hampered by war 
demands and scarcity «f tonnage and, as far as the 
Eastern market is conce~ned, the difficulty will be to 
get adequate stocks of seed here by boat before the close 
of navigation, usually about Dec. 5. Again, it is be- 
lieved that most of the Argentine seed is likely to come 
by sail, which means 60 to 70 days usually under favor- 
able circumstances and more often 90 days. Otherwise 
by slow steamers requiring anywhere from 30 to 45 
days in transit at best. Any seed not getting through 
from the U. S. and Northwestern Canada before 
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Office of HARDWARE AGE, 
Chicago, Ill., Nov. 12, 1917. 
CCORDING to a digest of trade conditions issued 
by one of the largest banking institutions of Chi- 
cago hate has been a general slowing up and steadying 


close of navigation must come by rail, which will add 
approximately 10c. per bushel to the cost on the At- 
lantic seaboard. 

Linseed oil, raw, city brands, has advanced to $1.18 for 
5 or more bbl and $1.19 for less than 5 bbl. per bu 
— and Western Oil, raw, is $1.17 per gal. for average 

NAVAL StToRES.—There has been some weakness in 
spot turpentine, in sympathy with deciines in the South- 
ern primary market. Jacksonville was lower by \%e. 
and Savannah by 1%c. per gallon, which caused sym- 
pathetic reductions in the New York market. 

Turpentine, in yard, is quoted at 52 to 53c. per gal 

Rope AND BINDER TWINE.—This market is steady, 
with practically no change in prices. Deliveries are 
referred to as much better and local trade is good. 
There is a better situation in Manila hemp and no new 
price development in sisal fiber. The National Gov- 
ernment is using considerable rope, especially for haw- 
sers for the transportation service. There is also a 
stronger demand for exports in addition to the always 
good Government business. Excellent inquiries are 
being received for binder twine, coming along now from 
South American countries and especially from Argen- 
tina. 

Manila rope, first grade, is 33c.; second grade, 32c., and 
Cniee, aPade, 28c. base per Ib. Manila bolt rope is 38c. base 
PeSisal rope, first grade, is 23c. and second grade, 20c. base 
per lb. Hide, bale and hay rope, medium, oiled, first grade 
is 23%c. and second grade 20%c. base per Ib 

Tarred lath yarn is, first grade, 23c., and second grade 20c. 
base per lb 

Rosins have reached somewhat lower levels and at 
these prices there has been a fair improvement in buy- 
ing. he primary markets have developed a firmer 
tendency, which is reflected here. 

Rosin, common to good strained. on the basis of 280 Ib. 
per bbl. is $6.85 to $6.90 and D grade at the same figure. 

WINpDow GLAss.—The glass market has some peculiar 
features. Manufacturers have settled on a wage scale 
for the coming blast with an advance to workmen, be- 
ginning with 25 per cent on B quality, 25 and 10 per 
cent on A quality and 25 and 10 and 7% per cent on 
AA or picture glass. This will average, it is estimated 
by one highly qualified in this business, at 27% to 30 

er cent increase for labor alone. Where coal as fuel 
is used instead of natural gas, glass makers are in a 
quandary as to whether the National Government will 
release fuel to them unless the production is of such 
nature as to assist in the war. It is expected that 
glass manufacturers will increase prices by a third to 
a half beyond the late figures, which are expected soon 
to become effective. Jobbers speak of an average in- 
crease of approximately 30 to 40 per cent in their 
prices. There are leading jobbers who are becoming 
anxious as to whether they will get glass or not. Defi- 
nite action, at this writing, had not been determined 
as to the new scale prices and are unchanged, as fol- 
lows: 

B, single thick, first three brackets, 85 per cent discount. 
All A, single, and all B, single thick, above the first three 
brackets, 80 and 10 per cent. All A, double, 80 and 10 per 
cent, and all B, double thick, 80 and 20 per cent. All AA 
single and double thick, all sides, is 80 per cent discount. 

These figures are subject to stock on hand, with a res- 
ervation as to cancellation of orders if necessity com- 
pels it. Ordinarily jobbers have often carried prices 
over to a new year, but say they cannot now. 


Wire NaiLs.—Jobbers in some instances say deliv- 
eries have been better for October business, althougs 
from leading supply sources new orders for nails to 
shipped from mills have been held up since July last. 
Deliveries in September and October into this territory 
were largely to clean up old specifications several 
months back. There are also instances where mills are 
rather more inclined to provide better service for mer- 
chants, but are not quite ready yet owing to uncertain- 
ties as to Government demands. Stocks on hand are 
referred to as poorly assorted, although more nails are 


‘on the way which would improve the situation except 


for the congestion of transportation facilities. 


Wire nails in stock are $4.40 and out of store delivered by 
the jobber $4.45 base per keg. 


AGO 


of business transactions during the past month, as 
evidenced by a smaller number of new corporations, a 
decrease in corporate financing, contracting building 
operations, a lessening in pig iron production, a decline 
in the unfilled tonnage of the steel corporation, a smaller 
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copper production, smaller anthracite and coke ship- 
ments, and an increase in stocks of crude petroleum. 

. That this fact does not indicate unfavorable business 
contraction is proved by increased bank clearances, 
decreased business failures, heavier foreign trade, larger 
stock and bond sales, increasing railway equipment 
orders, larger gross railroad earnings, a serious short- 
age of freight cars, a heavier production of petroleum 
and an increasing movement of grain. 

From a retail standpoint conditions in the Middle 
West were never more encouraging. Reports indicate 
that the corn crop is the greatest on record, and the 
harvest of all grains for the season amounts to 5,690- 
000,000 bushels. In the seven surplus states the corn 
crop is estimated at 1,850,808,000 bushels, or 18,000,000 
bushels above the record yield of 1912. Asa result the 
farmers are in position to purchase all needed supplies, 
and many things in the line of luxuries. Without doubt 
the holiday business will be the heaviest in years in this 
section, and some lines of holiday goods are already 
selling. In this connection it is well to state that job- 
bers predict a scarcity of sleds and skates and are 
advising dealers to have their shipments made im- 
mediately. 

Among the items that have shown a price advance 
during the past week are glass, building paper, dampers, 
wheel barrows, barb wire, nails, solder and linseed oil. 
Price declines are noted in steel sheets, wrapping paper 
and stove pipe. Linseed oil has taken a particularly 
heavy advance and will probably go higher. 


AMMUNITION.—Sales of ammunition are very good 
at this time and jobbers’ stocks are in fair condition. 
Prices are the same as last quoted. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 22 short semi-smokeless, $5.00 per thousand; No. 32 
short semi-smokeless, $11.75 per thousand; jo. 22 long 
semi-smokeless, $6.00 per thousand; No. 32 long seémi-smoke- 
Above prices subject to 30-4 per 


less, $13.50 per thousand. 
cent discount. Pricés on shells are as follows: Peter’s 
target shells, steel, with No. 6 shot, 12 gage, $52.25 per 


thousand. Subject to 30-3% per cent discount. 

AsH SirTers.—With a genuine shortage of coal and 
conservation in the air, sales of ash sifters are naturally 
very heavy, particularly in the larger towns and cities. 
Jobbers’ stocks are low and manufacturers are reported 
to be slow in deliveries. 

We quote from jobbers’ stocks, f.o.b. Chicago: Plain wood 
ash sifters with black wire, $1.20 per doz.; plain wood with 
galvanized wire, $1.60 per doz.; wooden sifters, especially 
adapted for barrels, No. 06, $3.85 per doz.; galvanized barrel 
sifters, No. 104, $33 per doz. 

Bars WirE.—Manufacturers report heavy sales of 
barb wire in the South, due to the increased stock 
raising in that locality. ‘Phis is causing the Southern 
farmer to fence his fields. Jobbers in the Chicago 
territory report very little stock on hand with deliveries 
from the mills very slow. They have placed a limit of 
1000 Ib. to a customer on an order and prices are quoted 
subject to that limit. Prices are 5c. per 100 lb. higher 
than at last report. 

We quote from jobbers’ stocks, f.0.b. Chicago, painted barb 
wire in less than carload lots, $4.40 per 100 Ib.: galvanized, 
$5.10 per 100 Ib. 

Bars.—Jobbers report very light stocks of bars due 
to slow deliveries from the mills. Sales are not overly 
heavy. Prices are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, soft steel! 
+r Ig ame per 100 lIb.; bar iron from $4.50 to $5.00 per 


BUILDING PaPer.—Sales of building paper have stif- 
fened some during the past week, but are light in com- 
peewer with those of a year ago. Prices are somewhat 

igher than at last report. 

We quote from jobbers’ stocks, f.0.b. Chicago: Red rosin 
sheathing naper, 20-Ib. rolls, 57c. per roll; 25-Ib. rolls, 75c 
per roll; 30-lb. rolls, 86c, per roll. 

BUTCHER KNIvEs.—Jobbers report very light stocks 
of butchers knives, due to the fact that the manufac- 
turers are behind in their orders and unable to make 
prompt shipments. Prices are the same as at last 
reported. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows 
Butcher knives with coco-bolo handles, 6-in. blade, $4.25 per 
doz. ; 7-in. blade, $5.00 per doz.; 8-in. blade, $6.00 per doz. 
with — handle, 6-in. blade, $4.75 per doz.; 7-in. blade. 
$6.25 per doz. ; 8-in. blade, $6.60 per doz. ; 10-in. blade, $11.00 
per doz.; 12-in. blade, $14.50 per doz.; 14-in. blade, $18.00 
per doz.; Beachwood handle fastened with 3 saw screw brass 
rivets, 6-in. blade, $3.00 per doz. ; 614-in. blade, $3.85 per doz. : 
a n, blade, $4.30 per doz.; 8-in. blade, $5.20 per doz.; 9-in 
eae $6.75 per doz.; 10-in. blade, $8.25 per doz.; 12-in 
lade, $11.25 per doz.; 14-in. blade, $14.50 per doz. 

CarvING Sets.—Although prices on carving sets are 
somewhat higher than those of last season, sales are 
even better, the demand being stronger than for several 
years back. Jobbers report stocks in good condition and 
all orders being filled to date. 


We quote from jobbers’ stocks, f.o.b. Chicago: 3-piece 


Meng sets with stag handles, from $2.60 to $6.75 per set; 
“piece sets with horn handles, from $5.50 to $7.00 per set; 
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3-piece sets with ivory celluloid handles, from $4.00 to 
$6.50 per set; 3-piece sets with pearl handles, $10.00 per set 


CoaL Hops.—There is an unusually good demand for 
coal hods this season. Jobbers’ stocks are compara- 
tively low, but all orders are being filled. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
japan oven coal hod, 15-in., $3.25 per doz.; 16-in., $3.50 per 
doz. ; 17-in., $3.90 per doz.; 18-in., $4.35 per doz. ; 20-in., $5.85 
per doz. Japan funnel top, 17-in., $4.95 per doz.; galvanized 
open top, 16-in., $9 per doz.; 18-in., $9.60 per doz. Common 
galvanized open, 16-in., $5.55 per doz.; 17-in., $6 per doz.; 
18-in., $6.50 per doz.; 20-in., $8.25 per doz. Funnel top gal- 
vanized, 17-in., $7.40 per doz.; 18-in., $8 per doz. 


CorRN Poprers.—Corn poppers have been moving very 
freely during the past few weeks and indications are 





that the sales will exceed those of last year. Jobbers 
report stocks in fair condition. 
We quote from jobbers’ stocks, f.o.b. Chicago: 1-qt. wire 


poppers, wood handles, $1.05 per doz.; 2-qt. wire poppers, 
wood handle, $1.75 per doz.; 2%-qt. wire popper with steel 
top, $2.40 per doz.; 1%-qt. all steel popper, $1.50 per doz.; 
Steel popper with sliding adjustable top, size 7 x 9 x 3%, 
$2.75 per doz. 

Cut NAILs.—Jobbers report that they are entirely 
out of cut nails and have none to sell at this time. No 
prices are quoted for this territory. 

Door Mats.—The 4 per xc of winter is boosting the 
sale of door mats and orders are coming in freely. 
Jobbers report stocks in a depleted condition. Prices 
are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, galvanized 


steel wire mat 16 x 24, $6.50 per doz.; 18 x 30, $8.00 per 
doz.; 22 x $11.00 per doz. Flexible galvan zed cold 
rolled steel mats, 16 x 24, $10.35 per doz.; 18 x 30, $14.30 
per doz.; 22 x 36, $21.00 per doz.; 26 x 48, $34.65 per doz 


FiLEs.—Sales of files from retail sources are com- 
paratively light, but sales to factories and manufac- 
turing plants are very heavy. 

We quote from jobbers’ stocks, f.o.b. Chicago, the 
following discounts from list. 

Nicholson files, 50-10-2% ; New American, 60-7% ; 
50-10-5; Black Diamond, 590-10. 

GARDEN TooLs.—Manufacturers and jobbers are firm 
in the belief that shortages of raw material will make 
it difficult to obtain complete stocks of garden tools 
next season if retailers delay placing their orders. 
Jobbers report that manufacturers are urging them to 
place complete specifications on all contracts at once. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Manure forks, best grade, long handled, four tines, with 
plain ferrule, $9 per doz; with strap ferrule, $10 per doz. ; five 
tine forks, plain ferrule, $11.60 per doz.; strap ferrule, $12.50 
per doz.; long handled, six-tine forks, with plain ferrule, 
$13.40 per doz.; strap ferrule, $14.35 per doz.; No. 2 Green- 
leaf spading shovels, $9.75 per doz.; Midlothian seconds, $9 
per doz.; best grade, four-tine spading forks, $9.90 per doz. 
cheaper grade, $7.25 per doz.; malleable rakes, 14-in., $3.40 
per doz.; steel bow rakes, 14-in., $6.05 per doz.; wire lawn 
rakes, 24 teeth, $5.50 per doz.; wood lawn rakes, 20 teeth, 
$3.75 per doz.; standard garden hose, best grades, $8.25 per 
doz.; cheap hoes and riveted handles, $3.10 per doz.; ladies’ 
hoes, $4.80 per doz. 

GLass.—Glass prices are higher. While jobbers’ 
stocks are light, they are apparently sufficient to meet 
any ordinary demand. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows 
Single strength A, first three brackets to 40-in., 84 per cent 
off; all sizes over 40-in., 83 per cent off; all sizes of double 
strength AA, 84 per cent off. 

GUNS AND RIFLES.—Sales of guns and rifles have 
been fair throughout the season and during the past 
two weeks have been above normal. Jobbers report 
many repeat orders and some telegraphic orders coming 
in. Stocks are only fair. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago as follows 
Single barrel shot guns, 12 gage, 30 or 32 inch barrel, $7.00 
each: 12 gage, double barrel shot gun, 30 in. barrel, $18.00 
each; Winchester automatic 12 gauge shot gun, take down 
pattern, $35.06 each 

LaG ScrEw SHIELDS.—The Diamond Expansion Bolt 
Company, 90 West Street, New York City, have issued 
the following notice of an advance in prices: 

Effective November 20, 1917, increase of price on “Diamond 
N” lag screw shields to 50-20 per cent discount, f. o. b. Gar- 
wood, N. J., New York City, Chicago and San Francisco. 
Terms. net 30 days, 2 per cent 10 days. Orders placed on or 
before November 19 will be accepted at present prices. 

LANTERNS.—This has been an exceptionally good 
season for the sale of lanterns, and jobbers report diffi- 
culty in keeping stocks. Prices are same as at last 


Disston, 


report. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 242 tubular, $7.30 per doz.; side lift lanterns, No. 240, 
$6.75 per doz.; the large size cold blast. No. 2, $11.50 per 
doz.; No, 299, tubular dash lantern, $10.25 per doz. 


LINSEED O1L.—Linseed oil has taken an advance of 
10c. per gallon since our last report, and indications 
are that it will go higher. The flaxseed crop is the 
smallest in over 20 years, there being only 9,648,000 
bush., or about half the normal requirements of the 
country. Frost caused a reduction of 1,700,000 bush. 
the last month. The total crop is about 9,000,000 bush. 
below the five-year average. The quality is also 1.3 
points below the average. 
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strictly pure old 
$1.19 per gal.; 


f.o.b. Chicago, 


We quote to retailers, 
lots, raw, 


process linseed oil, in carload 


boiled, $1.20 per gal.; in single-barrel lots, raw, $1.24 per 
gal.; boiled, $1.25 per gal. 

Mica.—Sales of mica are fairly heavy this season, 
and jobbers report well-assorted stocks. 
same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No 1M 


Prices are 


is ica, 40 per cent off standard list; No. 2, 50 per 
cent off standard list. 

Nuts AND Bo.ts.—There is little if any change in the 
nut and bolt situation. The demand from retail sources 
is comparatively light at this time, but there is a heavy 
demand from manufacturing sources. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Machine bolts, up to % x 4 in., 40-10 per cent discount; 
larger sizes, 30 per cent discount; carriage bolts up to % 
x 6 in., 40 per cent discount; larger sizes, 25 per cent dis- 
count; hot pressed nuts, square or hexagon, $2.00 off per 
100 lb.; lag screws, 50 per cent discount; washers, $3.00 off 
per 100 Ib. 

Om HEATerS.—The demand for oil heaters has been 
exceptionally heavy and jobbers are practically sold out. 

We quote from jobbers’ stocks, f.o.b. Chicago, subject to 
stock on hand: No. 24 oil heater, $3.25 each; No. 37A, $4.90 
each; No. 61, $6.00 each. 

O1Ls.—Wholesale prices on single-barrel lots of oils, 
f.o.b. Chicago, are as follows: 

Perfection kerosene in iron barrels, 9%c. per gal.; head- 
light, 175 test, 20%c. per gal.; gasoline, 2lc. per gal.; 
naphtha, 20%%c. per gal.; turpentine, 58c. per gal. ; denatured 
alcohol, 95c. per gal.; wood alcohol, $1.50 per gal. 

PaInt.—While the demand for paints is not as heavy 
as at the same period of last year it is still very fair. 
Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 house paint, $2.80 per gal.; second grade, $2.25 per 
gal.; third grade, $1.50 per gal. 

Pocket CUTLERY.—Jobbers report that the demand 
for American-made pocket knives is exceedingly heavy 
and that the goods are very scarce. Most of the fac- 
tories are said to be sold up for from four to six months 
ahead. 

Pouttry NetTING.—Jobbers report that dealers are 
placing orders for poultry netting for next season’s 
delivery in good volume and predict the total volume of 
sales to be well around normal. 

We quote from jobbers’ stocks, f.o.b. Chicago, poultry net- 
ting as follows: Galvanized before weaving, 50 per cent dis- 
count; galvanized after weaving, 45 per cent discount from 
list. 

Putty AND GLAziEeRs’ Points.—Sales of putty and 
glaziers’ points are confined mainly to repair work and 
are below normal. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Putty in 100-Ib. kits, $3.35; glaziers’ points, No. 1, large 
No. 2 medium. and No. 3, small, 1 doz. in a package, 60c. 
per doz. packages. 

ROASTING Pans.—There is a heavy demand for roast- 
ing pans at this season which is expected to keep up 
until after the holidays. Prices are somewhat higher 
than those of last year. Jobbers report fair stocks. 

We quote from jobbers’ stocks f.o.b. Chicago: Smooth 
steel self bast'ng oval pans at $9.60 per doz.; sheet steel 
pans with ventilating cover, size 14 x 19 x 6 at $3.60 per doz. ; 
size 15 x 10 x 6% at $4.00 per doz.; size 17% x 12 x 7% at 
$5.00 per doz.; ound aluminum roasters $12.60 per doz. ; 
oval aluminum roasters, 9% x 15 x 6%, $24.00 per doz.; 11% 
x 17 x 7%, $36.00 per doz. 

Rope.—Sales of rope are reported to be about normal. 
There has been no change in price but there is some 
indication that the market is less firm than during the 
early fall. 

We quote to retailers f.o.b. Chicago, as follows: No. 1 
manila rope, 33\%c. per lb. base; No. 2 manila rope, 32%4c. 
per lb. base: No. 3, manila rope, 28%4c. per Ib. base; No. 1 
sisal rope, 23c. per Ib. base; No. 2 sisal rope, 20%4c. per Ib. 

Sanp Paper.—Sales of sand paper are about normal, 
with the heaviest sales to factories. Stocks are fair and 
prices unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade; $6 per ream; cheaper grade, 
$5.40 per ream. 

SasH WEeEIGHTs.—Sash weight sales are light and 
are mainly for repair work. However, the foundries 
are not turning out very many weights and stocks are 
low. 


We quote from jobbers’ stocks, f.0 b. Chicago: In ton lots, 
sash weights, $40 per ton; in smaller lots, $41 per ton. 


Screws.—The situation in regard to screws is prac-: 


tically unchanged. Jobbers’ stocks are running low on 
several sizes. Prices are the same as last reported. 

We quote from jobbers’ stocks, f.o.b Chicago: Flat-head 
bright screws, 70-10-10; round-head blued, 65-10-10; flat- 
head brass, 4214-10-5; round-head brass, 40-10-5. 

Sie WALK AND SNow ScRAPERS.—Early snows in 
many parts of the country have led to heavy sales of 
sidewalk and snow scrapers and large orders are going 
out from the jobbing houses daily. Stocks are in very 
fair shape and prices are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, in dozen lots, 
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No. 2 sidewalk scrapers, $4.75 per doz.; No. 6, $3.25 pe ‘ 
No. 75 snow scraper, $6.75 per dozen. p per Gon; 

SILVER PLATED WARE.—The demand for silver plated 
table ware is reported to be exceptionally heavy this 
season. Jobbers attribute this to the fact that dealers 
are beginning to realize that higher prices on this line 
will in all probability soon prevail, and are buying 
accordingly. 

SKkaTEs.—Jobbers are notifying dealers to accept 
immediate shipment of skates ordered earlier in the 
season. Jobbers’ stocks are low and there is indica. 
tion of a shortage. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Boys’ or 
men’s plain rocker, No. 1000, bright steel skates, 66c. per 
pair; No. 1005 nickel plated, 90c. per pair; girls’ No 310B 
$1.35 per pair; No. 6004, $2 per pair. Barney & Berry's 
boys’ or men’s hockey skates, No. 152%, $3.00 per pair. 
Girls’ hockey skates, No. 412B, $1.80 per pair. ohnson’s 
skating outfit, which consists of skates attached to shoes. 
$7.50 per pair. No. 11 skating outfit, $5 per pair; No. 15 
ladies’, $6 per pair. 

S.Leps.—There is evidence to the effect that there will 
be a slight shortage of sleds for the holiday trade, 
according to the jobbers. All early orders have been 
shipped. Prices are unchanged. 

We quote from jobbers’ stocks, f.0.b, Chicago: Children 
Cutters No. 3, $33 per doz.; No. 5, $49.50 per doz.; No. 8, 
$66 per doz. No. 86, wood sled, $4.15 per doz.; No. 116 


wood sled, $8.90 per doz. Wood coasters No. 5, $3.75 per 


doz.; No. 10, $5.50 per doz.; No. 12, $9.00 per doz. Steel 
coasters, No. 1381, $12.40 per doz.; No. 133, $22.60 per doz.; 
Torpedo racer, $27 per doz. 

Snow SHoveLS.—Jobbers report a steady demand 
from points in the West and Middle West for snow 
shovels. The season is earlier than usual and sales 
are much heavier than at this time last year. Jobbers 
have fair stocks. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 
No. 02 wood snow shovel, $4.00 per doz.; No. 33 galvanized 
with wood handle. $9.00 per doz.; No. 34, $9.75 per doz.; 
No. 40, black steel with wood handle, $7.75 per doz.:; No. 
015, $8.35 per doz, Above prices are for lots of one-half 
dozen or more. 

_ Sotper.—There has been an advance of 2c. per pound 
in the price of solder during the past week. Sales are 
about normal. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Warranted half and half solder, 43c. per lb.; No. 1 plumbers’ 
solder, 41%c. per Ib. 

STEEL SHEETS.—Jobbers have again announced lower 
prices on steel sheets, but deliveries are subject to stock 
on hand. Stocks are very low and deliveries from the 
mills are very light. 

We quote from jobbers’ stocks, f.o.b. Chicago, 28-gage 
alvanized sheets, $775 per 100 Ib. ; 28-gage black sheets, 
6.50 to $7.00 per 100 Ib. 

STEEL Traps.—Jobbers’ stocks of steel traps are com- 
paratively low and some sizes are practically out of 
the market in this territory. The demznd has been 
exceedingly strong for several weeks and is growing 
heavier. 

We Tits from jobbers’ stocks 
No. 0, $1.13 per doz.; No. 1, $1.32 per doz. ; 
doz. ; No. 2, $2.77 per doz.; No. 3, $3.70 per doz.; No. 4, $4. 
per doz. Oneida traps, No. 0, $1.53 per doz.; No. 1, $1.79 per 
doz.; No. 1%, $2.69 per doz.; No. 2, $3.94 per doz.; No. 3, 
$5.24 per doz. 

Stove Boarps.—Sales of stove boards continue good, 
although the retail trade is fairly well stocked at this 
time. Prices are same as at last report. 

We quote from jobbers’ stocks. f.o.b. Chicago, in broken 
case lots: Crystal stove board, 24-in. x 24-in., $8.35 per doz; 
30-in. x 30-in., $13 80 per doz.; 36-in. x 36-in., $20.30 per doz. 

Stove PIPE AND DAMPERS.—There has been a slight 
decline in the prices of stove Pipe and elbows, due to 
the lowered prices of sheets. Dampers, however, have 
advanced. 


We quote from jobbers’ stocks, f.o.b. Chicago as follows: 
Peerless X blued stove pipe, nested, 6-in., $17.25 per hundred: 
6-in. blued corrugated elbows, $1.85 per doz.; adjustable. 
$1.65 per doz.; 6-in. dampers, regular, wood handle, $1.05 
per doz.. iron handle, $1.10 per doz. 

Stove SHOVELS.—There is a good demand for stove 
shovels, probably better than usual at this season. 
Jobbers have fair stocks only. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 900, 
round rolled handle, 45¢c. per doz.; No. 100, double oval 
handle, $1.30 per doz.; No. 800, black japan one-piece steel, 
50 per doz.; No. 16, double nickel plated, $2.25 per doz. 

Tacks.—Retail sales of tacks are light, but the manu- 
facturers are selling large quantities to upholstering 
concerns. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Uphol- 
sterers’ tacks. 6 oz., 25-lb. boxes. 17c. per Ib.; bill posters’ 
tacks, 6 0z., 25-lb. boxes, 16%4c. per Ib. 

_ Tin Piate.—Jobbers report extremely low stocks of 
tin plate with a continued heavy demand. In order to 
conserve the tin for cans to be used in packing next 
season’s crops of fruit and vegetables, the Government 
has ordered manufacturers to sell no tin cans to pack- 
ers of dried peas and beans without a permit. Tin 
plate makers are also instructed to sell no tin to manu- 


f.o.b. Chicago: Victor traps 
No. 1%, $1.98 per 
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facturers who afe turning out cans for this purpose 


without permit. ; 

* We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
29 x 28 IC coke tin, 180-lb. boxes, $23.90; 200-lb. boxes, 
$24.00; 214-lb. boxes, $24.25. IC Mohawk tin, 20 x 28, 214- 
Ib. boxes, $29.00; IC Calvin tin, 20 x 28, 214-lb. boxes, $34.00; 
1X coke tin, 20 x 28, 270-lb. boxes, $25.80; IX Mohawk tin, 
20 x 28, 270-lb. boxes, $33.45; IX Calvin tin, 20 x 28, 270-lIb. 
boxes, $38.80. ‘ 

WEATHER StRip.—The advent of cold weather is 
causing a heavy demand for weather strip, according to 
reports from both jobbers and retailers. Jobbers’ stocks 
are for the most part in good condition, but there is a 
shortage of some sizes. 

We quote from jobbers’ stocks, f. 0. b. Chicago, as follows: 
Wood and felt weather strip, %-in., $1.43 per 100 ft.; %-in.. 
$1.43 per 100 ft.; 1%-in., $2.85 per 100 ft. Door buttons, 
No. 1, 2-ft. 8 in., $3.30 per doz.; No. 2, 3-ft., $3.30 per doz. 
WHEEL BARROWwsS.—Wheel barrows have been selling 
well this season, ag to the large amount of road 
repair work and to industrial building operations. It 
is expected that the recent Government order restrict- 
ing shipments in open-top freight cars will reduce the 
amount of road work. This may to some extent lessen 
sales. Prices on some models have advanced. 
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We quote from jobbers’ stocks, f. 0. b. Chicago on wheelbar- 
rows as follows: No. 2 common bolted wood barrows, 
$22.50 per doz.; No. 4 tubular barrows, $75.00 per doz.; 
angle steel leg garden barrows, No. R25, $45.00 per doz. 

Wuite Leap.—The demand for white lead is fair and 
jobbers’ stocks are in condition to fill all orders. Prices 
are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, 
white lead, in 100-lb. lots, $12.25 per 100 Ib. 

Wire Naits.—The wire nail situation is practically 
the same as at last report. Jobbers’ stocks are at a low 
ebb, with shipments from the mills exceedingly slow. 
The limit of ten kegs to a customer is still in effect. 
Prices are slightly higher than those quoted last week. 

We quote from jobbers’ stocks, f.o.b. Chicago, common wire 
nails, $4.25 per keg base; cement coated nails, $4.25 per keg 
base. 

WRAPPING PaPeR.—Sales of wrapping paper are ex- 
ceptionally heavy at this time, as dealers are preparing 
for the holiday trade. Although jobbing stocks are 
comparatively low, prices have again declined. 

We quote from jobbers’ stocks, f. o. b. Chicago, krafts 
wra) ping paper, 10%c. per lb.; express wrapping paper, 9c. 
per | 


Carter's 


PITTSBURGH 


Office of HARDWARE AGE, 
Pittsburgh, Nov. 13, 1917. 

A$ stated in our report printed in HARLUWARE AGE of 

Nov. 8, the Government has announced further 
prices on a number of articles of stee] manufacture, 
these including black sheets, blue annealed sheets, gal- 
vanized sheets, pipe, cold rolled shafting, tin plate, 
plain wire and scrap. The hardware trade is interested 
only in the prices fixed by the Government on steel] mill 
products and these are as follows: Bessemer black 
sheets, 28 gage, 5c.; Nos. 9 and 10 blue annealed sheets, 
4.25c.; No. 28 galvanized, 6.25c. The new discounts 
issued by the Government on black and galvanized steel 
pipe mean an advance of $8 per ton over the prices of 
the National Tube Co., Pittsburgh, which was still sell- 
ing on the basis of the April 2 card, while to the inde- 
pendent manufacturers of black and galvanized steel 
pipe the Government prices represent a reduction of $4 
per ton. In other words, the new Government prices 
show that the National Tube Co. was taking care of its 
regular customers as best it could on black and galva- 
nized steel pipe, at prices that were $12 per ton under 
those of most of the independent mills and from $16 to 
$20 per ton under prices of two or three of the inde- 
pendent mills. “ Wer 

The new price of $3.25 per 100 lb. on plain wire fixed 
by the Government means $3.50 for wire nails, a reduc- 
tion of 50c. per keg, or $10 per ton under prices of the 
independent mills, and an advance of $6 per ton on most 
wire products over prices of the American Steel & Wire 
Co. In other words, the American Steel & Wire Co. prices 
on wire products have been $16 per ton less than those of 
the independent mills. The discount named by the Gov- 
ernment of 17 per cent on cold rolled shafting means a 
reduction of $7 per ton over the lowest prices quoted 
for a long time by the leading manufacturers. 

The price of $7.75 on tin plate, rolled from both Bes- 
semer and open-hearth stock, is the same price on open- 
hearth tin plate that was in effect during the last six 
months of 1917, but is a reduction of 25c. per base box 
on the price of tin plate rolled from Bessemer stock in 
effect during the last six months of 1917. 

Leading hardware jobbers and retailers report the 
volume of business at present as being fairly heavy 
but not as large as at this time last year. Neither job- 
bers nor retailers are inclined to carry any larger stocks 
of goods than are absolutely needed to meet their busi- 
hess necessities. 

IRON AND STEEL Bars.—Manufacturers of iron bars 
have not yet announced new prices on iron bars to put 
them on a basis with steel bars, but are expected to do 
so in a short time. The new demand for both iron and 
steel bars has been only fairly heavy for some time. 

We now quote the Government official price of 2.90c. on 
Steel bars in carloads and larger lots, fo.b. at mill, while 
prices from store. range from 3.50c. to 4c. Nominal prices 
on refined iron bars are 4c. to 4.50c. for large lots, small 
lots taking the usual advance. 

Nuts AND Botts.—The manufacturers of nuts, bolts 
and rivets are to hold a meeting at the Waldorf-Astoria 
Hotel, in New York City, on Wednesday, Nov. 21, for 
the paopene of considering the present situation in the 
market on nuts, bolts and rivets, and probably to make 
a revision in prices to a lower basis, to put them more 
in line with prices now existing on other forms of fin- 
ished steel. The new demand for nuts, bolts and rivets 
is only fair, consumers holding off placing orders, be- 
lieving that prices in the near future will be somewhat 
lower than they are now. Discounts in effect at this 


writing, but which are likely to bé changed at the meet- 
ing to be held on Nov. 21, are as follows: 


Discounts in effect for large buyers are as follows, deliv- 
ered in lots of 300 lb. or more, when the actual freight rate 
does not exceed 20c. per 100 lb., terms 30 days net, or 1 per 
cent for cash in 10 days. 

Carriage bolts, small, rolled thread, 40 per cent; small cut 
thread, 35 and 2% per cent; large, 25 per cent. 

Machine bolts, h. p. nuts. small, rolled thread, 40 and 10 
per cent; small, cut thread, 40 per cent; large, 30 per cent. 

Machine bolts, c. p. c. and t. nuts, small, 30 per cent; 
large, 20 per cent. Bolt ends, h. p. nuts, 30 per cent with 
c. p. nuts, 20 per cent. Lag screws (cone or gimlet point), 


45 per cent. 
Nuts. h. p. sq. blank. $1.70 off list, and tapped, $1.50 off: 


hex., blank, $1.50 off, and tapped, $1 30 off; nuts, c. p. c. and t 
sq. blank, $1.25 off, and tapped, $1 off; hex. blank, $1.25 off, 
and tapped, $1 off. Semi-finished hex: nuts 50 and 10 per 
cent. Finished and case-hardened nuts 50 and 10 per cent. 

Rivets 7/16 in. in diameter and smaller, 40 per cent. 

SHEETS.—The Government has announced new prices 
on all grades of sheets, as follows: Nos. 9 and 10 blue 
annea'ed, 4.25c.; No. 28 Bessemer black, 5c., and No. 28 
galvanized, 6.25c., all f.o.b. mill, Pittsburgh. These are 
maximum prices to be charged by the mil's, but of course 
they have od ey of selling at lower figures if 
they desire to do so. There has been some dissatisfac- 
tion expressed by manufacturers of galvanized sheets 
over the price of 6.25c., ~~ expressing the opinion that 
the price is lower than it should have been. To makers 
of galvanized sheets that are self-contained the price of 
6.25c. will allow a good margin of profit, but to small 
mills that have to pay 5c. for black sheets, and then put 
them into galvanized for $25 per ton, it will allow a 
very small margin of profit. While prices of spelter 
are fairly low, about 9c. se pound, prices on labor and 
acids are abnormally high, and this runs up very fast 
costs of galvanizing. Already a better demand for 
sheets is reported, but most of the mills have very little 
material to spare for delivery this year. 

We quote Nos. 9 and 10 blue annealed sheets at 4.25c., 
No. 28 Bessemer black 5c., and No. 28 galvanized, 6.25c., 
rolled from either Bessemer or open hearth stock, all f.o.b. 
mill, P‘ttsburgh, in carloads and larger lots, actual freight 
to point of delivery added. Dealers will charge the usual 
advances for small lots from store. 

TIN PLATE.—Last week the Government announced 
the price of $7.75 base per box, f.o.b. Pittsburgh, for 
coke plate rolled from Bessemer or open-hearth stock. 
This price is exactly the same as that in effect on tin 
plate rolled from open-hearth stock for the last six 
months of 1917, but is 25c. per base box higher than the 
price in effect for the same period on tin plate made 
from Bessemer stock. The manufacturers of tin plate 
have decided that they will not sell ahead for longer 
than the first six months of 1918. The request of the 
Government that sales be made for the first nine 
months of 1918 has not been pressed. It is probable, 
therefore, that already large manufacturers of tin plate 
have booked heavy contracts at the $7.75 price for de- 
livery in the first half of 1918. It is probable there 
will a a heavy shortage this year in the supply of tin 
plate and the Government, in order to conserve as much 
as possible of the output of bright tin plate for the 
packing of perishable foods, has announced that manu- 
facturers of tin plate should not sell their product to 
canners of peas or beans, these being regarded as non- 
perishable foods which can be packed in containers 
made from other material. The new price of $7.75 also 
applies now on small lots of tin plate from stock for 
prompt shipment. 


We quote coke tin plate on contracts and in small lots at 
$7.75 per base box, f.o.b. mill, Pittsburgh. 
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It is probable that within a few days manufacturers 
of terne plate will revise their prices to put them more 
in line with the $7.75 price on tin plate, but these new 
prices have not as yet come out. In the meantime we 
repeat former prices on terne plate, which are now 
purely nominal, as follows: 

The prices on terne plate in effect by nearly all the mills 
are as follows: 8-lb. coating, 200 Ib., $16 per gongs: 8-lb. 

I. C., $16.30; 12-Ib. coating I. C., $17.50; 15-1b.’ coat- 

. .25; 20-lb. coating, I. C. 9; 25-lb coating, 

. C., $20: 30-lb. coating, 1. C., $21; 35-ib. coating, I. C., $22; 

40-Ib. coating: I. C., $23 pn package, all f.o.b. Pittsburgh, 
freight added to point of delivery. 

WINDow GLAss.—Last week the American Window 
Glass Co. and other makers of window glass announced 
the new wage scale for the present fire, and which car- 
ries an average advance of 15 to 20 per cent over the 
former scale. In view of this heavy advance in wages 
it is probable that in the near future a new and higher 
scale of prices on window glass will be announced, but 
this has not yet been given out. Until this new scale is 
put into effect we can only repeat former prices, and 
which are now nominal, as follows: 

Window glass, B single thick, first three brackets, is 80 and 
20 per cent: all A quality and B larger than first three 
brackets, single thick, 80 and 10 per cent; all A double thick 
80 and 10 and all B double thick 80 and 15 per cent discount. 
Picture glass, AA grade, ranges from 80 to 80 and 10 per cent 
discount, all from jobbers’ lists. The prices named are regarded 
as only temporary and'subject to change without notice. 
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MINNEAPOLIS AND ST. PAUL, 
Nov. 9, 1917. 
B penny report a quiet week in sales to dealers, 
while factory and shop trade shows a disposition 
to thrive and grow larger than ever. 

Dealers are beginning to realize that the building 
of houses of moderate price has been practically aban- 
doned for this season, and to plan on other goods to 
fill in on sales. Everything pertaining to the war, 
directly or remotely, shows the stimulation of the times. 
Several stores have added complete lines and even com- 
plete departments, containing items of special] interest 
to the soldier. Sporting goods stores are taking a close 
interest in items they can put into their stock, and 
even some of the department stores show complete 
outfits for the soldier. ; 

Winter motoring accessories and necessities are re- 
ceiving careful attention and sales are fairly good. 
Our first cold weather has gone and cars are being 
used for the last pleasure rides of the year. Those 
planning to drive all winter are equipping their cars 
with the necessary fittings such as grip warmers, motor 
robes, radiator and h covers, non-freezing solution 
for radiators and skid-chains. Owing to the high cost 
of denatured alcohol the various patent solutions are 
receiving more attention. 

Retail sales are keeping up fairly well, although the 
lack of smaller building operations is felt very keenly 
by those who have been catering especially to this class 
of trade. 

Storm sash trim and weather strip sales continue 

The excessive cost of coal, together with the cam- 
paign for the conservation of all supplies induces many 
people to prepare for cold weather to a degree not 
calculated on in previous years. Insulating papers 
and roofings for repair work are being sold. 

Prices this week have nearly all remained at the old 
quotations. Turpentine has fluctuated somewhat, with 
a downward tendency. Other staples are on about the 
same basis as previous quotations. : 

Bate Ties.—Sales continue good on this item, as 
more and more people are recognizing the value in a 
money way of saving their old papers instead of burn- 
ing them, and are purchasing paper balers, which 
naturally require wire for correct operation. 

We quote from local jobbers’ stock: 8% x 15 bale ties at 
$1.84 per bundle; 9 x 15 bale ties at $2.00 per bundle; 9% 
x 15 bale ties at $2.16 per bundle. 

BLacK WirRE CLoTH.—The price advance which 
was announced last week has been withdrawn in the 
local market, the old price wget 3 taken its place. 
Specifications are being made up by local mills and 


factories for spring delivery and everything seems to . 


point to a very good year for the sale of this material 


the coming season. 

We quote from local jobbers’ stocks: Painted wire cloth, 
12-mesh at $2.00 per 100 sq ft.; galvanized wire cloth, 12- 
mesh, $2.50 per 100 sq. ft.; bronze wire cloth, 14-mesh, 


$10.00 per 100 sq. ft. 

Botts.—Sales to shops and factories are very good, 
with retail sales moving more slowly. Stocks are some- 
what broken in some sizes, which are more particularly 
in demand. 


We quote from local jobbers’ stocks as follows: Small 


Hardware Age 


Wire Naits.—Last week, too late to note it in our re. 
port, the Government announced a ag of $3.25 per 
100 lb. for plain wire, f.o.b. Pittsburgh. Taking this as 
a basis, the American Steel & Wire Co. and the inde- 
aera makers of wire products have adopted $3.50 

ase per keg on wire nails, and other prices on wire 
products as given below. These show an advance of $6 
per ton over prices formerly being quoted by the Ameri- 
can Steel & Wire Co. and a reduction of $10 per ton 
over prices quoted for three or four months by the inde- 
pendent wire mills. Now that prices on wire products 
of all kinds are definitely fixed, it is believed the new 
demand for wire nails and wire will soon show a lar, 
increase. The consuming trade has been holding back 
for some time, waiting until the Government prices 
were announced and believing they would be lower than 
the prices quoted by the independent mills, and this has 
proven to be the case. Prices on wire nails and wire 
now in effect by the leading manufacturers from Noy. 
6 are as follows: 

Wire nails, $3.50 base per keg; galvanized, 1 in. and longer 
including large-head barb roofing nails, taking an advance 
over this price of $2, and shorter than 1 in., $2.50. Bright 
basic wire, $3.45 per 100 lb.; annealed fence wire, Nos, 6 to 
9, $3.25; galvanized wire, $3.95; galvanized barb wire, and 
fence staples, $4.35; painted barb wire, $3.65; polished fence 
staples, $3.85; cement-coated nails, $3.40 base, these prices 
being subject to the usual advances for the smaller trade, al] 
f.o.b, Pittsburgh, freight added to point of delivery, terms 60 
days net less 2 per cent off for cash in 10 days. 
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machine bolts at 50-5 per cent; large machine bolts at 25 
per cent; small carriage bolts at 30-10 per cent; large car- 
riage bolts at 20 per cent; lag screws at 40 per cent; stove 
bolts at 50-10 per cent. From standard lists. 

_ DENATURED ALCOHOL.—Sales are increasing on this 
item as the weather grows cooler. It is believed, how- 
ever, that the high price of denatured alcohol will 
prevent the use of it very extensively in the use of 
automobile radiators in comparison to what has been 
used in previous seasons. arious non-freezing solu- 
tions are taking its place which retail for the same 
price, or a trifle less, and do not evaporate. 

We quote from local jobbers’ stocks: Denatured alcohol 
(Pyro), barrel lots at 95c. per gal.; %-bbl. lots at $1.00 per 
gal.; 10-gal. lots at $1.10 per gal. 

GALVANIZED TuBs.—Sales continue very good, with 
stocks in good shape. Prices remain unchanged. 

We quote from local jobbers’ stocks: No. 1 galvanized 
tub at $11.61 per doz.; No. 2, $13.07 per doz.; No. 3, $15.24 
per doz 

NAILS AND Braps.—Sales continue slow in a retail 
way, with some fair sales to big building operations. 
Dealers are sorting up very cautiously and reducing 
stocks as far as possible. No change has been made in 


price. 


uote from local jobbers’ stocks: Standard wire nails 
per keg base, cement-coated nails at $4.40 per ee 


We 
at $4.4 
base and brads at 70 per cent discount from standard li 

O1L.—Market continues steady on this item, with 
sales light. 

We quote from local jobbers’ stocks: 
barrel lots, at $1.11 per gallon; raw, $1.10 per gallon. 


Boiled linseed oil, 


Putty.—Sales on this item keep up with the sales 
of glass and an unusual amount has been disposed of 
for this season. Price remains the same. 

We quote from local jobbers’ stocks: Commercial putty 
in bladders, barrel lots at $3.65 per cwt.; commercial putty 
in 100-lb. steel drums at $3.85 per cwt.; strictly pure putty, 
in 100-lb. drums, bulk, at $4.30 per cwt. 

Ropre.—Market is still steady at the old quotation on 
this item. Sales are continuing fairly good with a g 
demand for sisal in the smaller sizes to take the place 
of the higher-priced Manila rope. 

We quote from local jobbers ’stocks: Best grade manila 
rope at 34c. per Ib. base; best grade sisal rope at 24c. per 
Ib. base; best grade cotton rope at 34c. per Ib. base. 

SasH Corp.—Sales have been rather light on this 
article, all through the season, repair work taking the 
bulk of material sold. Stocks are in good condition 
and further advances are not expected. 

We quote from local jobbers’ stocks: Common sash cord 
at 45c. per Ib. base. 

SasH WEIGHTS.—The recent reductions in the metal 
market have affected this item. Sales continue light 
in the city, but the country shipments are reported as 
being very good. 

We quote from local jobbers’ stocks: Cast iron sash 
weights ranging size from 3 to 30 Ib., inclusive, at $2.25 


per cwt. 

SHEETS.—The price remains stationary on this class 
of goods and sales are fairly good. Sales are moving 
about as they have in the last few weeks with stocks 
still continuing low. 


We quote from local jobbers’ stocks: Black sheets at 
$8.70 per 100 Ib. base; galvanized sheets at $9.70 per 100 
5 ase. 





SHELLAC.—Sales are rather slow on this item. Stocks 
are in good condition, as the call for this class of 
material has been light all season. a 

We quote from local jobbers’ stocks: Orange shellac, dry, 
at 85c. per Ib.; orange shellac cut 4% Ib. to pas at $2.75 
gal.; white shellac cut 4% Ib. to gallon at $3.00 gal. 

Sotper.—The slight decrease in price has not been 
withdrawn and sales are fairly 

We quote from local jobbers’ stocks: 
per Ib. 

SteeL Woot.—While sales to painters have been 
light this season the bowling season is now commencing 
and sales of certain sizes of steel wool are increasing. 
A considerable quantity of this goods is used in the 
local market in the bowling alleys for keeping them in 
condition. 

We quote from local jobbers’ stocks: No. 00 American 
steel! wool in pound packages at 75c. per lb.; No. 0 at 55c. 
per Ib. and No. 1 at 40c. per Ib. 

T1n.—Stocks on tin are very low and sales are alon 
conservative lines. Mill shipments continue slow, wit 
the supply far below what it should be to cover even a 
normal demand. 

We quote from local jobbers’ stocks: 
20 x 28 tin at $18.75 per box; bright charcoal 
coating, 20 x 28 at $27.00 per box. 

TURPENTINE.—There has been another decline in the 
market and sales are diminishing. 


45-55 solder at 42c. 


IC 8-lb. coating, 
tin 8-lb. 
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We quote from local jobbers’ stocks: 
lots, at 57c. per gallon. 

Wuite Leap.—There has been no further change in 
the market, and sales continue light. The scarcity of 
repainting jobs and new work has made sales light in 
this direction for several months. 

We quote from local jobbers’ stocks: 
kegs at $11.13 per cwt., with 
quantity and size of package. 

WINDOow GLAss.—Sales continue to be very good on 
this class of goods, an unusual amount being sold, 
evidently for storm window purposes. Price remains 
unchanged and stocks are in condition to meet the 
present demand. 


We quote from local jobbers’ stocks: Single strength A 
glass, first three bracket, 85 per cent; balance. 83 per cent. 
age strength A grade glass, 85 per cent from standard 

sts. 


Wire.—No further change has been made in price 
and sales are becoming smaller on the average. Con- 
tractors are planning to close in their work as rapidly 
as possible before winter advances. 

We quote from local jobbers’ stocks as follows: Gal- 
vanized Glidden cattle wire at $4.20 per 80-rod spool; 
galvanized Glidden hog wire at $4.26 per 80-rod spool; 
painted Glidden cattle wire, $3.65 per 80-rod spool: painted 
Glidden hog wire, $3.99 per 80-rod spool; No. 9 black an- 
nealed smooth wire at $4.35 per cwt.; No. 9 galvanized smooth 
wire at $5.05 per cwt. 


Turpentine in barre: 


White lead in 100-Ib. 
the usual differentials for 
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Office of HARDWARE AGE, 
Boston, Nov. 10, 1917. 
HANGES in trade conditions and volume of business 
the past week have been negligible. Retailers are 
continuing to purchase in small lots, but the aggregate 
continues to show an advance over the same period last 
year. There is a strong inclination on the part of deal- 
ers to hold off on buying holiday goods and novelties in 
general. In regard to holiday goods, there is a firm 
opinion among the jobbers and larger retailers that a 
emand will soon spring up which will make a big 
draft upon the stocks which the jobbers now have. 
There is little question that the movement to send 
Christmas boxes to the soldiers abroad is awakening a 
buying movement for Christmas gifts for the boys in 
the camps at home. On goods which are useful to the 
soldiers at the camps many retailers are beginning to 
buy freely, and there is a good demand at present for 
knives, flashlights, razors, strops and other toilet equip- 
ment. 

The demands of the Government are beginning to 
make themselves felt in somewhat unforeseen ways. 
Makers of screen and screen doors see much of the 
most desirable timber being requisitioned for army cots, 
etc. So, too, the finest of the timber for handles for 
tools is being drawn upon for aeroplane work. This 
has resulted in a sharp advance in the price of such 
lumber. The manufacturers had anticipated their 
needs for next season, but the following season will 
probably see them compelled to use more lower-grade 
material. 

BRUSHES AND PAINTS.—The advance on brushes of a 
few weeks ago is being firmly held, but has had little 


CINCI 


Office of HARDWARE AGE, 

Cincinnati. Nov. 12, 1917. 
PROBABLY a larger percentage of hardware mer- 

chants in and around Cincinnati have sheet metal 

shops than in any other district. The recent recom- 
mendations of the Government naming a figure of 5c., 
Pittsburgh, on No. 28 black sheets and 6.25c. on No. 28 
galvanized sheets is expected to bring about a readjust- 
ment in prices that will be beneficial all around. 

Over a year ago mention was made of the need of a 
cheap lantern with a globe showing two colors. The 
recent demand for these from local owners of vehicles 
is phenomenal. This was caused by the citation to 
court of more than a hundred drivers of buggies and 
wagons for neglecting this city regulation. Local stocks 
are about depleted. 

Nearby Kentucky dealers state that they have never 
had a better demand for hunting equipment and ammu- 
nition. They also advise that purchasers are not mak- 
ing any complaints as to advanced prices necessary on 
account of the war. Local dealers have bought lately 
a supply of snow shovels larger than usual. Jobbers 
have also taken pains to provide for a stock of sleds to 
supply their customers. The general hardware busi- 
ness is fairly good, with the exception of machine shop 
supplies that are in excellent demand. 

CaP aND Ser Screws.—Some complaint has been 


effect upon the sale for next year and the sales are re- 
ported as satisfactory. Paint is going very slowly and 
there has been little of the usual] fall demand. There 
has been a slight decline in shellac. 


Ecc BEeaTers.—Ladd egg beaters have been advanced 
ane = i quoted at $3.60 for No. 1 size and $4.80 
or No. 2. 


OTHER ADVANCES.—Sad irons have advanced lc. a 
pound and wire brads 5 per cent. 

PouLTRY NETTING.—Poultry netting is moving slowly. 
Some dealers are carrying over a considerable stock 
from this year, when the demand was much less than 
usual, and others have delayed buying for next year on 
account of the price uncertainty. It is doubtful if there 
is any decline as most independent manufacturers will 
weave from wire bought at the high prices. 

Jobbers are now quoting poultry netting at a discount of 
40 per cent from the list issued on Sept. 1 

STEEL Goops.—Dealers have generally anticipated 
their needs for next season on steel goods and the re- 
cently advanced prices are being firmly held. The quo 
tations show an advance of 5 to 10 per cent. 


Wire CLotH.—There is every prospect of a marked 
shortage of wire cloth next year. The manufacturers 
are not getting their usual supply of wire and are hav- 
ing the same labor difficulties that the whole metal- 
working industry is experiencing. The new prices show 
a considerable advance. ° 

We quote wire cloth from jobbers’ stocks: 12 mesh, black, 
$2.25; 14 mesh, black, $2.75; 12 mesh, silver-finish, $2.95; 
14 mesh, silver-finish, $335; 12 mesh, bronze, $9.25; 14 
mesh, bronze, $10.00; 12 mesh, pear!, $3.50. 


NNATI 


made as to the slow shipment of different orders sent in 
by jobbers, but deliveries are so much improved that re- 
cently no serious inconvenience has been experienced. 

The quotation on cap screws is unchanged at 40 per cent 
from list and on set screws 45 per cent. 

CARRIAGE Boits.—As was previously reported, many 
manufacturing plants are now engaged in Government 
work and ional carriage makers are building field 
kitchen trailers that require a sufficient quantity of 
bolts to be worth the attention of dealers who can sup- 
ply them. 

The quotation of 35 and 5 per cent discount on % x 6-in 
and smaller sizes, is unchanged. Larger and longer bolts 
are quoted at 20 and 5 per cent discount. 

ENAMEL WARE.—It is not practicable to name any 
base prices, but the most important news received by 
dealers is that they can now get a supply of different 
utensils that are American made and at figures that are 
more reasonable than any quoted since the supply from 
Europe was cut off. 

MACHINE Bo.tts.—Sizes % in. x 4 in. and smaller are 
held at 40 and 5 per cent discount from list; larger and 
longer at 25 and 5 per cent discount. There was prob- 
ably never a better demand for machine bolts than at 
this time, and the encouraging feature is that prompt 
deliveries can be obtained from manufacturers on most 
all specifications. 
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SoOLDER.—Tinners are now paying 4Uc. for % to % 
solder. According to trade terms this means one-half 
lead and one-half tin, with variations in the lead an- 
alysis to conform with different brands. 


Stove Bo.tts.—The consumption of stove bolts is on 
the increase. To a certain degree this is attributable 
to the call from the Government for stoves and heaters 
for the. different cantonments. 

The discount is 60 and 5 per cent. 

Taps.—Machine screw taps up to, but not including, 
No. 12 are quoted at 65 per cent discount; No. 12 and 
larger 45 per cent discount. There is the usual large 
demand for all sizes from the different local machine 
shops. 

Machinist hand taps carry a discount of 45 per cent from 
list. 

Twist DriLLs.—A report would be only a repetition 
of the past weeks’ quotations, with the statement added 
that the supply of all kinds of machine shop drills is 
now just keeping up with the demand. 

We quote wire gage drills at 30 per cent discount; jobbers 
sizes, 40 per cent discount and straight and taper shank 
drills at 45 per cent off. 

WASHERS.— Wrought iron washers are now quoted at 
only 2% per cent off list, although there is the usual 
demand from different sources that is about on a level 
with shipments ordered. 

We quote cast washers from stock at 5c. a Ib. and malleable 
washers at 9c. 

WASTE.—White waste is quoted to-day at 20%c. a 
pound and colored waste at 16%2c. a pound. These quo- 
tations are only based on best standard grades. 

WIRE NAILS.—The recent advance made by the lead- 
ing manufacturer of $6 a ton was made to conform 
with the War Industries Board’s recommendation. If 
this advance is carried out the jobbers’ price will be 
$4.20, Cincinnati, per keg, base, and this is now being 
quoted, although some of the recent sales made were on 
a basis of $4. The latter figure is 10c. per 100 lb. above 
the price of $3.90 that has prevailed for several weeks 
past. Business is reported as being on the upward 
trend; the country merchants are buying more freely 
and in larger quantities. 

Woop Screws.—There has been a good call for wood 
screws from different concerns having contracts for 
Government work of different kinds, but it is rather a 
surprise to some retailers to receive an order from un- 
expected sources, although generally broken packages 
are asked for. 


Jobbers are quoting around 65 and 10 per cent from list 
on round head blued screws and 70 and 10 on flat head 
bright screws. Flat head brass screws remain at 42% and 
10 and round head brass screws at 40 and 10 per cent dis- 
count. 


New York Paint Men Meet 


ORE than 150 members of the Paint, Oil and 

Varnish Club of New York were present at 
the 158th dinner of the club held in the Drug and 
Chemical Club Nov. 8. It was a fine meeting—fine ’ 
in patriotic expression, business enthusiasm and 
good fellowship. The gathering was permeated 
with that devotion to the Nation and that aggres- 
sive, co-operative business spirit which has been 
ever present in the American paint trade through 
these years when war has engulfed it with problems 
of production such as have been faced by few other 
industries. 

A. H. Pollen, the British naval war authority, 
analyzed the war situation in view of the day’s 
news. He said that, without Russia and without 
Italy, England and France could hold the Huns 
until America could come in and win the war, if 
they could keep submarine effectiveness as low as 
that last reported. 

Ernest T. Trigg, vice-president and general man- 
ager of John Lucas & Co., Inc., and father of the. 
“Use More Paint” movement, explained the plan of 
co-operative advertising and asked the support of 
every paint man. 

As a result of Mr. Trigg’s address, President D. 
W. Edgerly appointed the following committee to 
raise funds for the “Use More Paint Campaign,” 
making his selections from the club’s committee 
chairmen: T. E. Kearns, vice-president; S. M. 
Evans, chairman Lead and Zinc Committee; R. H. 


Hardware Age 


Lersner, chairman Grinders’ Committee; A. G. 
Schumann, chairman Varnish Committee; F. L, 
Medbery, chairman Oils Committee; J. W. Bossert, 
chairman Dry Color Committee, and H. J. Schnell, 
chairman Allied Trades Committee. 

At the business meeting, W. I. Coulston spoke for 
the delegates to the Chicago convention and George 
W. Fortmeyer of National Lead Co. for the Arbi- 
tration Committee. G. H. Tomlinson of Midland 
Linseed Co. was appointed as a member of the Mem- 
bership Committee. 

Seven members were elected to membership, they 
being A. S. Marlow, Euston Process Co., Pa., lead 
corroders; L. Wilson, United Naval Stores Co.; W. 
G. Thomas, L. H. Butcher Co.; Mr. Howard, Howe 
Varnish Co., Brooklyn; J. M. Hein of F. A. Reich- 
ard; H. G. Blodgett, HARDWARE AGE, and W. D. 
Reeser, Black Publishing Co. 

Secretary George V. Horgan of the N. P. 0. & 
V. A. was called on for a talk, as he is leaving 
shortly to assume charge of the paint department 
of Marden, Orth & Hastings. He thanked the mem- 
bers for their co-operation. 

A. H. McGlean, secretary of the International 
Association of Master Painters, offered the co- 
operation of his association in the co-operative 
paint advertising campaign. 


Coming Conventions 


PAINT MANUFACTURERS’ ASSOCIATION OF THE 
UNITED STATES CONVENTION, Blackstone Hotel, Chi- 
cago, Ill., Nov. 15, 16, 1917. George B. Heckel, 
secretary, 636 The Bourse, Philadelphia, Pa. 


OKLAHOMA RETAIL HARDWARE. ASSOCIATION CON- 
VENTION, Oklahoma City, Dec. 4, 5, 6, 1917. W. B. 
Porch, secretary, Oklahoma City. 


WESTERN RETAIL IMPLEMENT, VEHICLE AND 
HARDWARE ASSOCIATION CONVENTION, Kansas City, 
Mo., Jan. 15, 16, 17, 1918. H.J. Hodge, secretary, 
Abilene, Kan. 


PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Spokane, Jan. 16, 17, 18, 
1918. E. E. Lucas, secretary, Hutton Building, 
Spokane, Wash. 

MOUNTAIN STATES HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Adams Hotel, ‘Denver, 
Col., Jan. 22, 23, 24, 1918. W. W. McAllister, sec- 
retary-treasurer, Boulder, Col. 


TEXAS HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION AND EXHIBITION, San Antonio, Jan. 
22, 23, 24,1918. A. M. Cox, secretary, Laredo. 


WEsT VIRGINIA RETAIL HARDWARE DEALERS’ 
ASSOCIATION CONVENTION, Fairmont Hotel, Fair- 
mont, Jan. 22, 23, 24, 1918. J. H. Morgan, secre- 
tary-treasurer, Morgantown. 


INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Indianapolis, Jan. 29, 30, 31, and Feb. 1, 
1918. M. L. Corey, secretary, Argos. 


NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Lincoln, Feb. 5, 6, 7, 8, 1918. Nathan 
Roberts, secretary, Lincoln. 


PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION AND THE NEW YorK STATE RE- 
TAIL HARDWARE ASSOCIATION JOINT ANNUAL CON- 
VENTION AND EXHIBITION, New York City, Feb. 12, 
13, 14, 15, 1918. Headquarters, Hotel Astor, for 
both associations. Exhibition in Madison Square 
Garden. W. P. Lewis, Huntington, Pa., secretary- 
treasurer Pennsylvania and Atlantic Seaboard 
Hardware Association,. and John B. Foley, City 
Bank Building, Syracuse, N. Y., secretary, New 
York State Retail Hardware Association. 
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They Sell Twelve Million 


(Continued from page 61) 


the fact that the sales organization directed and 
represented by these comparatively young men now 
disposes of twelve millions of Miller locks annually. 


Philadelphia Hardware Association 


AU of the members of the Philadelphia Hardware 
Association who attended the meeting of the 
association, Nov. 7, were given a treat by Fayette 
R. Plumb, president of Fayette R. Plumb, Inc., Phil- 
adelphia, Pa., and also past president of the Ameri- 
can Hardware Manufacturers’ Association, who de- 
livered an interesting address on the war and its 
general effect on the hardware trade. After his 
address Mr. Plumb answered many questions of 
vital interest to the dealers. 

The meeting was called to order at 8.30, with 
President Wylie in the chair, after which the min- 
utes of the previous meeting were read by Secretary 
Hendrickson. A motion was unanimously passed 
to set aside the dues of every member of the asso- 
ciation now in the service for the duration of the 
war and take care of any casualties. 

The HARDWARE AGE report of the previous meet- 
ing was read aloud and thoroughly enjoyed by all. 

The next meeting, which will be held on Dec. 5, 
will be known as Past Presidents’ night, at which 
meeting every living past president of the Phila- 
delphia Hardware Association is expected to be 
present. 


Chain Companies Consolidated 


‘TRE merger of the Columbus Chain Company of 

Columbus, O., and Lebannon, Pa., and the Mc- 
Kinnon Chain Company of Buffalo and St. Catha- 
rines, Ont., which is now in progress, will make the 
Columbus-McKinnon Chain Company the largest 
concern of the kind in America, and that means in 
the world. The McKinnon stockholders already 
have ratified the merger, and the stockholders of the 
Columbus company recently met to ratify the action 
of the board of directors. The Columbus-McKin- 
non Chain Company will be an Ohio corporation 
with a capital stock of $2,500,000. The general 
offices will be in Columbus. Many improvements 
lately have been made in the Columbus plant, and 
the plant at Lebannon, Pa., has been greatly in- 
creased. It is the intention of the merged company 
to enlarge the St. Catharines plant so that a com- 
plete line of chains will be produced, ranging all the 
way from the smallest chain to the largest anchor 
chain. C. M. Wambaugh is president of the Colum- 
bus company and L. E. McKinnon is president of the 
Buffalo company. 


Brooklyn Hardware Dealers Meet 


THE Brooklyn Hardware Dealers’ Association met 

_Nov. 8, with President H. A. Cornell in the 
chair. After the business of the meeting had been 
transacted J.J. Snyder gave some valuable sugges- 
tions for stock systemization and also suggested sev- 
eral good letters to be used when opening new ac- 
counts and when collecting from backward cus- 
tomers. No one can deny that “John J.” knows his 
business, and what’s more, there is nothing smal! 
about him—he’s always willing to pass his ideas to 
the other fellow. Other speakers of the evening 
were E. P. Harris and R. Rohlf, who read some in- 


“pega clippings from several hardware publica- 
ions. 
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Pioneer N. C. R. Salesman Dies 


FTER a valiant fight for life extending over more 

than a year, Joseph H. Crane, master salesman 
with the National Cash Register Company, died Oct. 
25 in St. Luke’s Hospital, New 
York City. In the death of Mr. 
Crane the company has lost the ad- 
vice and counsel of a man to whom 
it owes much. Joining the N. C. R. 
when the business was in its in- 
fancy, he had much to do with its 
success. It was he who wrote the 
first sales primer, organized the 
first agents’ school, and laid out the 
first N. C. R. selling plans. 

Joseph Halsey Crane was born 
in Dayton, Ohio, March 5, 1855. 
When in his teens he went to work 
in the T. S. Babbitt & Co. whole- 
sale millinery store. In 1872 he went with Payne 
Holden & Company, wholesale books, stationery, and 
wall paper, where he received his first experience in 
selling. In the fall of 1876 he went to California and 
took a position in the United States navy, serving on 
the flagship Pensacola, cruising on the Pacific Ocean. 

After several successful years in business Mr. Crane 
went with N. C. R. about the time the control of the 
company was acquired by the Patterson brothers. 

From that time Mr. Crane held many different 
responsible sales and executive positions with the com- 
pany, and had experiences that have been of immense 
benefit to the selling ferce and the company. Mr. 
Crane was widely known to N. C. R. salesmen. His 
influence as a teacher was a real force, and he will 
be missed by many friends in the foreign field and in 
the American selling force. 

This tribute would be incomplete without a reference 
to Mr. Crane’s place in the world of men as he met 
them in a social way. He made friends as few men can. 
He was a man of strong convictions, and was gifted 
with a sense of humor that drew to him and held fast 
even those who differed with him. 


Joseph H. Crane 


J B. HURLEY of Warren, Ark., a former president 


Hardware Association, 
Mr. Hurley was one of 
the leading hardware men 
of Arkansas and one of 
the largest retail dealers 
in the state. He was 47 
year of age and had spent 
his entire career in the 
hardware’ business. In 
1905-06 he was president 
of the Arkansas Retail 
Hardware Association and 
was, up to the time of his 
death, a very earnest 
worker in the association. 
The Arkansas Retail 
Hardware Association will 
miss his untiring efforts 
and his valuable advice , 
and suggestions. 

Mr. Hurley is survived 
by his wife, five sons, 
Lawrence, Joe Boyd, James, Wallace and Curtis, three 
of Warren, Ark., and two of Camp Pike; two daugh- 
ters, Mary and Edith, both of Warren. He also leaves 
one brother, J. F. Hurley of Little Rock, and two 
sisters, Mrs. C. W. Hankin and Mrs. B. F. King, both 
of Warren. 

EMIL JOSEPH WACHTER, aged 46 years, who was 
formerly in the hardware business in Brooklyn, N. Y., 
died recently from pneumonia. He is survived by a 
widow, four sons and one daughter. 

WILLIAM C. THOMPSON died at his home in New 
York City recently. He was born in Belfast, Me., 
67 years ago. For 20 years he was connected with 
Sargent & Co., hardware manufacturers of New York 
City and New Haven. At the time of his death he was 
New York representative of the Corning Glass Works, 
Corning, N. Y. He is survived by a widow. 


« of the Arkansas Retail 
died in Little Rock Oct. 30. 


The late J. B. Hurley 





Mr. Crounse Explains His Position on Parcel Post to “A. 
B. D.” of Rochester—Some Old Thoughts 
from a New Angle Seasoned with 
a Dash of Cayenne 


By W. L. CROUNSE 


WASHINGTON, Nov. 10, 1917. 


DITOR Soule said to me the other day: 
E “Crounse, we have received a letter from a 

good friend of ours up in Rochester, who 
thinks you are unfair in your knocking of the parcel 
post. He thinks the parcel post is a good thing 
for the retailer and says it has been ‘the greatest 
aid to the small dealer of anything that has ever 


occurred in transportation circles in our country.’ 
Write a piece about it for the paper some day ex- 
plaining your position.” 

Our good friend in Rochester, whom we will call 
A. B. D., writes that his letter is not for publica- 
tion, but that he hopes to read an answer to it in 


HARDWARE AGE. I know he will not mind if I 
quote a few phrases from his communication, for 
otherwise I could not answer his arguments. 


Claims Made for the Parcel Post 


The general drift of A. B. D.’s communication is 
that the parcel post is a great aid to the retailer 
because he can occasionally order an item from the 
jobber and have it delivered at a lower charge for 
transportation than if he got it by express. Inci- 
dentally, he says that another feature of the parcel 
post that I do not seem to comprehend is the fact 
that “it is looked upon by the people as something 
they have a personal ownership in and is used by 
them not only as a convenience but as an economy.” 

These two propositions may be put down on the 
credit side of the parcel post ledger, but no wise 
merchant would attempt to strike a balance without 
entering up the debits too. 

it is in the striking of the balance that the pop- 
ular fallacy regarding the parcel post is disclosed. 
Something good can be said of almost any proposi- 
tion that can be brought forward, but the wise man 
looks at both sides before he makes up his mind 
as to whether there is more good than bad in the 
thing as a whole. 

I have no quarrel with the parcel post as a federal 
institution. The carriage of merchandise by mail 
at reasonable rates under reasonable regulations 
drafted in accordance with the spirit of our insti- 
tutions is a very proper exercise of the govern- 
mental function. Such a parcel post would have a 


fairly broad field of usefulness and would assist no 
one in his effort to cut somebody else’s throat. 


Did Not Want a Rational Parcel Post 


But the influences that brought about the enact- 
ment of the parcel post law and that have been 
active in securing the extension of the service, the 
reduction in postage rates and, last but not least, 
the very great increase in the weight limit of pack- 
ages, would never have been exerted to secure the 
establishment of a rational parcel post service. 

If the parcel post had been launched on a self- 
sustaining basis the rates would have been so high 
that not a mail-order house in the country would 
have cared a fig for it. It is only because the rates 
have been made so low that it takes the cleverest 
kind of departmental bookkeeping to conceal a big 
annual deficit that the institution is so popular 
among its chief beneficiaries. 

We'll admit frankly that every now and then a 
retail merchant finds it very convenient to utilize 
the parcel post to secure some small item of mer- 
chandise for a customer. And while we are admit- 
ting things let us also concede, if you please, that 
it is pleasant to regard the parcel post as something 
which we, the public, own. 

Personally I do not bubble over with enthusiasm 
on the subject of public ownership of utilities. 
Perhaps that’s because I have spent thirty-five or 
forty years so close to the big governmental ma- 
chine in Washington observing its extravagances 
and its wastefulness and the carelessness and in- 
efficiency of its control by time-serving politicians. 


Now Look at the Debit Side 


But let that pass. Having put down the advan- 
tages of the parcel post to the retailer, it’s our 
business now to consider the disadvantages. 

Item Number One is the fact which cannot be 
disputed that in enabling the retail merchant to 
get an occasional small shipment by mail the Gov- 
ernment at the same time has provided the retail 
merchant’s principal competitor, the big mail-order 
house, with a fully equipped delivery system at 80 
much less than it costs the Government to run it 
that the big catalogue concerns are rolling up extra 
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profits that run into millions of dollars every year. 
Mail-order prices have been hard enough to meet 
with all the trickery and scull-duggery the catalogue 
concerns have practised with second-class merchan- 
dise, fake illustrations and misleading descriptions. 
These big fellows do not need the Government’s 
aid, but by hook or crook they were able to get it, 
and the Post Office Department has made it worth 
more to them every year since the parcel post was 
organized. 

Don’t take my word for the extent to which the 
parcel post is utilized by the mail-order people. A 
classic bit of evidence on this score is the report 

ed by Senator Bristow, himself an ex-as- 
sistant postmaster-general, upon the practical op- 
eration of the parcel post. A special committee 
of which he was chairman made a thorough inves- 
tigation of the service and obtained reports from 
a large number of postmasters, which were care- 
fully digested and summarized for the benefit of 
the Senate. Let me quote a few paragraphs from 
this interesting document. 


That Famous Bristow Report Again 


«THE reports demonstrate to a striking degree 

the fact that the great bulk of the parcel post 
business originates with shippers in a few large cit- 
ies, and that the extent to which the system is being 
utilized by farmers, residents of small towns and 
the average citizen not engaged in a mail-order 
business is very slight. It is a significant fact that 
of the 37,745 post offices reporting only 697 re- 
ported outgoing parcel-post business in excess of 
their incoming business. In other words, of the 
offices reporting, 98.15 per cent received more par- 
cel-post matter than they sent out, and only 1.85 
per cent dispatched a greater number of parcels 
than they received from other offices. Even more 
illuminating is the fact that 46,514,699 of the 77,- 
539,521 parcels dispatched were sent out from two 
offices—New York City with 26,696,489 (not in- 
cluding Brooklyn, which dispatched more than 
8,000,000) and Chicago with 19,918,210. These 
two offices sent out, then, 60 per cent. of all the 
fourth-class matter dispatched from the 27,745 re- 
porting offices during the six weeks’ period under 
consideraton. 

“Making a fair allowance for business emanating 
from the non-reporting offices, nearly all of which 
are small, and mail sent from New York and Chi- 
cago by freight to be mailed at other offices, the in- 
vestigation clearly shows that approximately one- 
half of the fourth-class mail matter now being car- 
ried in the United States mails originates in the post 
offices of Chicago and New York City. 


Big Cities Are Shippers Only 


“While New York City dispatched 26,696,489 
pieces of parcel post, it received but 1,895,453 by 
parcel post, or 7 per cent as much as was sent out, 
and the percentage of incoming as compared with 
outgoing parcel mail at Chicago is little better. 

“The tremendous amount of merchandise sent out 
by the mail-order houses of these cities is of 
course, the explanation of this condition. The 
amount, moreover, of the parcel-post business 
which originates in these two offices is greatly in 
excess of that shown by the reports of the post- 
masters, because the large houses in these cities 
ship by freight their catalogues and great quan- 
tities of their merchandise to many distributing 
centers, such as Jacksonville, Fla.; Little Rock, 
Ark.; Evansville, Ind.; Cedar Rapids, Iowa; Salina, 

.; Augusta, Me.; Hattiesburg, Miss.; Jefferson, 
Mo., and Billings, Mont., and the catalogues and 
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merchandise are then distributed through the mail 
by these smaller offices and are reported to the 
committee and to the department as mail originat- 
ing in these offices because there is where they first 
enter the mail, although the shipment really origi- 
nates in New York City or Chicago. The detailed 
statement of parcel-post business by post offices, 
appended to this report, which shows the distribu- 
tion of parcel-post business, leaves no room for 
doubt that the mail-order houses patronize the par- 
cel-post service to a far greater extent than all 
other industries or business concerns. It appears, 
indeed, that the volume of parcel-post business from 
this source exceeds that received from all other 
sources combined, including not only all business 
concerns that use the mails but all individual citi- 
zens as well.” 


Fruitful Source of Mail Order Dividends 


Senator Bristow’s straight-from-the-shoulder 
statement leaves little to be said on that score, but 
he supplements it with another which is even more 
specific and which indicates in part, at least, the 
source of the big dividends of the leading catalogue 
concerns. He says: 

“Another tremendous advantage to the mail-order 
concerns was conferred by the Postmaster Gen- 
eral’s orders which admit to the mails at parcel- 
post rates books weighing more than 8 ounces and 
miscellaneous printed matter weighing more than 
4 pounds. The saving which is thus effected for 
the mail-order houses in postage on their catalogues 
and advertising literature is enormous. How serious 
a loss in postal revenues is thus suffered by the 
Government is to some extent indicated by the fact 
that Mr. William C. Thorpe, general manager of 
Montgomery Ward & Co., Chicago, IIl., testified 
before a Senate committee that the expenditures of 
that one catalogue house for third-class postage 
averaged from one and one-half to two million dol- 
lars annually. (Hearings before Sub-committee on 
Parcel Post of the Senate Committee on Post Of- 
fices and Post Roads, under S. Res. 56, Vol. IV, 
p. 885.) 

“From the best information which the committee 
has been able to obtain it is convinced that the 
practice of sending by freight for distribution in 
the short zones by mail, and the greatly reduced 
rates which these mail-order concerns have ob- 
tained by the changing of the classification of their 
catalogues from third class to fourth class, have 
resulted in a loss to the Government of many mil- 
lions per annum. The committee has conclusive 
evidence that one firm alone has saved-postage ag- 
gregating approximately $1,000,000 per annum by 
this change. 


Beating Uncle Sam on the Catalogue Rate 


66 A REPRESENTATIVE expression of opinion 
from one of many postmasters who referred 
to the admission of books to the fourth class is 
given here: 

“Postmaster, Arlington, Iowa: ‘In my opinion, 
catalogues should not have been admitted to the 
fourth class. A large catalogue, such as Sears & 
Roebuck issue, weighing 3 pounds, formerly cost 
24 cents. Such a catalogue now costs 10 cents from 
Chicago to this office. From points in the fourth or 
fifth zones, these catalogues are shipped by freight 
to some point within the State and distributed 
from that point by mail. Thus the department has 
been a heavy loser by the change.’” 

So, according to the Senate committee, and 
thanks to the favorable regulations of the Post 
Office Department, the mail-order houses save mil- 
lions of dollars per annum which the Government 
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loses. Where does that leave the balance on the 
retailer’s ledger? 

Right here comes Item Number Two. The retail 
merchant, like every other taxpayer, willing or un- 
willing, must come across with his share of the 
postal deficit resulting from handing over the peo- 
ple’s money to the mail-order houses. The retailer, 
however, is a little worse off than the other tax- 
payers for the reason that the money he puts up to 
meet the postal deficit goes into the pockets of his 
strongest competitors. 

Isn’t that a delightful state of affairs? 

There are some functions of the postal service 
which can be operated at a loss with some sort of 
justification. Take the rural free delivery, for ex- 
ample. This extraordinary institution was inau- 
gurated a few years ago to save the poor, down- 
trodden farmer the necessity of hitching up two or 
three times a week to drive to town to get his mail 
and make a few purchases. 

The first year was an experiment costing $20,000. 
It is now a time-honored institution in high favor 
with the farmers and is probably producing as large 
a proportion of revenue as it ever will. 


Cost of R. F. D. Ten Times Its Revenues 


ET, what are the figures? It cost the Govern- 

ment last year more than $50,000,000 to operate 
the rural routes, and the total gross revenue was 
only about $5,000,000. 

That means that, in spite of the popularity of the 
rural free delivery service with the farmers, their 
patronage of it produced a gross revenue of but 
10 per cent of the cost of its maintenance. 

Now, the retail merchant helps foot that big bill, 
and right in here comes Item Number Three. The 
existence of the rural free delivery service enor- 
mously increases the effectiveness of the parcel 
post as a delivery system for the mail-order house. 
The result is that the money the retailer contrib- 
utes to make up the rural free deficit is spent in 
providing additional facilities for his giant com- 
petitors to reach his natural customers. 

Now, if the parcel post were a reciprocal affair, 
which, in addition to enabling the farmer to buy of 
the catalogue house instead of from his neighbor, 
the local retailer, also assisted him to sell his farm 
products to distant consumers and thus brought 
him in money, some of which he might spend at 
home, there would be something to be said on this 
score. 


Farmer Gets Little Real Aid from Parcel Post 


But what are the facts? On this point let us 
quote once more from the Senate committee: 

“The failure of the parcel post,” says Senator 
Bristow, “thus far to justify the predictions made 
for it as a means of direct transportation from the 
farm to the consumer of farm products is, in fact, 
clearly indicated by the reports from New York 
City and Chicago showing the great disparity be- 
tween incoming and outgoing fourth class mail, and 
also by the amount of business done by the offices 
located in the farming communities throughout the 
Nation. Of the 37,745 reporting, but 419 of them 
were of the first class, while 37,326 were of the 
second, third and fourth classes. 
class offices dispatched, in round numbers, 70,000,- 
000 packages, while the entire 37,326 of the other 
grades dispatched only 7,000,000. 

“But this is further forcibly illustrated by a 
comparison of the outgoing parcel-post mail of the 
first, second and third class post offices with that 
of the fourth class offices. Of the 37,745 offices 
reporting, 6,992 were of the presidential grade, 


The 419 first’ 
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comprising the first, second and third classes, and 
30,753 were of the fourth class, the smaller offices. 
From the 6,992 presidential offices there were dis- 
patched during the period of the count 75,697,892 
packages of fourth-class mail, while from the 30,753 
fourth class offices there were dispatched but 1,- 
841,629, showing that the outgoing parcel post 
from the small offices is insignificant as compared 
to that out of the large cities.” 

All of which makes it clear that the parcel post 
has not helped the farmer sell his produce, but has 
merely brought him into closer touch with the 
mail-order house, which I am sure our good friend 
A. B. D. will not contend is helpful to the retail 
merchant. 


The Truth About the Express Companies 


But A. B. D. brings forward another argument 
I must not overlook. He says the express com- 
panies have been brought to book by the parcel 
post and forced to reduce rates which otherwise 
they would never have been compelled to decrease. 

Now, I cannot agree with this proposition and I 
will state my reasons as clearly as possible. 

In the first place, I hold no brief for the express 
companies. They needed waking up. 

But it wasn’t necessary to turn a large amount of 
the small retailer’s business over to the monopolistic 
catalog concerns in order to rouse the express com- 
panies to a sense of their duty to the public. Asa 
matter of fact, the day Congress passed the law now 
on the statute books consigning the express com- 
panies to the tender mercies of the Interstate Com- 
merce Commission, it obviated all necessity for 
bringing further pressure to bear on these con- 
cerns. While the Commission does not originate the 
tariffs of the express companies, it regulates them, 
just as it regulates the freight and passenger tariffs 
of the railroads. 

Everybody remembers that a few years ago the 
railroads were getting pretty gay. They were 
doing all sorts of arbitrary things, running from 
boosting freight rates to manipulating their own 
stocks and bonds. These indiscretions made them a 
shining mark for the demagogues in public life who 
at once went after them with a rush that threat- 
ened to put them out of business. 


President Had to Interfere 


The anti-railroad movement in Congress assumed 
such proportions before it was checked that the 
President had to read the riot act to the Interstate 
Commerce Commission itself, telling them that they 
must give serious consideration to the pleas of the 
roads for more revenue, and the Commission re- 
luctantly conceded something to the carriers in the 
now famous Five Per Cent case. 

Regulation is well enough and there are times 
when it is absolutely necessary, but the pendulum 
ought not swing so far the other way that the 
harm it does more than offsets the good it seeks 
to do. I do not think any careful observer of public 
affairs in Washington will disagree with the state- 
ment that the express companies could have been 
effectively curbed under the interstate commerce 
laws and did not need the competition of the parcel 
post to compel them to give the public a square 
deal. 


Something About That “Government Bounty” 


| concluding his letter our friend, A. B. D., inci- 
dentally calls our attention to the fact—if it is in 
truth a fact—that we “never mention” in our arti- 
cles in HARDWARE AGE that “our Government goes 
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into its pockets for many hundred thousand dollars 
a year” to carry the publications of the country in 
‘the mails, and adds that while he likes to “read the 
writings of a man who is reasonable,” he thinks 
we have overlooked the “bounty” that the Govern- 
ment hands us as publishers. 

Now, I thought that we had mentioned that 
“bounty” so many times that our readers were get- 
ting rather tired of it, but perhaps I do not take 
the same view of the matter as A. B. D. 

To my mind it is a very simple proposition. Con- 
gress fixed the charge for the carriers of second- 
class mail matter, including newspapers, magazines, 
trade journals, etc., many years ago, long before 
HARDWARE AGE was established, and it made the 
rate low for the purpose of giving the widest possi- 
ble circulation to the news of the day, to information 
of value to the business community, and to educa- 
tional matter for the benefit of the young and old 
in every walk of life. 


Subscribers Got the Benefit Long Ago 


ITH the second-class postage law on the statute 

books, one publisher after another launched 
his enterprise, a newspaper in Podunk, a magazine 
in Boston or Philadelphia, and a trade journal in 
New York. The subscription rates were made low be- 
cause the postage rate was low. If the postage rates 
had been high these publications never would have 
been started, or, if they could have struggled along 
with small circulations, their contents would have 
been inferior in quality and their readers would 
have been obliged to pay very high subscription 
rates to get them at all. 

So you see, good friend A. B. D., whatever benefit 
the Government has given the publishers was 
handed over to their subscribers early in the game 
and to-day the cost of making the average up-to- 
date trade journal or magazine swallows up the 
modest subscription rates and makes heavy inroads 
upon the advertising receipts as well. 

One must be behind the scenes a bit to appre- 
ciate just what this “Government bounty” business 
really is. To the extent that it enables the average 
publisher to put out a creditable journal at current 
subscription rates, it was long ago discounted in 
favor of the subscribers. 

Thank you very much, A. B. D., for listening. 


The Paint Situation 


(Continued from page 48) 


of paint and varnish essential to the necessary up- 
keep of property. 

You will be interested, I am sure, in knowing 
that the paint and varnish industry, including in 
this term all branches from the raw material manu- 
facturer to the master painter, have practically per- 
fected financial plans for an impersonal and impar- 
tial exploitation of paint and varnish through 
means of magazine advertising and through other 
trade extension sources, having in view the educa- 
tion of the consumer to the fact that these products 
are intended primarily to protect and preserve their 
investment and are, therefore, collateral assets. 

“Use More Paint” Campaign 

Unfortunately, from the viewpoint of the producer 
and from the standpoint of the interest of the con- 
sumer, these products are too often considered in 
the light of decorative mediums, and hence, some- 
oa the use of which may be dispensed with at 
will, 

The education of the consuming public in a big, 
broad way as contemplated by this campaign, will 
arouse our citizens in all walks of life and in every 
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avocation to the fundamental necessity of frequent 
and regular use of paint and varnish as an invest- 
ment and not an expense, thereby eliminating one 
of the greatest economic wastes in this country, and 
at the same time will prompt them to decorate and 
beautify their property of every kind as a civic re- 
quirement of the first order, as an evidence of good 
citizenship and as the highest expression of ad- 
vanced civilization. 


NewN.P.O.&V.A.Secretary 





Henry A. Sawyer 


ENRY A. SAWYER has been appointed secre- 

tary of the National Paint, Oil and Varnish 
Association, succeeding George V. Horgan, re- 
signed. ’ 

For six years he was on the office staff of the 
Lynn Item, the largest and most progressive news- 
paper in the city, the circulation and the volume 
of advertising business increasing steadily during 
that time. i 

He was secretary of the Lynn Board of Trade 
for twelve years. During those years the Board 
of Trade was not only an active and efficient 
factor in the industrial development of the city, 
promoting the erection of a large number of 
modern factory buildings, but through its efforts 
many valuable public improvements were secured, 
Notable among them was the Shore Drive, one of 
the finest shore boulevards in the world; improved 
lighting of the principal streets, making it one of 
the best lighted cities in the state, and the sepa- 
ration of railroad grade crossings 

For the past six years Mr. Sawyer has been 
office manager of the Cutler publications in Bos- 
ton. These include the “Shoe and Leather Re- 
porter,” the “Shoe Retailer” and the “El Reporter 
Latino-Americano.” 

When Mr. Sawyer severed his connection with 
this company his office associates tendered him a 
farewell dinner and manifested their good-will 
and best wishes in a very substantial manner. 
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Publicity for the Retailer 


Mail Card and Newspaper Ads Dispose of Half an 
Entire Stock of Aluminum—lInstallment Plan Ad 
Sells Kitchen Cabinets—Two Excellent 
Stove Announcements 


By Burt J. Paris 


Making Two Publicity Forces Cooperate 
No. 1 (5 in. x 8 in.) 


J. SCULL of the Scull, Swain & Wallace hard- 

J ware establishment, Sherman, Tex., sent us 
® this mailing card and advises us in an accom- 
panying letter that the card together with newspa- 


No. 1—Moved a big stock of aluminum ware 











We have just received a most complete showing of this high- 
grade line of cooking utensils. Without a doubt, this is the most 
attractive assortment of high-grade goods that we have ever seen. 


will Gnd this very con- 2 

venient. The new shape 

Percolator will certainly appeal to you. The 

new Berlin Kettle is a great improvement over 
the old style. There are many other new ones but we want you to 
see them for yourself. 


Te theroughly acquaint you with this excellent line of aluminum- 
ware, we have arranged to have a competent demonstrater with us 
direct from the factery on Monday, Tuesday and Wednesday. October 
Sth, 9th and 16th, and if you have ever had any trouble with your 

aluminum ware, Mrs. Bluck will tell 
f you how to overcome it. Every pur- N 
chaser of Aladdin Aluminum on ry “4 





these three days will receive free 
a useful aluminum present and for an extra special we are going 
te sell Aladin Aluminum 
skillets as shown in lower cut 
(a $1.50 valee) for 90 cents. 





Heavy Aluminum Skillet 
During Demonstration 


Come early and stay as 
long as you like and we can 
assure you that you will be 
well repaid for the visit. 


CULL 








SERVICE 


WAIN & WALLACE] 




















per advertising brought such a good attendance that 
half their entire stock of aluminum ware was sold 
during the demonstration. 

The card was mailed to every housewife in Sher- 
man before the ads were run. The same copy used 
on the card was incorporated in a newspaper ad and 
run a day or two before the sale took place and also 
during the sale. Mr. Scull advises us that the copy 
was changed daily. 

There is great value in sending out a mail card 
on the eve of an event like this: the recipient is 
made to feel that he is being specially favored by 
advance information and when the advertising ap- 
pears in the paper it carries just so much more 
weight with those who have received the cards. 

This card, in our estimation, is very effective. It 
is neatly illustrated, well designed and written in 
ma way that will get the interest of the housewife at 
first reading. 

Many women have had trouble in using aluminum 
and here is the opportunity to learn how to avoid 
any difficulty. The souvenir is an additional and 
important inducement to call as is the special price 
featured on the ware. We think these three ele- 
ments form the strongest possible appeal that could 
be used to draw people to the store. The text on 
this card, if less skilfully worded, would have at- 
tracted only those to whom aluminum is a new thing, 
while the idea of the sale was to attract not only the 
housewife who never used aluminum, but all those 
whose kitchen equipment numbered certain pieces 
of the ware. 

The copy could have hardly been worded better 
in order to accomplish this double sales objective. 


.We think that is the secret of the large attendance 


at the demonstration and sale. Mr. Scull is to be 
congratulated for making effective use of direct 
mail and newspaper advertising. 


$1 for Kitchen Comfort 


No. 2 (8 cols. x 11 in.) 
“THAT sounds interesting to the housewife who is 
anxious to lighten her kitchen cares, Somehow 
or other a kitchen cabinet sounds sort of expensive 
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to the average housewife; while admitting its help- 
fulness, she balks at the proposition involved. But 
the magic of “Pay $1” eliminates most of this feel- 
ing and paves the way for an easy sale. 

This ad, sent us by the White & Parker Hdw. Co., 
Murdo, S. D., combines two very strong appeals. 
First: the featuring of the corps of domestic experts 
who have been acquired by the Hoosier people and 
to which important advertising has been devoted; 


No. 2—Kitchen comfort made easy to purchase 








PAY ONLY 


WEBKLY 
To Have These Hoosier Kitchen Experts Work For You 
in The Kitchen. 
watantesieme aanin ig: ts eens 
These women bare spat years fecing ow bichen bey ed shorts 
sno 





Heosier’s Council of Kitchen Setentiots 
Anacs Pretest seat Remmsct Biaeney sober | [ 
Need / Appar Raperimant ation Bow Tort t 
Meine Am Rretiey, Prineyas of Was Parmar) Mabon! of Coabary, 
Bae 
We ies Oren Comeminees of Remeatent Atemmamiramen 














second, the featuring of easy terms which, as the 
ad says, places the cabinet within reach of every 
woman. 

The ad is well illustrated and carefully displayed 
and it is little wonder that it pulled in a satisfac- 
tory manner. 

While ads of this type are interesting and make a 
broad appeal, nevertheless we would advise con- 
tinuance of the type of cabinet ads, which explain 
in a detailed way just how the device saves steps 
in the kitchen and makes work easier by providing a 
complete and compact kitchen “filing system,” so to 
speak. 

There are hundreds of women who know what a 
kitchen cabinet is, but do not begin to realize what 
it does. Detailed publicity is the best way to reach 
and interest these folks. 


Attractively Displayed Stove Ad 


No. 8 (2 cols. x 6 in.) 


THs ad from the Schoonmaker Hardware Com- 

pany, Murdo, S. D., is worthy of your careful 
attention. Seldom have we seen a double column ad 
with a three column arrangement. Because it is 
not used generally and also because it makes a par- 








THANKS! 


‘“HARDWARE AGE has certainly out- 
done itself in the jobbers’ number. 
Never before has there been a _ publica- 
tion of any sort so full of meat for the 
hardware trade. I shall sit up nights 
until every word is read and some 
parts memorized. I will preserve this 
issue and re-read it, as I consider tt a 
unique addition to my library—and 
the ads are as valuable as the reading 
matter.’’—Maurice J. O'Neil, Hen- 


derson, N.C. 




















ticularly inviting display, we recommend that you 
try it in your next double column ad. 

This arrangement gives the impression of larger 
space and also permits of using a considerably 
greater amount of text matter. Note how inviting 
are the cuts in this ad: the whole ad impresses one 
favorably at first glance. 

This ad is a very convincing dissertation on beauty 
and the particular sort of beauty most to be de- 
sired in a range is made very clear to the reader. 

The last column introduces an important feature 
of the range being advertised and serves to lend 
weight to the statements made in the first columns 
and also is a strong inducement to call at the store 
and investigate. 

Note the line used at the bottom of this ad under 
the signature: a suggestion for your ads. Nothing 





No. 3—Use this make-up on your next 2-column ad 











What is Bea 


uty 


Beauty Thrills With Daily Delight. 


“I want the sweilest| wife to select the range 
range to be bad," said e/that she wanted, she 
man on beying « range. | would have selected th's 
—tbe Copper Clad 






























Four Walis 


Tue Capper Liniog 
between ibe ereaty oe 
linen” Walle" prevewns 
reo ae 
Beaaty rusting sod makes the 
| The sid ebosized | Copper-Clad Raoge last 
| \roo, framed ie rounded | years longer than aay 
He dido’t bave to clean | nickle frames, t true) oiher raoge. The Cop- 
the fussy ornemente—|hesuty — the bind of) por Cladding saves the 
he hed en eye for réal| beaoty thas laste Oe | prices of a Range every F 
besety—all be could see | sever tires of elegacce | too gears. 
lf you want te se 
work end mistook that/renge must be of the | this, che most beautiful 

beauty best quallay aad simple. | range io a! the world, 
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- : Schoonmaker Hardware Company 
; a. BE. SCHOONMARER. Prop. 


: Let us figure on your hardware 
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like making a bid for business in general while you 
are advertising something in particular. 


Stoves Given First Place 


No. 4 (15 in. x 21 in.) 
Corning & Haskins, Cincinnatus, N. Y., sent us 
this fall announcement and a well designed circular 


we would term it. Stoves, ranges and heating 


Hardware Age 


equipment are given first place in the announcement. 
Standard hardware lines are featured in the balance 
of the circular. 

The value of using a circular of this sort lies in 
its power to suggest to the reader items of timely 
interest and to demonstrate to him that his local 
hardware store carries complete stocks of the mer- 
chandise most in demand. 

The text matter used in most of the panels 
carefully written and has a convincing ring. 
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CORNING & HASKINS sam 
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Whole House 


at low cost and 
little trouble 


| H' EAT every room in your 
rouse, all winter, day and 
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health to your fami Do 
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INTERNATIONAL Onepipe Heater | 


or let our salesman call and explain, 
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Stanley Door Holder 
No. 456 


HE unexpected swinging shut of a din- 
ing-room door may mean broken china, 
ruined food and possibly serious burns. 


There isn’t a housewife 
anywhere who isn’t de- 
sirous of having a reliable 
device to hold the dining- 
room door ajar when 
meals are being prepared 
or served. 


In Stanley Door Holder 


Write for a copy of No. 


No. 456 is found just what 
is wanted in thousands 
of homes. 


Simple in construction, 
certain in action, with 
nothing to get out of or- 
der, it gives years of per- 
fect service. 


456 folder, full of sales 


talk, which we will send in quantities with your 
name and address prominently printed on the cover. 


© 


New Britain, 


New York: 
100 Lafayette Street 


Wore 


Conn. 


hicago: 
73 East Lake Street 


See our advertisement on Box Strappiny in this issue 











HE Stanley Door Holder is 
just one of many articles of 


Stanley 


Hardware which you 


should have in stock. 























NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


North Wayne Grass Hooks 


The North Wayne Tool Co., 1509 
Ford Bidg., Detroit, Mich., recently 
introduced to the trade two grass 
hooks, one the “Little Giant” long 
handle grass hook, which has the same 
high grade blade as the regular “Lit- 
tle Giant,” with a drop-forged shank 
and a handle three and one-half feet 
long, making it possible for the user 


= Ne Fo! 


= 


Two new North Wayne grass hooks 


to clip the edges of a lawn or around 
shrubbery without stooping. 

The other is the “Komet” grass 
hook, designed with a high grade 
blade, adjustable, and easily detached 
from the handle. 

The grass hook is used with a whip- 
ping motion instead of a mowing and 
it is claimed that it will cut the grass 
as easily as the Comet slips through 
the sky. It is made especially for 
cemetery and park employees who de- 
sire to detach the blade from the 
handle and put both in their pockets. 
Illustrated literature will be furnished 
to dealers upon request. 


Community Tableware 
Catalog 


A new catalog featuring the vari- 
ous plates and patterns of silverware 
manufactured by the Oneida Com- 
munity, Oneida, N. Y., is now being 
distributed among the trade. 

For the cover the Community has 
chosen a Coles Phillips’ portrait of a 
charming girl, painted in full color 
from a living model. As it appears 
on the catalog lithographed in ten 
colors, it is a reduced reproduction of 
the new Community Plate window dis- 
play. The window display itself meas- 
ures 28 in. x 46 in. high and is printed 
in twelve colors and gold by a special 
process that insures exact color re- 
production of the original painting. 

The inside pages of the new cata- 
log, thirty-two in all, illustrate and 


describe the various patterns and 
pieces of Community Plate, as well 
as those of Oneida Community Re- 
liance Plate and Par Plate. 

Of special interest to the trade are 
the full color reproductions of the 
store display trays, display cards, 
street car cards, window cards, fold- 
ers and other dealer’s aid material, 
together with three of the 275 news- 
paper electrotypes especially prepared 
for the Community dealer’s use in his 
home newspapers. 

Copies of this new catalog, together 
with prices of Community Plate and 
Oneida Community Reliance Plate, 
will be forwarded by the manufacturer 
upon request. 


Rite-Way System 


In this age of building where closet 
space is almost always inadequate, the 
matter of finding room to hang 
clothes properly so that they will be 
kept in condition and readily acces- 
sible is indeed a problem. 

The Rite-Way System extension 
closet fixture, manufactured by the 
Rite-Way System, Inc.,. 6253 Ellis 
Avenue, Chicago, Il., readily adjusted 
to any closet, no matter what size or 
shape, is a convenient and practical 
device. To the discriminating man or 
woman it will quickly commend itself 
as a positive blessing. These fixtures 
are made of solid steel, nickel plated 
and highly polished. They are strong 
and durably built, and by the use of 
hard fiber rollers friction is reduced. 


a 











Rite-Way system 


They are adapted for use in any size 
or shape clothes closet or wardrobe in 
homes, apartments, clubs, hotels and 
offices, and require only a screwdriver 
for installation and last a lifetime. 

By drawing out the extension rod 
of the fixture, it is possible to place in 
plain view all of the clothes. There 
is no longer any need to remove a half 
a dozen hangers to find the suit or 
overcoat desired. 

The Convex hanger, which is de- 


signed especially for men’s clothes, is 
rounded to conform with the lines of 
the human neck and hold the eoai 
collar perfectly. The shoulders slope 
down and curve forward just enough 
so that every part of the coat ig 
ported at the proper point to eliminate 
wrinkling. It is made of seasoned 
hard wood carefully turned and fin. 
ished in black enamel. 

The Elite garment hanger is a prac. 
tical hanger for women’s clothes. This 
hanger is made of hardwood with 5 
velvet like finish. It is light in weight 
and substantial in construction. The 
shoulder “humps” on the Elite dress 
hanger save the evening gown and 
negligees from slipping to the floor 
and becoming soiled. Both styles of 
hangers are finished in pink, blue. 
white enamel and plain satin. 

Illustrated literature and prices will 
be mailed to dealers upon request. 


New Bench Drill Press 


The Millers Falls Company, Millers 
Falls, Mass., and 28 Warren Street, 
New York City, has recently brought 


No. 207 Millers Falls drill press 


out a new bench drill press known as 
No. 207 for light work. It is fed by 
hand, with the wheel located at the 
top. The ratio of speed is 3 to 1 
The gears are cut and the pinion it 
made of steel. The frame, which is 
of strong and rigid construction, is 
painted dark gray, the feed wh 

large gear in red, and the 

spindle and crank are nickeled. 

The capacity of the chuck is 0 # 
%-in. round shanks. The height over 
all is 18-in. and the maximum 
tance from the chuck to the table is 
4% in. The weight of the tool is 
8% lb. and the price is $5.50. 

A circular featuring this new to 
will be mailed to dealers upon 


New Clothes Line Pulley 


The Stover Mfg. & Engine Comb 
pany, Freeport, IIl., has 
brought out. a new clothes line 
which is made in two sizes. 
with a 4-in. japanned wheel, 

sets 30 Ib., and No. 
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Ideal Elevator Door Hardware 


Makes Elevator Operation an Easy Occupation 


Elevator doors hung on Ideal Hangers suspend from a rider bar 
which rolls over steel balls. The balls in turn roll over steel track. 


To get the idea clearly, put a marble on your table and roll a ruler 
over it. The marble rolls over the table and the ruler rolls over the 
marble. 


Friction Is Eliminated 


and at the same time the ruler 
travels at double speed. In the case 
of Ideal Elevator Door Hangers the 
ruler is represented by the rider bar 


from which the doors are suspended. 


IDEAL HANGERS 


run easily and 


noiselessly. Protect- 


YX Regularly made for 
Oe} 


\ 


= ed from dust and dirt. 
NOY 


single doors, two- 
speed doors, three- 
speed and combina- 


tion elevator doors, 
doors in pairs. The 
ball retainer keeps 


si Sas ent al Pina. Ana NN Rr ae oceinaenalie aa stl Mk 


the balls properly 
spaced. Length of 
hanger is equal to 
width of doot, mak- 
Cross section No. ing an even distribu- 


727 1 — ° 
speed hanger tion of the load. 


Cross section No. 728—1 two- 
speed hanger. 


Elevator doors equipped with two-speed Ideal No. 728-1 hangers and No. 743 automatic 


KN Closer 
a Bay, a IDEAL No. 743 DOOR CLOSER AND CHECK prevents accidents by in- 


stantly closing the door. Operates silently. Removes responsibility from 


elevator conductor. 


A substantial and effective utility for office buildings, hotels, hospitals, 
apartment buildings and other edifices where elevators are used. 








Specific information and prices furnished 
without obligation. Write for folder. 


RichardsWilcox Manufacturing (0 


PHILADELPIUA 


SAN FRANCISCO Aurora, ILuinois, USA. HINNEAPOUS 
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pido Richards Wilcox Canadian Co,.Ltd.London .Ont. pepe 


ee en, Be mee a fe d. that slides” 
three-speed hanger. Ahanter for ant door s. 
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with a 6-in. japanned wheel, weight 
per dozen sets 65 lb. 

These pulleys are sold in dozen sets, 
a set consisting of one pulley with a 


New clothes line pulley 
single guard and bracket and one 
pulley with a double guard without a 
bracket. 

The grooves in the wheels are deep 
and wide so as to pass the ordinary 
knotted clothes line. It is stated that 
the use of large pulleys of this kind 
saves wear and tear on the rope and 
also makes the operation of the 
clothes line when loaded much easier. 

Illustrated literature and _ trade 
prices will be mailed to dealers upon 
request. 


A. B. C. Power Washer 


The Altorfer Bros. Company, Pe- 
oria, Ill., has recently placed on the 
market the A. B. C. Super-Electric 














A. B. C. super-electric power washer 


Power Washer. With its revolving 
drum washer the Super-Electric 
forces the water through the fabric 
of the clothes. Cleats on the inside of 
the drum carry the clothes around 
until they are almost at the top and 
then they drop down into the water 
which is always at a height of about 


four inches from the bottom of the 
cylinder. 

The action of the cylinder and the 
soap and water loosens all the dirt in 
a very short time, after which the 
clothes are removed and rinsed. It 
is stated that even the finest fabrics 
can be washed in this machine with- 
out damage. 

The drum or cylinder is made of 
wood, perforated with %-in. holes at 
frequent intervals. There is a hinged 
lid that opens to receive or discharge 
the clothes. The cylinder itself can 
be easily taken out. 

The tub is made of heavy galva- 
nized iron and the frame work of the 
machine is made of steel, mounted on 
adjustable casters so that the ma- 
chine, when loaded, can be easily 
moved from one place to another. 

The washer is equipped with a 
swinging power wringer that is 
mounted on a strong upright at one 
corner of the frame. This, as well as 
the cylinder, is driven with shaft 
drive direct from the motor, insuring 
a perfect transmission of power with 
no lost motion. The levers that con- 
trol both the wringer and the cylinder 
are located close together, within easy 
reach of the operator. 

The wringer is equipped with a pat- 
ented safety release tnat throws the 
rollers apart if the wringer should be 
overloaded or if a hand should acci- 
dentally be caught in the wringer. 

The motor, which is % hp., is locat- 
ed under the tub on an adjustable 
platform which makes it possible to 
keep the belt to the drive wheel tight 
at all times. This motor is water- 
proof and one of the best on the mar- 
ket. 

Throughout the entire machine the 
gears are cut and run in oil, making 
the washer quiet in operation. These 
gears are all inclosed. The entire 
operation of the machine is very sim- 
ple, the levers are all handily placed 
and cannot be confused. 

Illustrated descriptive matter and 
prices will be furnished on request. 


Snell Issues New Catalog 


Snell Mfg. Company, Fiskdale, 
Mass., has issued a new illustrated 
catalog, No. 31, covering a most ex- 
tensive line of solid center augers and 
bits, carpenters’ augers and bits, ship 
augers and bits, boring machines and 
carpenters’ tools. These tools are 
made of the highest standard quality 
of steel. Every auger and bit is sepa- 
rately inspected and finished. The 
same is equally true of all tools bear- 
ing the Snell brand. A copy of this 
catalog will be mailed to all dealers 
upon request. 


Horsman Wall Tool Cabinets 


The E. I. Horsman Company, Inc., 
111-115 Union Square West, New 
York City, has recently introduced 
two new wood wall tool cabinets which 
are meeting with a popular demand 
for household use. The tools are made 
of a quality steel and are constructed 
to do good work. The cabinets are 
built of varnished oak. The retail 
prices of these sets range from $1.50 


Hardware Age 


Horsman Wall Tool Cabinets 


to $5 each, according to the number 
of tools in the outfit. 

Another holiday feature which this 
company is busy filling orders for ig 
the Horsman “Irish Mail Kid” which 
consists of an unbreakable doll seated 
in handsomely finished truck hand-car 


The “Irish Mail Kids” 


of the “Irish Mail’ design which the 
doll operates in a most lifelike man- 
ner when drawn along by a cord. The 
operation is entirely automatic and 
without the aid of any mechanism. 
The truck and unbreakable doll, boy 
or girl, retails for $1.50 each. A 
beautiful 42-page catalog describing 
this company’s tremendous line of 


-toys will be mailed to dealers upon re- 


quest. 


Three Converse Toys 


Morton E. Converse & Son, 1101 
Jackson Avenue, Winchendon, Mass., 
has brought out a little children’s car 
known as the “Kiddie Horse” which 
is bound to tickle the hearts of all 
little kiddies. 

It is fashioned after the style of a 
horse making it most attractive to 
the young child. The head and legs 
are decorated in a realistic dappled 
gray and the other parts are painted 
in bright and showy colors. 

The construction is very strong 8 


The “Cock O’ The Walk”—The “Kiddie 
Horse” and the “Safe and Sane’ 


that it will stand hard usage; still 
it does not have a clumsy appearance. 
The cone bearing allows the steering 
gear to be free and loose, eliminating 
all possibility of binding. As 8000, 
however, as the child’s weight is on 
the horse this bearing centers ! 
and works freely without any wab- 
bling. 
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Send Your Orders Now F or 


PROMPT SHIPMENT 
No. 1010 #& No. 2 


RELIABLE No. 2 = 4 TRACK and HANGERS 


Fite geld t to reach 
all — yremnene above 


Famous “Ten-Ten” Watershed Track and Hangers 
Dee Weather, 
Weight and 
3 Bird Proof 
S| Self-Cleaning 


wae } Our New General Catalog No. 85 ready 
i; a) «for distribution. Copy sent on request 


Allith Prouty Company 
Danville, Illinois 


Door Hangers and _ Fire-Door Hard- 
Tracks ware 


Spring Hinges Overhead Carriers 
Rolling Ladders Hardware Spe- 
Garage Door Hard- cialties 

ware 
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All the wheels are fitted with steel 
bearings to run on steel axles, which 
insures positive and easy action with 
the minimum wear. On account of 
the unique construction, the head can, 
for sales purposes, be attached to the 
steering post in a moment’s time with- 
out the use of any tools. The head 
and neck are shaped from 1% in. 
stock, which eliminates any possible 
breakage. The rear wheels project be- 
hind the seat, doing away with the 
possibility of the front part flying up 
and injuring the child. 

The manufacturers are co-operating 
with the trade by producing 2000 
“Kiddie Horses” daily to meet the de- 
mand for this popular vehicle, which 
retails from $1 to $2.50 according to 
the size of the car. 

Another good seller which this con- 
cern has put on the market is the so- 
called “Safe and Sane,” which is de- 
signed with four iron wheels, two in 
the front to stand the banging, also 
a folding seat, and an extra heavy 
hardwood steering post with a steel 
connection. It also has a wide heavy 
foot board. It is highly attractive 
in appearance and retails for $2. The 
length over all of the “Safe and Sane” 
is 30% in. and the width of the run- 
ning board is 6 in. 

Still another feature which this firm 
has recently introduced is the “Cock 
O’ The Walk,” a three-wheel, hard- 
wood, varnished car with a steering 
connection, and nested steel wheels 
with cast steel bearings to insure 
maximum wear. The length over all 
of this car is 28-in. The width of the 
running board is 3% in. and the retail 
price is $1 each. Illustrated literature 
and trade prices covering this con- 
cern’s tremendous line of toys will be 
mailed to you upon request. 


Non-Breakable Flask and 
Nurser 
The C. C. Goss Glass Co., 182 Fulton 


Street, New York City, has recently 
introduced to the trade the Goss non- 


Goss non-breakable coffee flask 


breakable workman’s coffee flask which 
consists of a heavy, specially tempered, 
glass flash protected by a removable 


metal guard which may be used as a 
drinking cup. 

This flask is finding a ready sale in 
a great many manufacturing, indus- 
trial and railroad centers. 

The glass flask has a cork lined 
metal screw cap with a wired edge, 
and the contents can be heated on any 
hot surface without removing the bot- 
tle from the guard. The flask complete 
with the guard retails for 15 cents. 

Another article which this company 
is finding a big field for is the “Goss” 
Non-Breakable Nurser which com- 


Goss non-breakable nurser 


prises an 8 oz. specially tempered 
graduated glass bottle suspended in a 
silvered or aluminum finished metal 
case, handsomely lithographed in three 
colors which dog and cat heads, a girl 
and a goose, and with a border of 
chicks at its base. 

The case is divided at the top by a 
serew cap, which when detached, per- 
mits the removal of the bottle from 
the casing for the purpose of steril- 
ization. Liquid contents may be heated 
on any hot surface without removing 
the bottle from the casing which re- 
lieves the tension from the glass and 
acts as a heat conductor. Slots on 
each side of the casing permit inspec- 
tion of the contents. 

These nursers are packed in corru- 
gated paper reshipping cases contain- 
ing 6 dozen. The dealer’s price is 
$10.80 per gross, f.o.b. Minotola, N. J. 
Each bottle can be sold for either 10 
or 15 cents. The average weight for 
a half gross is 45 lb. 

Illustrated literature will be mailed 
to dealers upon request. A sample of 
the flask or nurser will be mailed te 
any dealer upon receipt of 15 cents. 


New Soss ‘Hinge Catalog 


The Soss Mfg. Company, 433-441 
Atlantic Avenue, Brooklyn, N. Y., 
has just published a new elaborate 
catalog covering its line of invisible 
hinges which are used on automobiles, 
furniture, pianos, cabinet work, build- 
ing construction, etc. 

The catalog measures 6 x 9% in- 
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ches and contains 61 pages showing 
over 100 illustrations. 

Some of the leading manufacturers 
of the country use these hinges op 
their products and they are likewise 
used on some of the finest residences 
and buildings. <A copy of this catalog 
will be mailed to dealers upon re 
quest. 


‘*Sagless’’ Gate Spring 
Pivot-Hinge 

The Chicago Spring Butt Company, 
234-240 Union Park Court, Chicago, 
Ill., has recently placed on the market 
the Chicago “Sagless” Gate Spring 
Pivot-Hinge which is made of the 
pivot type, so that if the gate is wide 
or heavy, it cannot sag. The spring 
does not carry the weight of the gate 
and a very light tension may be ap- 
plied, which is usually desirable on 
office gates. 

This hinge is suitable for gates 
% in. to 2% in. in thickness and with 
a hand rail as wide as 2% in. The 
application is extremely simple, as 


we 


“Sagless” gate spring pivot-hinge 


it is applied to the surface of the 
post and gate. The top socket may 
be applied to the surface of the gate, 
thereby avoiding all mortising which 
is particularly desirable on metal 
gates. 
Although not usually required the 
brackets may be mortised into the 
post, thereby reducing the space be- 
tween the edge of the gate and the 
post, . 
Being round, there is nothing to 
catch the clothes. The hinges are 
made in various finishes of polis 
iron, bronze or brass metal. 
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: Rajah Regular. Clip Termin. | 
Adjustable to any cable. With the 
extra collar supplied fits any make of 
plug 





Rajah Thumb Nut Terminal 
Adapter for Dodge, Ford, Hup. Hudson, 
Maxwell, Mitchell, Packard Twin Six 
Puliman ; 








' Supreme Afloat 
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Ashore 
and in Mid-air 


Rajah Spark Plugs are in their element in 
any element. Afloat, ashore and in mid- 
air, wherever the gas engine is put to the 
supreme test of power, speed and reliabil- 


ity, Rajah Spark Plugs are supreme. 


These same Rajah plugs that are the 
choice of racing car drivers, airplane pilots 
and speed-boat builders and owners, are 
available for your trade. Can you ask a 
stronger endorsement or a surer proof of 
quality and service? Get a supply of 


Rajahs for the car owners in your locality. 


A A ' SPARK 
PLUGS 


are furnished so that Rajah Plugs can be used on any car not equipped with the Rajah 
type of Clip Terminal. Any size exchanged if desired 


Rajah Ferrule Clip Terminal e-- 


With any size ferrule required. Fits 
any make of plug with the extra collar 


Rajan Stud Termina 


Adapter for Buick, Chevrolet, Olds 


supplied 
mobile. 
Rajah Ball lerminai 
Rajah Packard Terminal Adapter for Franklin Rajah Priming Plug 
Adapter for Packard 4 and 6 cylinder. Special type for Willys-Knight. 


Address RAJAH, Bloomfield, N. J. 


HUGHSON & MERTON, Inc., San Francisco, Los Angeles, Portland, Seattle. JOHN MILLEN & SON, Ltd., Montreal, Toronto 
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Motor’ 


Accessories 


Fan Belting Rack for Dealers 


The Hide Leather & Belting Co., 
Indianapolis, Ind., has brought out a 
convenient and attractive rack for dis- 
playing fan belting. These racks are 
given to dealers gratis with an order 
for H. L. B. fan belting. 

The rack is 2 feet wide, 1 ft. deep 
and 3 ft. high, which means that the 
dealer is able to keep his entire stock 


tr 
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1 


—_—@——] 
Fan Belting’ | 


Made and Guaravitesd by 


i 
' = LEATHER & BELTING CO Indianavclis | 


ore nw a! 





Convenient fan belting rack given to 


dealers 


of fan belting in only 2 square feet 
of floor space. It is attractively fin- 
ished in dark stain and surmounted 
by a splendid steel sign brilliantly 
lithographed in colors. 

The rack is given free to dealers 
with an order for the following as- 
sortment: Leatherround fan belting, 
consisting of a reel of 100 ft. of % 
inch, 100 ft. of 5/16 inch, 100 ft. 
of % inch; Wetprufe flat fan belting, 
consisting of 50 ft. of % inch, 50 ft. 
of % inch, 50 ft. of 1 inch, 50 ft. of 


1% inches; Veesol, 100 ft. of % inch, 
and 50 ft. of % inch; Veeflex, 100 ft. 
of % inch, 50 ft. % inch. 

The styles and sizes offered above 
may be varied as desired. The list 
price of the entire order which in- 
cludes the rack is $195 subject to a 
dealer’s discount of 331/3 per cent. 

Illustrated literature will be mailed 
to dealers upon request. 


Automatic Electric Exten- 
sion Reel 


The Cincinnati Specialty Mfg. Com- 
pany, Cincinnati, Ohio, has recently 
placed on the market an automatic 
electric extension reel designed for use 


Automatic electric extension reel 


in garages, blacksmith shops, machine 
shops, banks, stores or any other busi- 
ness requiring an extension light. The 
reel is equipped with 30 feet of lamp 
cord and may be easily secured by 
fastening the arms of the swivel joint 
to the ceiling or beam, as illustrated. 
The swivel joint enables one to walk 
in any direction with the lamp. An 
automatic lock is ingeniously ar- 
ranged to lock and hold the lamp at 
any distance from the reel. A light 
pull forward unlocks the ratchet, re- 
volves the reel and winds the cord 
back as the person holding the lamp 
in hand advances towards the reel. 
The device is ordinarily attached to 
the ceiling with screws and the con- 
nection made to the line wires in the 
usual manner, or it may be attached 
to an outlet box for which a special 
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cover is furnished when the conduit 
svstem of wiring is used. The electrie 
current passes in at the reel head 
where brush connections are used in 
order not to interfere with the opera- 
tion of the swivel joint. 

The pulley disc is finished in black 
enamel and the other parts in polished 
nickel. A strong wire guard is fitted 
over the globe. [Illustrated descrip- 
tive matter and prices will be mailed 
to dealers upon request. 


The ‘‘ Handy” Terminal 


The Francis-Rand Company, 47 
Erie Building, Cleveland, Ohio, has 
recently brought out the “Handy” 
terminal which is designed to elimi- 
nate all terminal troubles. 

The jaws of the terminal are 
threaded on the inside and engage the 
threads of the spark plug center bolt. 
One motion raises the ring, com- 


The “Handy” terminal 


presses the steel spring and releases 
the terminal and lifts it from the 
spark plug. There are no nuts to 
tighten or loosen or fish out of the 
drip pan. No tools are required 
adjust same and it can be attached oF 
detached in one second. 
It is stated ‘that most ignition 
troubles can be traced directly to loose 
connections caused by vibration 
jar. The “Handy” is designed so that 
it cannot work loose; the greater the 
vibration the tighter the jaws of 
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DISTRIBUTED BY 


A. Baldwin & Co., Ltd., New Orleans, La. 
Julius J. Bantlin Co., Cincinnati, Ohio 

G. W. Barnett Hdwe. Co., Montgomery, Ala. 
Beck & Corbitt Iron Co., St. Louis, Mo. 
Geo. F. Blake, Jr., & Co., Worcester, Mass. 
H. F. Brownell Co., Sioux Falls, S. D. 
Burhans & Black, Inc., Syracuse, N. Y. 

P. Burns Saddlery Co., St. Louis, Mo. 
Canton Hardware Co., Canton, Ohio 

Capital Paper Co., Indianapolis, Ind. 

Central Rubber & Supply Co., Indianapolis, Ind. 
Cook Iron Store Co., Rochester, N. Y. 
Andrew Cowan & Co., Louisville, Ky. 
Empkie-Shugart-Hill Co., Council Bluffs, lowa 
J. D. Grant, Fargo, N. D. 


Gray & Dudley Hardware Co., Nashville, Tenn. 


Hackett, Gates, Hurty Co., St. Paul, Minn. 

J H. Haney & Co., Omaha, Nebr. 

Harbison & Gathright, Louisville, Ky. 

Harpham Brothers Co., Lincoln, Nebr. 

John J. Harrington, Richmond, Ind. 

Hercules Co., Westfield, Mass. 

Hibbard, Spencer, Bartlett & Co., Chicago, Ill. 

T. T. Hutchisson & Co., Whee ing, W. Va. 

Indianapolis Saddlery Co., Indianapolis, Ind. 

Inter-State Oil Co., La Crosse, Wis. 

Janney, Semple, Hill & Co., Minneapolis, Minn. 

Kelley-How-Thomson Co., Duluth, Minn. 

King Hardware Co., Atlanta, Ga. 

Klostermeier Bros. Hdw. Co., Atchison, Kan. 

Knapp & Spencer Co., Sioux City, lowa 

Korsmeyer Co., Lincoln, Nebr. 

Larson Hdwe. Co., Sioux Falls, S. D. 

LaSalle Light Co., Chicago, Ill. 

Lee-Coit-Andreesen Hdwe. Co., Omaha, Nebr. 

Lerch Brothers, Baltimore, Md. 

Lewis Bros., Ltd., Montreal, Quebec 

Logan-Gregg Hdwe. Co., Pittsburgh, Pa. 

Matador Tire & Vulcanizing Co., Chicago, Ill. 

Miller-Morse Hardware Co., Winnipeg, Man- 
itoba, Can. 


Moore-Handley Hardware Co., Birmingham, 


Ala. 
C. Neidhardt & Co., Rochester, N. Y. 
Northwestern Elec. Equipment Co., St. Paul, 
Minn. 
The Ohio Rubber Co., Cincinnati, Ohio 
Oskamp Auto Supply Co., Cincinnati, Ohio 
E. Scott Payne Co., Baltimore, Md 
John Pritzlaff Hardware Co., Milwaukee, Wis. 
W. E. Pruden Hardware Co., New York, N. Y. 
Richmond Hardware Co., Richmond, Va. 
Robinson Bros. & Co., Louisville, Ky. 
Robinson Heavy Hdwe. Co., St. Joseph, Mo. 
Ross-Frazer Iron Co., St. Joseph, Mo. 
St. Paul Electric Co., St. Paul, Minn. 
Scheffer & Rossum Co., St. Paul, Minn. 
J. H. & F. A. Sells Co., Columbus, Ohio 
J. B. Sickles Saddlery Co., St. Louis, Mo. 
Simmons Hardware Co., St. Louis, Mo., 
Philadelphia, New York, Toledo, Minne- 
apolis, Sioux City and Wichita 
Sligo Iron Store Co., St. Louis, Mo. 
Smith-Worthington Co., New York, N. Y. 
Stuart-Howland Co., Boston, Mass. 
Suelflohn & Seefeld, Milwaukee, Wis. 
Supplee-Biddle Hardware Co., Philadelphia, 
Pa 


Sullivan Supply Co., Saginaw, Mich. 

H. C. Tafel Elec. Co., Inc., Louisville, Ky. © 

Tool Specialty Co., Kansas City, Mo. 

Townley Metal & Hdw. Co., Kansas City, Mo. 

Universal Accessories Co., Indianapolis, Ind. 

Van Camp Hdw. & Iron Co., Indianapolis, Ind. 

Van, The Tool Man, Lansing, Mich. 

Wagner Hardware Co., Mansfield, Ohio 

James Walker Hdwe. Co., Ltd., Montreal, 
Quebec, Can. 

Weed & Co., Buffalo, N. Y. 

Western Automobile Supply Co., Omaha, Nebr. 

W. R. Wheeler Co., Indianapolis, Ind. 

Wood-Vallance Co., Ltd., Hamilton, Ont. 
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grip and the better the electrical con- 
tact. 

The method of fastening the mag- 
neto insures a permanent connection. 
The ferrule is fitted to the cable and 
the stripped wire is firmly held by a 
copper clip, making a non-soldered 
connection that cannot work loose. 

The “Handy” terminal, which re- 
tails for 25 cents, is made in three 
sizes to fit every make of spark plug, 
for pleasure cars, motorcycles, trucks, 
motor boats, airplanes, etc. 

Illustrated literature will be mailed 
to dealers upon request. 


‘*Sylphon’’ Automobile 
Regulator 


The Fulton Company, Knoxville, 
Tenn., has introduced the “Sylphon” 
Automobile Regulator, which reduces 
the consumption of gasoline, prevents 
the necessity of carburetor adjust- 
ment for varying weather conditions, 
enables the motor to warm quickly 
on the coldest day and also keeps 
the engine at its most efficient 
running temperature, regardless of 
the weather. 

Besides, it is stated, the “Sylphon” 
automatically shuts off the circulation 
of cold water from the radiator to the 
jacket when the car is stopped thus 
keeping the engine warm for a long 
time. It also prevents back firing due 
to cold cylinders and assures perfect 
combustion if the engine is in good 
mechanical order. The wear of valves, 
pistons and cylinders, it is stated, is 
considerably reduced because the uni- 
form temperature overcomes unequal 
expansion and contraction of parts. 

Any “Sylphon” Automobile Regu- 
lator found defective in workmanship 
or material will be re-furnished free 
of charge, providing that it is re- 
turned to the factory for inspection, 
charges prepaid. It requires less than 
one hour to install this device in the 
automobile. No adjustment of this 
instrument is necessary. Illustrated 
literature and prices will be furnished 
to the trade upon request. 


Holophane Headlight Lens 


The Holophane Glass Co., Inc., 341 
Madison Avenue, New York City, has 
recently introduced the Holophane 
glareless headlight lens built on the 
prismatic principle, with the addition 
of a diffusing shelf or fin. This lens 
has been designed to comply with the 
strictest laws. 

The lens is constructed with three 
general types of prisms in addition to 
the fin, as can be seen from the illus- 
tration. Horizontal prisms at the top 
bring the light down below the hori- 
zontal so that the rays that would 
usually go up and be wasted are 
thrown down on the road. The prisms 
radiating from the center, bend a por- 
tion of the beam down sharply for 
lighting a wide road area at a distance. 

One exclusive feature of the lens is 
the diffusing fin that projects back 
over the bulb and so thoroughly dif- 
fuses the direct light from the bright 
filament, that the glare therefrom is 
completely eliminated. This method 


of reducing the glare is most eco- 
nomical, as the thin fin does not inter- 
fere with the rays of light coming 
from the reflector. 

The manufacturer claims that by 














Holophane non-glaring headlight lens 


keeping the beam of light low, below 
the 42-in. line, there is no back re- 
flection in the eyes of the driver from 
rain or dust, and the road can be seen 
under all conditions. 

Illustrated literature and prices will 
be mailed to dealers upon request. 


‘*Forward’’ Twin Auto Jack 


The Minnesota Auto Jack Company, 
508 Providence Building, Duluth, 
Minn., has brought out the “Forward” 
twin auto jack, which is designed so 
that the two sides are absolutely inde- 
pendent of each other. This makes it 
possible to raise, stop or lower either 
side at will. 

The jack is constructed with ad- 
justable swivel tops to clear the truss 
and steering rods. These tops may be 
adjusted quickly by hand to suit the 
height of the car axle before placing 
the jack. 

In raising or lowering the full force 
is turned on the sides alternately, one 
side raises on the up stroke and the 
other on the down stroke, or vice 
versa. 

The raising lever swings either to 
the right or left and out of the way, 
giving ample working clearance. It 
is impossible, it is stated, to tip or drop 
the load in the various operations. 
The jack weighs 100 lbs., is made with 
ball bearings throughout and has a 
capacity for 6000 lb. Illustrated de- 
scriptive matter and prices will be fur- 
nished to dealers upon request. 


Ford ValveSpringCompressor 


The Warnola Manufacturing Com- 
pany, 73 Wooster Street, New York 
City, has recently brought out a new 
power compressor for Ford cars, de- 
signed to solve valve grinding prob- 
lems. It is stated that 50 per cent 
of the time and trouble in grinding 
valves is in devoting and replacing 
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the valve springs which sometimes js 
a very difficult and trying operation 
The Warnola power valve spring 
compressor will eliminate the neces. 
sity of removing the valve springs 
when grinding valves. This does away 
with removing of springs or other 
motor fittings. The operation is very 


», 


Warnola Ford valve spring compressor 


simple and requires no mechanical 
knowledge. The device sells in a set 
of four at $2 or $.50 each. 

An illustrated literature will be 
mailed immediately upon request. 


Model B ‘‘Autoreelite”’ 


The Anderson Electric Specialty 
Company, Chicago, IIl., has recently 
introduced its Model B_ dirigible 
searchlight and automatic extension 
inspection light known as the “Auto- 
reelite,” designed for use by the 
motorist, auto-camper, farmer and 
motor-boat enthusiast. 

The lamp is always electrically con- 
nected with the battery. There are 
no troublesome cords to find and con- 
nections to make. It can be hung 
up on a tree or tent pole and gives a 
brilliant illumination over the area 
desired. 

The “Autoreelite” provides a lamp 
of a superior construction, in com- 
bination with the Anderson automatic 
cord reel carrying 12 ft. of extension 
cord, allowing the lamp to be removed 
for inspection to any part of the car. 

The adjustable cord reel is located 
in the ball casing just back of the 
lamp. To use as a portable it is only 
necessary to unscrew the knurled nut 
and withdraw the lamp to the desired 
length. The cord reel operates like an 
ordinary curtain roller. 


Model B “Autoreelite” 


A C/H switch conveniently located 
at the back of the lamp and a 3%-in. 
reducing mirror, giving complete view 
of the road behind, is an added fea- 
ture if desirable. 

Three pairs of windshield clamps, 
round, oval and rectangular, are in- 
cluded with each lamp. The retail 
price of the lamp, with mirror, is 
$8. Without mirror $7.50. “Non- 
Glare” lens 50c. extra. Illustrated 
literature will be mailed to dealers 
upon request. 


a Reading matter continues on page 92. 
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The tendency among the wiser ard 
more experienced tire buyers is for 
a complete equipment of 


FISK 


Non-Skids 


and an extra one on the spare rim. 





Complete information about Fisk Non-Skids and the liberal selling plan for tire dealers 
on request. Address Dept. H, The Fisk Rubbe: Co. of N. Y., Chicopee Falls, Mass. 
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Notes of the Retail Hardware Trade 


HEBER SPRINGS, ARK.—The Bridwell Mercantile Company, 
carrying a stock of automobile accessories, kitchen house- 
furnishings, mechanics’ tools, builders’ hardware, etc., is 
erecting an additicn to its store building. 

JONESBORO, ARK.—The Jonesboro Farm Supply Company has 
been organized with a capital of $20,000 by G. W. Culber- 
house, president; E. F. King, vice-president, and L. C. Glover, 
secretary and treasurer. The implement stock of G. W. 
Culberhouse has been taken over by the new company, which 
will in addition, do both a wholesale and retail business in 
the following: Buggy whips, gasoline engines, heavy farm 
implements, pumps, ranges and cook stoves, wagons and 
buggies, etc. 

PINE BLurr, ARK.—The three-story building recently 
erected by the Fox Bros. Hardware Company will be ready 
for occupancy about Nov. 15. The firm’s business is both 
wholesale and retail. 

SPRINGDALE, ARK.—The Washington County Hardware Com- 
pany, with a branch store at Fayetteville, has purchased the 
stock of L. M. Riggs. 

BETHEL, CONN.—The Peter McDonald Company has been 
dissolved. 

LAKELAND, FLa.—The Warner Hardware Company has 
purchased the stock of the Lakeland Hardware & Plumbing 
Company. 

Waycross, Ga.—The Mitchell Hardware Company has been 
incorporated with a capital stock of $10,000. The company 
will do both a wholesale and retail business in hardware, 
farm implements, stoves, etc. 

HaiLey, IpaHo.—B. N. Mallory 
ware stock. 

Fort Wayne, INv.—L. J: Libbing & Co., 205 East Main 
Street, which has been in the tool business for a number of 
years, is now handling a plumbing and electrical stock, and 
requests catalogs on hardware, mechanics’ and garden tools. 

LEBANON, IND.—The Boone Hardware Company is suc- 
<essor to J. C. Brown & Co 

BarRNgEs City, lowa.—W. L. Skinner has opened a hard- 
ware store here. His stock will consist of a line of buggy 
whips, builders’ hardware, churns, cream separators, cutlery, 
heating stoves, heavy hardware, home barbers’ supplies, lino- 
leum, lubricating oils, paints, oils, varnishes and glass, pumps, 
ranges and cook stoves, shelf hardware, silverware and wash- 
ing machines. 

HAVENSVILLE, Kan.—N. W. Krings has purchased the Young 
Building, into which he will move his stock of automobile 
accessories, bathroom fixtures, belting and packing, builders’ 
hardware, churns, cream separators, cutlery, dynamite, elec- 
trical household specialties, fishing tackle, furnaces, furniture 
department, galvanized and tin sheets, gasoline engines, ham- 
mocks and tents, heating stoves, heavy farm implements, iron 
beds, kitchen cabinets, kitchen housefurnishings, linoleum, 
tubricating oils, mechanics’ tools, oil cloth, paints, oils, var- 
nishes and glass, plumbing department, pumps, ranges and 
cook stoves, refrigerators, sewing machines, shelf hardware, 
silverware, tin shop, wagons, buggies and washing machines. 

INDEPENDENCE, KAN.—C. E. Buckles has bought the interest 
of his partner J. A. Byxbe. He will continue business under 
the name of Buckles Bros. and increase the stock. 

WAYNE, Kan.—The implement stock of Eugene McCall has 
been sold to J. G. Bachelor. 

LEXINGTON, Ky.—The Overstreet Hardware Company has 
started business at 357 West Short Street. The firm is com- 
posed of R. H. Overstreet and his son Ellis M. Overstreet, 
formerly connected with the Clark Hardware Company. A 
stock of the following will be handied: Automobile accessories, 
buggy whips, building paper, children’s vehicles, churns, cut- 
lery, dairy supplies, dog collars, fishing tackle, harness, heat- 
ing stoves, lubricating oils, mechanics’ tools, paints, oils, var- 
nishes and glass, prepared roofing, pumps, shelf hardware 
and washing machines. Catalogs requested on stoves, door 
hangers and dairy supplies 

FARMERVILLE, LA.—The Selig & Baughman Hardware Com- 
pany, Inc., has recently been incorporated to deal in automo- 
bile accessories, belting and packing, bicycles, buggy whips, 
builders’ hardware, building paper, children’s vehicles, churns, 
crockery and glassware, cutlery, dairy supplies, dog collars, 
fishing tackle, furniture department, galvanized and tin 
sheets, gasoline engines, hammocks and tents, harness, heat- 
ing stoves, heavy farm implements, heavy hardware, iron 
beds, kitchen cabinets, kitchen housefurnishings, lime and 
cement, linoleum, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, plumbing department, poultry 
supplies, prepared roofing, pumps, ranges and cook stoves, 
refrigerators, sewing machines, shelf hardware, sporting 
goods, wagons, buggies and washing machines ‘ 

SPRINGFIELD, Mass.—M. J. Hall, who has conducted a hard- 
ware business for 20 years, has retired. 

LANSING, Micu.—Paul E. Dunham has added a stock of 
hardware to his implement and vehicle lines. 

Str. Josepu, Micu.—The Aber-Morse Company, successor to 
H. H. Freitag, requests catalogs on baseball goods, bathroom 
fixtures, bicycles, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, cutlery, 
dog collars, electrical household specialties, fishing tackle, 
furnaces, gasoline engines, heating stoves, kitchen cabinets, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, prepared roofing, ranges 


has disposed of his hard- 


and cook stoves, refrigerators, sewing machines, shelf hard- 
ware, silverware, sporting goods, toys and games and washing 
machines, 

UNDERWoop, MINN.—I. O. Grina & Son has commenced 
business here, dealing in baseball goods, churns, cutlery, fish- 
ing tackle, mechanics’ tools, kitchen housefurnishings, wash. 
ing machines, ranges and cook stoves, heavy hardware, etc. 

WAHKON, MINN.—Jay Keeville, formerly connected with 
the Powell Hardware Company, is now manager of the hard- 
ware department of the Morrison County Lumber Company 
Plans have been completed for the erection of a new store 
building. Catalogs requested covering hardware and 
specialties, 

BELZONI, Miss.—Forrester & Sons have purchased the en- 
tire stock of the Belzoni Hardware & Furniture Company, Inc. 
No change will be made in the firm name. The concern’s busi- 
ness is both wholesale and retail, and catalogs are requested 
on automobile accessories, baseball goods, bathroom fixtures, 
belting and packing, bicycles, buggy whips, builders’ hard- 
ware, building paper, children’s vehicles, churns, cream sepa- 
rators, crockery and glassware, cutlery, dairy supplies, dog 
collars, electrical household specialties, fishing tackle, fur- 
naces, furniture department, galvanized and tin sheets, gaso- 
line engines, hammocks and tents, harness, heating stoves, 
heavy farm implements, heavy hardware, home barbers’ 
supplies, iron beds, kitchen cabinets, kitchen housefurnishings, 
linoleum, lubricating oils, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, poultry supplies, prepared roofing. 
pumps, ranges and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting goods, toys. 
games, wagons, buggies and washing machines. 

HAMILTON, Mo.—The Owens Implement Company stock of 
buggy whips, cream separators, lubricating oils, heavy farm 
implements, etc., is now owned by the H. D. Skinner Imple- 
ment Company. 

MARCELINE, Mo.—The W. E. Thomas Lumber Company has 
disposed of its stock. 

PLEVNA, Mo.—C. C. Downing is purchaser of the stock and 
building of T. W. Greely. 

HOLBROOK, NEB.—Bengston and Cothrea have bought the 
J. S. Blinbaugh Hardware Company stock, which will be in- 
creased by a line of furniture. 

NEBRASKA CITY, NEB.—Wm. Bischofs Sons have commenced 
business here, dealing in automobile accessories, bathroom 
fixtures, cream separators, dairy supplies, furnaces, galvan- 
ized and tin sheets, gasoline engines, heavy farm implements 
heavy hardware, lubricating oils, plumbing department 
pumps, tin shop and wagons and buggies. The interior of 
the store will be remodeled and several new lines added. 

GREENVILLE, N. C.—A store has recently been opened here 
known as the West End Hardware, a branch of Hart & 
Hadley. A stock of baseball goods, cutlery, builders’ hard- 
ware, shelf hardware, paints, oils, varnishes, glass, etc., will 
be handled. 

BowBELLs, N. D.—George Hauson has purchased a third 
interest in the Bowbells Implement Company. Catalogs re- 
quested on automobile accessories, belting and packing, 
buggy whips, cream separators, gasoline engines, hammocks 
and tents, harness, heavy farm implements, lubricating oils, 
paints, oils, varnishes and glass, pumps, wagons, buggies and 
washing machines. 

CLEVELAND, On10.—F. J. Pekoc, Jr., has added a line of 
electric fixtures to his regular stock, on which he requests 
catalogs, together with catalogs on glassware and bathroom 
fixtures. 

LIsBon, Ou1o.—P. M. Armstrong & Co. have sold: their 
hardware stock to Bye & Bye, who have beeen established in 
business for several years. 

BANNER, OKLA.—A. B. Florence has bought the hardware 
and implement stock of W. E. Niles. The new owner re- 
quests catalogs on shelf hardware and harness. 

CorRDELL, OkLA.—Swartwood, Lane & Co. are purchasers 
of the stock of automobile accessories, fishing tackle, chil- 
dren's vehicles, dairy supplies, crockery and glassware, paints, 
oils, varnishes and glass, silverware, shelf hardware, sport- 
ing goods, etc., of H. A. Seymour. 

OKMULGEK, OKLA.—Brigance & Co. have purchased Terry 
Brothers stock of hardware. 

VERMILION, S. D.—The Iverson Robertson Hardware Com- 
pany has succeeded Andrew Robertson. 

WiLmot, S. D.—The implement business of F. H. Albrecht 
has been sold. N. A. Rudning will continue the business. 

KINGSPORT, TENN.—The Buck Brothers Hardware Company 
has been incorporated with a capital of $5,000 to deal in auto- 
mobile accessories, baseball goods, bathroom fixtures, belt- 
ing and packing, bicycles, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, crockery and 
glassware, cutlery, dog collars, electrical household special- 
ties. fishing tackle, furniture department, galvanized and tin 
sheets, hammocks and tents, harness, heating stoves, heavy 
farm implements, heavy hardware, home barbers’ supplies. 
iron beds, kitchen cabinets, kitchen housefurnishings, lubri- 
cating oils, mechanics’ tools, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roofing. 
pumps, ranges and cook stoves, refrigerators, shelf hardware, 
silverware, sporting goods and washing machines. The in- 
corporators are C. E. Carlin, C. D, Buck, W. A. Buck, T. R 
Bandy and L. 8. Thomas. Catalogs requested on a general 
line of hardware. 
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See Pages 379 to 384 


F you haven’t looked at your 

Gibson Catalog recently, take 

a look today. See, especially, 
pages 379 to 384. There are 
doubtless certain items that you 
are needing. The Gibson Cata- 
log will suggest them. Our 
stocks are complete and we're 
prepared to give you prompt 
service. 


The Gibson Co., Indianapolis 


Motor Car Accessories and Tires 
Shop Equipment and Electrical Supplies. 
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MILL AND HARDWARE SUPPLIES 


The second and fourth issues of each month contain 7 other pages of Hardware prices 








BARS—Crow— 


Steel Crowbars, 10 to 40 DB 


BEAMS—Scale— 
Scale Beams 

pg ne No. f 
Chatillon’ 


Tist + 10% 
-»List + 10 
List + 20% | 


List + 20% | Twist Bit Stocks, new Hat. 
| Twist, 


List 


BELTING—Leather— 
From No. 1 Oak Tanned Butte. 
Belting, % 

Belting, 

Belting, 


Second Quality, % 
Out Leather Lacing, Btrictly No. 0% 


Raw Hide, No. x 
a. ft. ie BURG s0sccb «065.4 ° .52¢ | 
nder 17 eq. ft.. 49: 


Rubber— 
Competition (Low Grade)... 5 


% Railroad 


Patent 


abot, 
Dri 


od Co. : 


% « 6, and emailer 
Common ‘Carrtage (rolled wens | 
a, 4 —- ° 


Boake 4 (out ph. 
% @ 4 and emailer. 
Larger or longer 


CHAIN—Proof Cotl— 
Small po f.o.b, Pittsburgh, per 


100 
American 0. Straight eo? 


8/16, $11. 5/16 
10. 


015/16, ; #3 
$0.30; 1%&1%, $0.40 





Animal, Fish and Vegeta- 
ble Oile— 


“S.er@i.00| 





—g ~~ oe 
Corn Refined .. 


Palm, ‘tm spot per D. .21 
Soya Bean, English, epet 


Manchurian, spot, bbis.. 16% @17 


Mineral Oils— 
out. gravity, oe 


test 18 

20 gravity, 15 cold test. + 
Summer 

Cylinder light filtered. oH Gon 

Dark filtered @19 


2Vu4aw 


Paraffine, . Tiscosity. 
vity . 21% 


903 sp. 
e oe... 
fine 


| Heavy 
| 





| Cobalt, 


Black 


1| DRESSING—Belt— 


| Jobbers’ Mfg. Company 
Blue Ribbon, Stick 2 ss. wee 
Paste, 5 & 10 . cans, @ ‘Dp. 30¢ 
Liquid in gal. cans, @ gal.. $2.00 


% | | DRILLS AND DRILL 


STOCKS— 

-50410% 
Taper and Straight Shank, 

new Hat 40 

| Wire Gouge, Jobbers’, and R. 


| EMER Y—Tarkish— 


Out of market at aerate time. 
Domeatic 12 


Hammers and 


Sledges— 


OILERS 

Steel, Copper Plated....... 
Chace, Brusa and Copper. 
Chace, Zine Plated 


coppered 
Railroad, brass 


Ratl diroad 
Contractors’ Picks 


ROPE— 
Bastern Retatl Trade. Per lb. 
Manila, % in. diam. and larger: 
Highest Grade 
Second Grade 


¢ 

2914¢ per pound base 

Sisal, % tn. diam. and larger: 
Highest Grade 
Second Grade 


Sisal, Hay, Hide and Bale Ropes, 
any ply, Medium and Coarse: 
Firet quality, 23%¢; we 


Sisal, Tarred, Medium Lath Yarn: 
uit 28¢ 


Cotton Rop 
Best BAG. in and larger 
Medium, 5/16-in. an 
Common, 5/16-in. and lar, 


¢| McKinney Mfg. 


SCREWS— 
Coach, Lag and Jack— 


Coach, Gimlet Point 


Jack Screws— 


1&5 %o om. Rb Iron 


Head = Round Head.... 


Flat Head or Round Head.... 
Filister Head 


e: 
- ee 
Filister Head 
Set and Cap— 
Set ( cvcccccc ce OO 
~ “net “advance over 
re 


oe 2 


— %o| 
Wood— 


2525 % | 
Tist July 23, 1903. 
Flat Head, Iron..... 
Round Head, Iron 
Flat Head, Brass. .4 
Round Head, Brass. 40- 
Flat Head, Bronze 
Round Head, B 
Drive Screw 


Iron) 
(Steel) 
Pilister Hd. 


etre 20&10% 


Hana Taps, % ‘to 1 


in 
¢| Hand Taps, emailer than % & 


410% | 
M. 8. gpa Tape, No. 2 fe 12 


ev eccesvoes + -50-10-5% | 
M. 8. Taper “Tope, larger. ; - 50&5% | 


TURNBUCKLES— 
National Mfg. Co. Screen 


toi &e. 


sae, net 
No. 1, 


gto. ‘No. 2, $18 
No. 8 


$15.50. 


Lake 


a DIES AND TAPS. | 
% 


Door, 
No. 195, Japn’d, per dozen. ae: .20| 


W ASHERS—Cast— 
Over %-inoh, barrel lots, 


Iron or Steel— 


Size bolt 5/16 


per B., b¢ 
ie S 40 oo at ah ah 


WRENCHES— 
Agricultural ..ccccc ee. weseee + 60% 


Alligator or Crocodile........ os 

Drop Forged 8. wos 
1 
60% 


or R. H., Noa. oo idan ee 
. ‘© 


Ingo 
rae clntic 


| Casting 
%| 


| Spelter and Sheet — 


| Western spelter ll¢ 
| Sheet zinc, No. 9 base, at 1¢; 
| open, 21 Ke. 


Lead— 
merican pig ...- age 5, 7 
ar 


ceeccccegeoeocen 


ee 


in, 8x04 


Solder— 


~ of ‘solder indicated by 
\\rand vary according to composition. 


Antimony— 
Cookson’s 
| Gallett’s 
Asiatic 


Bismuth— 
basa Seecncces $4.50@$5.00 


Alaminum— 
~ 1 aluminum (guaranteed over ¥ 
tee (te lee), foe om 

I n » fo m 
ee 45@41¢ 
|In 100 T™. lots....... eovesease 504 





PAINTS, 


Miscellaneous— 
Barytes: 
White, Foreign ® ton .$40.00@50.00 
Domestic, prime, rd 
or ated, 
eso. 00 @ 36. 90 


works, @ ton.. 
8 ton 22.00@ 24.00 
D  euainy 


OILS 


or color, f.0.b. wks. 
.-@ ton nominal | 


-.-@ ton nom 


inpevted 
B ton 17.50@36.00) 
12.50@20.00 


oe. 
Fre 
China _ 


Domestic 


Oxide ....@ DM 1.60@ ag 


| Whiting 
Commercial 


Gilders 
Ex. 


In bladders 
In 1 ® to 5 @® tins 


Colors in O1l— 


one 
Black, 
| Black in of] .... 
k 


1.50@1. 
1.45@1.70 





AND COLORS 


Rive. 
Brown 


Ultramarine 
Vandyk 
French Ochre . 
|Green, Chrome 
| Green, 
Indian Red 
‘Venetian Red .. 


| Sten: Sienna, 
| Umber, 


inal | Umber, 


Chrome 

| 

White and Red Lead, &£c.— 
= Cents ® 
— | Lead, English White in Oil. .nominal 


Lead, American White — § 9 @10 
In Oi] White, 100 ™ pack- 


pondered. 
9%@11% 


Zine, Dry— 


| American 104% @10% 
| Green Sl. (French proc.) .14% @14% 
| White Sl. (French proc.).15 @15% 
German Red Seal (French 

rocess 


Green 


Dry Colors— 


Black, Carbon Gas 
| Black, Bone ‘ 
Black Drop 

Black Lamp 

Biack, Ivory 

Mineral Blacks, 

Blue, Celestial 

Rine, Chinese 


0 
, 50 
Bive, Italian 





75' Blue, Prussian, 


Blue, Prussian, Fi 


Blue, Soluble 

Blue, Ultramarine 

Brown. Spanish ° 6 
Carmine, No. 40, bulk.. 
Green, Chrome, ordinary. 8 @i0 
Green, Chrome, pure... aw 
— Paint, @ ton, 


00688.00 
40 


ea Schepens 
Ochre, American, @ ton. — 
American, Golden, s ib. 6 
Foreign, Golden, @ ™.. 5 
French . 


Red, Venetian @ 100 h.. 2%4@ 4 
| Rose Pink 
| Sienna, Italian, burnt and 
wdered 5 ¥ 
Italian, maw, powdered. 4 15 
American, Raw 2% 
American, Burnt 
Powdered 
Tale. ae 
American 
Italian 


_w1nAm = 90@1.10 
# 100 H 1.00@1.%5 


No. 1 
American. .@ 100 ™ No. L.17%@—- 
.85@ 





9 


| American. .@ 100 1 No. 
| Umber, Turkey, 

| and Powde 

| Raw and powdered.... 4 
| Burnt, American 


Yellow. Chrome, Pure.... 
Oxide Red 
Vermilion, Quick Silver, 


Chinese 


English 
1,80@ 
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For 


Fords 
$3.50 


In Canada, $4.50 


HARDWARE AGE 


This Switchlock 
You Can Depend Upon— 


There are five very practical reasons 


why such a large percentage of 
Ford owners use GOODRICH 
Switchlocks to safeguard their cars 
against theft. 


Thanks to its five bi es 

g features, the 
GOODRICH Switchlocks is as 
completely thief-proof as a locking 
device can be built. 


These features lead to an “all-year- 
round” demand such as no similar 
device has ever enjoyed. 


Just question dealers about Switch- 
locks for Fords and see how, almost 
invariably, they recommend the 


GOODRICH. 


Dealers and jobbers alike prefer to 
sell their customers GOODRICH 
Lock-switches because of their 
greater reliability and because of the 
greater protection they offer. 

For these reasons virtually every 
jobber in the country and many 
thousands of good dealers sell 
GOODRICH switchlocks. 








Note These 


Five Features 


The lock used is 
l the famous Yale 
lock 


The switchlock 
housing is made 
of a special duc- 
tile metal, which 
cannot be _ split, 
broken or cracked, 

The screws by 
which the switch 
lock is attached 
cannot be re 
moved, because of 
the GOODRICH 
patented shutter 
construction 

The switchlock 
housing is de 
signed to fit so 
that it 1s 
to pry 


snugly 
impossible 





it leose 

The same turn 
of the Yale key 
that shuts off your 
ignition also locks 
your car and safe- 
guards it against 
theft. 

















Easy to install. A screw-driver will 
do—no other tools required. See 
your dealer TODAY and safeguard 
your Ford against joy-riding bor- 
rowers and thieves. Tomorrow may 
be too late. 


DEALERS. Order from your 
nearest jobber or direct. A beauti- 
ful five color demonstrating display 
stand, suitable for window or coun- 
ter, is furnished free with every 
dozen locks ordered. 


GOODRICH-LENHART MFG. CO. 


418 Widener Building 


Factory, Hamt urg, Pa. 


Philadelphia, Pa. 
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Same Smoothness 


’ SEPVICE 
on Ford 


This Cork Insertequi 
band wasphotogra 


after 12 pon! 
‘ # : 


Almost doubled ff | y 
hauling capacity e 
of Ford and 


‘Note 
thickness — 
showing little 
evidence of wearing 
down in 12 mo. 


iN Joy,” “Ould ¢P°ung 
ki w 
°F the foo4 pAls0 tne” Kill the 


whe Ww Note 
_— led us good 
condi- 
tion of 
co 
They are 
soft andas 
full of grip 
as ever aft- 
er 12 months 
service and, 
as letter says, 
give same degree of 
smoothness as when first 


installed 
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ing or ads ag 
dos atter Opp; 
all of ou. iin ng 
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Keeps the fan fanning— 
Keeps the motor me 


ADVANCEZ, 
SYORRIKM IL" ESLELeL®, 


$1 for 1917 Ford 
—85¢ for Earlier Models Wa) 
XY ADVANCE AUTOMOBIL 
ACCESSORIES CORP. 
Dept . K 8-1 
56 E. Randolph St. 
Chicago 


7 


4 F cw 
7 


Y 


i 1 Ford Fan Belt for 1916 oF 
Oj Ford models ... second 


7 


Name sshescubivocnoquens ‘ — 


after 12 months of the 
most severe service 
equal to 3 years 
wear on the av- 
erage Ford car 
—read the let- 

ter of the War- 

ner Mfg. Co. 


Chicago 
/, Fg Enclosed find §....sss—- 
Send 
7 


1 oot Cork Insert a) 
mission Linings... 
1 Ford Fan Belt for 1917 ny 


eee 


Deal.r’s Name... 
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YOU LIVE WITH 
GOODRICH RUBBER 


A SR Rem a 


Stile teats eatintit Nc NON tlie,“ taceah 


Why Not SELL 


Goodrich Rubber Goods 


All about you—almost every day—-you come in con- 
tact with—you use—some one of thousands of Goodrich 
Rubber products. 


Your rubbers or boots, your raincoat, hot water bottle, 
rubber bands or even your door mat right now are 
very likely Goodrich made. 

Hardware Dealers, too, are reaping profits from Goodrich popularity 
—selling Goodrich Garden Hose, Goodrich Tires—for automobiles, 
motorcycles and bicycles, Accessories, Rubber Mats and Stair Treads. 


For your local industries, there’s Goodrich Belting, Packing, Hose— 
all good profit business—with small investment. 


Millions of people know Goodrich Goods—let them know you sell 
them. We'll help you pick a line that best suits your present busi- 
ness. Write TODAY — for bigger profits next year. 


THE B.F. GOODRICH RUBBER COMPANY 


Makers of the Famous Silvertown Cord Tires and ‘‘Everything That’s Best in Rubber Goods.’’ 
Factories: AKRON, OHIO Branches Everywhere 


THE B.F. GOODRICH CO. 


AKRON, Ayi ted She City of Opportunity 
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To All 


Manufacturers 
Agents 


For the mutual benefit of manufacturers of hard- 
ware and of manufacturers’ agents HARDWARE 
AGE is compiling a list of responsible agents, the territories 
they cover, the lines they prefer to handle and any other desir- 
able information about them. 


We want every manufacturers’ agent to write us, 
giving us the above information. We want to know 
a little bit about what experience each agent has had, what 
territory he is most familiar with, what lines he is capable of 
representing and any other information he wants to give us. 


We will undertake to compile a list of such agents, 
and when we are requested by manufacturers for 
the information regarding them will turn these lists over to 
them for their use. Your co-operation with us, therefore, 
will not only help us co-operate with manufacturers, but be a 
direct means of securing accounts for yourselves. 





Hardware Age 


239 West 39th Street 
New York 
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HIS muscular, hand-built tire is 
made with the sole purpose of giv- 

ing the maximum mileage per dollar of 
cost. Sixty per cent of its cost produc- 
tion might be saved, and its appearance 
—but not its mileage—would remain the 


It is the height of economy for all cars, large and 
small, to travel on these hand-made, brain-built tires. 


MAXIMUM LIBERALITY OUR POLICY 
TOWARD DISTRIBUTORS 


We protect the distributor who handles Globe Tires. 
Just as it is the height of economy for owners of cars 
to use Globe Tires, it is the height of good merchan- 
dising for merchants to sell Globe Tires, for each sale 
means not merely a satisfied, but an enthusiastic cus- 
tomer. 

Responsible firms are invited to ask us about the 
liberal advertising we do at our expense in their home 
newspapers on behalf of hardware distributors han- 
dling Globe Tires on our special distributors’ con- 
tracts. Exclusive, adequate territory will be given to 
those who qualify. 


Long Mileage Tires MUST Be Hand-Made. 


GLOBE RUBBER TIRE MFG. COMPANY 
Executive Offices: 1851 Broadway, New York City 
Factory: Trenton, New Jersey 
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sent only a 
part of our 


Marine De Laxe f Spring ¥ 
Plain ¥ 299 Leather Packed Short Pat. Marine rion Ratchet line. 
BOWEN MFG. CO. oe a 
Wire Lock 





Write for full 
information. 


my g Re ® Ask for 
“0 


St want le 
Ratchet “‘A"0.0 N00.  “E" Oo. “EO "0.0, “GOO, Wing Top Catalogue L. 


AUBURN, N. Y. 
CATALOGUE ON APPUGATION 





























THE RIGHT WAY 


to build up your accessory business is to sell your cus- 
tomers supplies that give the best service—tires, 


MOTORHORNS “gas,” oils or lubricants. 


“Clear the Road” from Danger to All. O « 

Approved by Engineers of 42 Leading Automobile N 

Manufacturers. GRAPHITE 
Bring Profitable Business Relations to All Dealers. Automobile 


The Sparks-Withington Co. LU dh K } CANTS 


are the ones that give 100% service and are ever de- 
pendable. They will help you build a better business. 


Write to us for Dixon’s Dealer’s Deal No. 40-G, 


JOSEPH DIXON CRUCIBLE Co. "A 
ESTABLISHED 1827. 


j g ‘ Made in Jersey City, N. J., by the 























PATENTED 


Running Board Steel Mats 


oe womee wr... Busey owner af a Limousine, 
ouring Car, or ectric is a possible buyer. 
A New Idea In Push Buttons These mats are neat, strong and durable. Both 
running board and mat can be cleaned without re- 
With most push en. it is difficult to moving mat or springs. Mat can be rolled up and 
slight Laat on mab -—% A pa op put away in car for use at any time. 
and @ cure contact ts made. ‘eed on ‘ Two sizes to retail at $1.25 and $1.50 each. 
door bells, auto horns, etc. Retails for 25c. Write for Folder and Discounts. 


Mires sae. ACME STEEL GOODS COMPANY 












































2840 Archer Ave., CHICAGO 


Wino Atlanta, Ga. New York City San Francisco Montreal, Quebec 
























































Adams Auto Top Holder tefl, —_-‘W-X Shock Absorbers 


s — For Ford Cars, Four oe 
“Stops the rattle—saves ‘ — of Comfort for Ly 


your top”’ Sellers. Money Makers. . 


Neatest — Quickest — Strongest es eal Star Specialty Mfg. Company 

Dealers everywhere will find a , , Chicago 

ready sale for this best of all Top ore W- Erte S 

Holders. An ornament to any car. 

_ a projecting eres, Est NEw Ss 

angling straps e ins TT P 

in two minutes and operates ERX BE ER ee RI NG 

quicker than any other. Unrest 

— oe) * holes for small Stop the Guarantee 
Siac ety Seetnge crue Sete toy 

Price, $2.00 per pair for 

Dealers everywhere sell them—Prices right 

Write for discounts to dealers. NEW ERA SPRING & SPECIALTY COMPANY 

1138 Hamilton Ave., Grand yo Mich. 


ROCK ISLAND MFG. CO., Dept. B, Rock Island, Ill. racron ine fot Satalo of “Bett er? Accensoriee cae 
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each designed and constructed 
with Study, Experiment, Test 
and Experience—to meet in 
every way the requirements of 
present day motors. 

No one plug can possibly fit 
every engine—so there are six 
styles of 


ASTE 


CALORITE SPARK PLUGS 


The engineers responsible for the manufacture of Master Plugs—with years of experi- 
ence in the manufacture of Spark Plugs and Spark Plug Parts, thoroughly conversant 
with present motor car requirements and ignition demands—have persistently kept 
Master Calorite Spark Plugs up to the minute in: 


Quality of materials— 

Potential resisting power against strains from sudden, violent temperature changes— 
Improved design— 

Thoroughness of testing— 

Sturdy construction and excellent workmanship—justifying the claim that they exemplify 
the highest achievement in spark plug construction. 

Their eee evidenced quality has been a shield against any degradation to the cut 
price class— 


ee eee eee oe ea rs 


OUR LIBERAL GUARANTEE 

“We guarantee Master Calorite Spark Plugs against 

all defects of material or workmanship and will replace 

free of charge any Calorite insulators broken by heat 

which are returned to us transportation prepaid.” 
Proves our faith in their ability to make good in the severest service and warrants 
your recommending them unreservedly to your best customers. 
There is a Master Calorite Spark Plug for every variety of service—And the retail 
price is amply justified by their quality and ability for service 

$1.00 and $1.25 Retall 
depending upon the size 


‘Shon AN ORRIN AIA Ae ati HS OE Ct. tle 


Let us send you full particulars on our proposition to the trade. You will find it 
most attractive. 


MASTER CALORITE SPARK PLUGS 
Made in U. S. A. and guaranteed by 


Master Calorite Spark Plug HARTFORD MACHINE SCREW COMPANY 


Regular Length, $1.00 each 488 CAPITOL AVENUE HARTFORD, CONN. 


ills ai aitills taptanasiis 








TYLER SAFETY.STEP PLATE 
| atantatamiieiememeaiiamtenaas 





A real non-skid surface for the running-board of.your 
car. Prevents slipping. Keeps the car immaculate. 
Adds to your comfort. If your jobber cannot supply 
you, write us and mention his name. 


TYLER MFG. Co., 64 Pearl St., Boston, Mass. 











GRIFFIN Garsire Door Holder You Care Not 


Sasn to hold the door open as the bolt to hold 

] 5 aa. mere sight of it enables one to see at a 
agen its great value. 

e@ door swing- the new and modern im- 

ing to and in the wind provements on his car— 


half so much for quantity and quality 
of circulation as you do for the con- 





is 
Snnoying and trouble- nd he gets them. So it 


some, expensive and dan- 
@ old way of 
ng or hooki the 
door open is not satisfac- 
ge 

mo’ 
er buyer nowadays wants 


is when he builds his gar- 
age. He wants the latest 
improvements that add 
materially to his comfort 
and convenience—and he 
gets them. 


Made in U. S. A. 


THE GRIFFIN MANUFACTURING CO. 


New York Erie, Penna. 


17 E. Lake St. 
Chicago 








fidence our readers have in this publi- 
cation. When we carry your message 
it receives respectful attention from 
readers accustomed to act. Interest 
precedes attention. We get you atten- 
tion. 
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The High Water Mark in Bumper Efficiency 


HALLADAY 


Multiple Spring Bumper 


Supplied with special fittings as shown or with any fitting 
of the HALLADAY Line 
Experienced dealers and car owners will quickly ap- 


preciate the enormous strength and efficiency of this 
bumper and the wise ones will get busy. 


The shock resisting qualities are derived from a com- 
bination of three steel spring bars and two heavy 
spiral spring buffers. The spring ends are joined by 
a hinge connection which eliminates breakage at this 
point. 


DISTRIBUTED THROUGH REGULAR CHANNELS 


L. P. HALLADAY COMPANY, Streator, Illinois 


Distributors: Asch & Co., 16-24 W. Gist Street, New York City; EB. L. Thompson Co., 817 Boylston Street, Boston, Mass.; Gray-Heath 
Co., 1440 Michigan Avenue, Chicago, Illinois; Sanford Brothers, Chattanooga, Tenn., Southern Distributors; Hughson & Merton, Inc., 
San Francisco, Los Angeles, Portland and Seattle, Pacific Coast Distributors, 














STANWOOD 


























Stanwood Adjustable 
Accelerator Foot Rest 
Patent Pending 


A Safety Device to guard against . 


Unintentional Rapid Accelera- 
tion when driving over rough 
roadways or street crossings and 
to relieve the foot from Constant 
Tension. 

The Device is adjustable to vari- 
ous heights and positions and 
adapted for use on all makes of 
automobiles. 

The foot is supported by an in- 
dented rubber roller vulcanized 
to a steel tube which revolves 
upon a steel spindle riveted to 
the uprights of the device. 
Descriptive folder mailed upon 
application. 


Stanwood Safety Step Plate for 
Automobile Running Boards 


Type C. Price $1.50 


‘Rubber molded on a perforated 


metal plate, 24 projecting ribs. 
Size, 8 inches wide, 11'4 inches 
long. Keeps the car clean. As- 
sures safety. Adds to car re- 
finement. Quickly applied. 
Will not mat down or discolor. 
Pat. May 30, 1916. 

200 Jobbers Supply the Dealers. 


Stanwood Equipment Co. 
307 Plymouth Ct. Chicago, Illinois 











Stanwood Comfortable Hand 
Pad for Automobile Doors 


Patent Pending 


These Pads are made of black 
leather and of various grains, 
such as Long, Smooth, Seal, Pig- 
skin and Patent. 


An exceedingly ductile metallic 
sheet is enclosed between the 
upper and under leather sections, 
securely holding the leather pad 
to the shape of the door and 
permitting the pad to be con- 
formed through pressure of the 


hand. 
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JOBBERS! ‘atetices ke 
‘ e sentatives in your territory. 
Lectroflater 
Electric Air Pumps 














The Lectroflater is ready Air automatically controlled. 

for use as soon as un- Pump starts and stops with- 
packed. one place plug out attention. Can be used 

to electric light socket. on either A.C. or D.C. 

The ordinary tire inflation : ‘ 

is brought to pressure al- Copy of booklet Friendly 

most instantaneously, Touch on request. 


$175.00—110 volts—f.o.b. Baltimaore 
32 and 220 Volts $3.00 extra 


THE BLACK & DECKER MFG. CO. 


194 CALVERT STREET BALTIMORE, MD., U.S.A. 


1 UO 


Here are the advantages of rolling 
door hangers for garages—easy to op- 
erate, fit any style of door or any diffi- 
cult position. Doors cannot sag and 
slamming is impossible. 





But of course 
you want to sell 
the most satis- 
factory hangers, 
and that is the 
Coburn line— 
the original 
round trough 
system of rolling 
hangers and 
tracks. 

Write for 
complete  cata- 
log. 
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| Hooks” 


After Getting 
Into Trouble— 


hub-deep it may be in mud, sand or snow, you 
can’t jack up the car. No place to back or 
move forward to run on ordinary anti-skid 
devices. 


( nds, 
will get you out easy and QUICK. Can be 
attached from running board if necessary. 


Just pass each over the tire—snap! snap !— 
that’s all! 


Easy to put on—easy to take off. 
No bumping—no tire bruising. Easyon Chains 
give a smooth riding surface. Made in sucha 
way to “grip like mud hooks, ride like bare 
tires.” 


Packed in a set of eight tn a bag, four for each 
rear wheel, enough to give a good grip on any road. 
Size 3% fits 3” or 3%” tires, $4.00 per set. 
Size 4% fits 4” or 4%” tires, 500 per set. 
Size 5% fite 5” or 5%” tizes, 6.00 per set. 
EASYON CHAINS will be sent prepaid on approval 
to any part of the United States or Canada on re 
ceipt of price If not satisfied after examining 
return them at our expense and we will refund the 

full amount. 


DEALERS—WRITE 


fos our propostiton and epen territory. 
Half the weight—haif the price—only three sizes te stock— 
three times the turnover. 


Folder and dealer helps sent upon request. 


Woodworth Mfg. Corp. 


2015 Whirlpool Street 
Niagara Falls, N. Y. 


Ask about EASYON Truck Grips for solid tires. 
NEW YORK AGENTS: Rose Auto Supply Co., 1765 Broadway. 
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STANLEY NAIL SETS AND 
CENTER PUNCHES 


“STANLEY” Nail Sets and Center Punches 
are made of a special grade of tool steel. 
They are hardened on both ends by an im- 
proved process, given an oil temper and will 
be found to “‘stand up”’ under the most severe 
conditions. 


Special care has been taken in selecting the 
proper knurling for the shank, and the user 
will find that the feeling of security as to “grip” 
is a particular feature of “STANLEY” Nail 
Sets and Center Punches. 


The neat and handy boxes in which they are 
packed make them an attractive article for 
counter displays. 


MANUFACTURED BY 


STANLEY Rue & LEVEL Co. 
New Britain, Conn. U.S.A. 








of 
wine 
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BASIC OPEN HEARTH 
STEEL PRODUCTS 


Have not yet been 
Surpassed in their Uni- 
formly Good Qualities. 


INLAND STEEL COMPANY 


First National Bank Building, Chicago 
Works: Indiana Harbor, Ind., and Chicago Heights, Ill. 
Branch Offices: St. Louis, St. Paul, Milwaukee, Denver, Dallas 
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Selll Them 
by tine Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. 

Forstner Bits are the only bits that are 
not dependent on a center or a level to 

ide them. They cut from the outer rim 

¢ entire surface is at work all the time; 
no jagged ends; every part of the work is 
smooth and polished. They bore their way 
through hard, knotty, cross grained wood, Sets of 9, 11, 17 bits are fur. 
p nished in compact cases fer 
leaving a smooth hole and clean, polished ep tanietehean eae Gam 
surface. 

Let us send you catalogues. Order 

through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U.S. A. 
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GENUINE 


“PHILADELPHIA” 


LAWN MOWERS 


possess distinctive features of su- 
periority which have always made 
them the standard by which other 
makes are measured. 


Vanadium Crucible Steel Blades 


Bearings of Exceptional Size and 
Accuracy 


Highest Grade Materials and Style PEARY ee wih Box Caps 
Workmanship 


Ae with other established mechanical features make them the surest 
Sinthe “Gcaham” and “A” All Stoct guarantee of customer's satisfaction. A satisfied customer is a 
Practically Indestructible “good-will asset’’ to the Dealer and Jobber. 


STYLES “UNIVERSITY” —4 Blades, 


“GRAHAM”—AIll 9-in. Wheels 
“A”—_All Steel came “DEWEY” —4 Blades, 8-in. 


“E”__R ble B Wheels 
i bene Ee “EAGLE”—Flexible Frame 


ings Horse Mower 


g 
“GOLF”’—6 or 8 Blades 
“ALL DAY”—High Wheel MOTOR MOWERS 
“INDEPENDENCE” All of the above are in- 
—Roller Bearings comparable in style, dura- 
“OVERBROOK” — Roller bility, mechanical princi- Case and cage of 


Bearings ples and results. roller bearing made 
of case hardened 


Sly cast Stee, 3 te ing oh abi 
Bearings possess man aavantages Send for Catalog and Prices INDEPENDENCE 
over old-style bail bearings OVERBROOK 


THE PHILADELPHIA LAWN MOWER CO., 31st & Chestnut Sts., Philadelphia, Pa., U.S.A. 
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New York: 
132 King Street 


A Timely 
Opportunity 
for Profit 


Army men quickly recog- 
nize the merit of this par- 
ticular Beacon that can be 
buttoned on the coat or 
around the belt, leaving both 
hands free or that may be 
stood upright on a table or 
hung from a peg on the 
wall. It’s the lamp of truly 
all-round utility and that’s 
the kind of lamp the Army 
man needs and wants. Re- 
newal batteries for this lamp 
may be obtained in any 
town of the United States 
or Europe. Order by num- 
ber 2381 from your jobber 
or write us for descriptive 
folder. 


BEACON 


ELECTRIC WORKS 


of National Cacbon Company, Inc. 


Chicago: 
11-17 So. Desplaines Street 
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10-Cent Fly Swatter 


“Swat the Fly” crusades are spreading. The 
coming season will see the greatest demand for Fly 
Swatters ever known. Be prepared. Stock Atlas 


Fly Swatters. We make two 
styles—one to retail for 5 cts., 
the other for 10 cts. Both are 
made of the best wire cloth 
with a copper finished handle. 


The 1o-ct. Swatter shown 
has an extra long handle— 
10 ins. It is very neatly and 
securely bound, with soft green 
felt—cannot mar the finest fur- 
niture. Especially adapted for 
parlor or drawing-room use. 
We have made it extra strong 
and flexible—will outlast any 
now on the market. 


The 5-ct. Swatter, the best 
ever made to sell at a Nickel, 
has a triangular fold permit- 
ting insertion of your ad if 
desired—a clever idea. 


Now is the time to place 


stock orders. We'll gladly 
quote Prices and Terms. 


Atlas Mfg. Co. 


New Haven, Conn. 








Made in three sizes, 
10, 14 and 22 Qts. 





QUALITY plus SERVICE equals SATISFACTION 


In offering you our line of goods, we are offering you QUALITY and SERVICE, and 
complete Satisfaction comes only in the selection of 


In stocking our goods, you 
EAGLE MO 


this SATISFACTIO 
P WRINGERS and BUCKETS COMBINED and 


” ee that have stood the test of time. 


SUPERIOR FOLDING WASH BENCHES have the reputation of 
never failing to satisfy. You will find these lines quick sellers and 


big profit producers. 


All of our products are built of high grade material, and are 


guaranteed against all defects and imperfect workmanship. 


The in- 


creasing demand for these goods is conclusive evidence that they are 
the Standard of Comparison, the Highest point of Mechanical Skill 


and the Acme of Perfection. 


HAMILTON, OHIO, U. S. A. 


The Eagle Woodenware Manufacturing Company 


Manufacturers 
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SPRING HINGES 
REPUTATION 


The Chicago “Triplex” Spring Hinges have characteristic features of 
recognized merit, handsome in appearance and dependable for the most severe 
requirements. 

This article has a reputation and selling force which commands the trade, 
and your stock should be complete. 


Chicago Spring Bult Company. 


CHICAGO NEW YORK 
Send for Catalogue H 32 


























More Business and Increased Profits 
SELLING 





Bererawanees H00ks 


i. | Wie Dee Enamel 
6 9 ° n Cast-iron 
‘Katz Floor Hinges | For the Home, Hotel, Restaurant 

are slow acting, with a positive holdback | Hospital and Barber Shop 


feature when opened to ninety degrees; will | Guaranteed to be durable, sanitary and neither to 
craze nor change color. 


p ? W fact lete li f P lai 
Insure Against Accident- pth py voy Hooks ys Deshteces Pred mom 
al closing of doors. Write for Catalog and Prices. 


| 
“KATZ” HINGES represent Quality, Dur- _| ||| American Enameled Products Co. 
ability and Design. 2120-26 Prairie Ave. Chicago, IIl. 


A BETTER HINGE with A BETTER PROFIT 


Our Catalogue No. 19 tells the rest—write 
for it. 


Lawson Mfg. Company 


Main Office and 
Factory: 


CHICAGO 


Ski aS Nt a pes ORE RII It Ae ti EN AO NT MIR, BE RIN SUBIR OREN 


No. 93. Restaurant and Hospital Hook 



































Time to Order 
Crown Tree Holders 


The only Holder that has stood the 
test of practical use for 30 years 














Graceful — Attractive — Substantial 


Quickly adjusted. Prevents accidents, and with 
ordinary care lasts a lifetime. 


S o Order Now—Christmas is Coming 
NORTH BROS. MFG. CO., Philadelphia, Pa., U. S. A. 
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DON'T BUY ANY KIND 
of aSTEEL DOOR MAT 


Be particular and choose the MAT 
having the best selling points and a 
MAT which has been widely adver- 
tised by its manufacturers to assist 
in bringing you sales. 


The ACME MAT is the MAT for 
you. All galvanized steel, flexible, 
reversible. Made in nine stock sizes. 


Buy the ACME DOOR MAT now. 


AcmeSteel Goods Co., Mfrs. 


MAIN OFFICE AND WORKS: 
2834-40 Archer Avenue, Chicago 


Eastern Branch: 151 Lafayette Street, New York City 
Southern Branch: 10-14 Tift Street, Atlanta, Ga. 
San Francisco: 311 California Street 
M. E. CANFIELD CO., Los Angeles, Cal. 
ACME STEEL GOODS OF CANADA. Ltd., Montreal, Quebec 
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The Shelby “CHIEF” 


Floor Hinge 
with Improved 


PIVOT on SOCKET 


“The hinge without woes, 
As the wise buyer knows.” 





The installation of the Shelby Chief Floor Hinge 
greatly simplified with the improved Pivot and Socket. 


Bore a 1%-inch hole 1/16 inch deep in top jamb for 
rim of pivot an@ 11/16-inch hole in top of door to re- 
ceive the socket, secure with wood screws allowing the 
thickness of metal of socket for clearance between 
door and top jamb. The difficult operation of mortis- 
ing for pivot and socket entirely eliminated. 


Sell the genuine Shelby Chief Floor Hinges, every 
one guaranteed. They are built right, act right and 
stay right. 


Ask for prices. 


THE SHELBY SPRING HINGE CO. 
Shelby, O. 











HELLER’S 


Sectional 
Cabinets 


for 


Automobile 
Supplies, etc. 


Also 


Hardware 
Shelving 


Send for Catalog 


W.C. Heller & Co. 
Montpelier, Ohio 





Bright Wire Goods 
Brass Cup Hooks 
Cotter Pins 
“Hicks Belt Hlooks 


Coat and Hat 
Hooks 


Wire Hardware 
Wire Mill Goods 


Special Wire 
Forming 


E. Jenckes Manufacturing Co. 
WORCESTER MASSACHUSETTS 
Selling Agents 

JOHN H. GRAHAM & COMPANY 
113 Chambers Street New York City 
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The Gate That Makes the 
Barrel Pilfer-Proof 


or ae is a big sale in your territory for 
the 


Sivarns 


*‘Lock Fast’’ 
Barrel and Tank Gate 


It absolutely protects oil, molasses, gasoline 
and other barrels and tanks from leakage and 
pilfering. The person who holds the key is 
the only person who can draw out the con- 
tents of a container. 

The profit on each sale is exceedingly liberal. 
Durable. Pays for itself in a short time. 
Three styles— 

“A,” wood thread with tapered shank. 

“B,” inside pipe thread. 

“E,” iron pipe thread with straight shanks. 
COSTS NO MORE THAN ORDINARY 
GATES. 

Write for profit particulars and list price. 


E. C. STEARNS & CO.., 212 Oneida St., Syracuse, N. Y. 
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Chair 
Tips 


No. 12. 1 inch 


For The Sharp Ends 
of Rocking Chairs 


have quickly found favor with the 
trade. A positive protection against the 
sharp ends of rocking chairs. Durable 
and easily fitted to 

the rocker. Catalog, 

prices and terms on 

request. 


Elastic Tip Co. 


370 Atlantic Ave. 
Boston 


No. 13. % Inch 














ATTENTION 
JOBBERS 


and 


DEALERS 


Write us to-day for 

Special Proposition 

on Electric Drills and 
Grinders 


We Offer Large 
PROFITS 


Our Tools are sold 
on Quality only. 











Pedestai Grinder 


Send for Catalog on 


Electric Drills, Grinders, 
Reamers, Buffers, Etc., 
for every class of work 


Made in all sizes for 
both A. C. and D. C. 


Stanoarg 


ELECTRIC TOOL CO. 


CINCINNATI OHIO 





Ideal 


Hardware 


These illustrations show but 
a few items from our I12-page 
hardware catalog No. 0-17. 

The Ideal line contains 
scores of articles that will 
stimulate Fall and Winter 
buying. 

An old line of hardware 
right up to date. Every job- 
ber and dealer should have 
this hardware in stock 


Send coupon and get the 
catalog. 


Stover Mfg. & 
Engine Co. 
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Chains—All Kinds 


STEEL, BRASS, COPPER 


Our Chains are made from HIGH GRADE 
material by AUTOMATIC MACHINERY, 
rivet heads SPUN, making a very SMOOTH 
finish, which will prevent chains interfering 
when hung side by side. Capacity of chain 
plant, 30 MILES PER DAY. We carry a 
large stock and can make PROMPT ship- 
ments. Send for Catalogue. 


THE SMITH & EGGE MFG. CO. 
CABLE CHAINS BRIDGEPORT, CONN., U. S. A. 











A Satisfactory Set of Saws for Household Use 


Three keen cutting saw blades, all interchangeable, and one 
quickly adjustable handle that fits and holds each blade securely 
by a turn of the thumb screw. 

The 16-inch panel saw blade is ideal for such jobs as the aver- 
age householder encounters. The !0-inch back saw blade answers 
every requirement for use in a miter box and also for cutting 
picture frame moulding. The 12-inch compass saw is for use 
where a larger size cannot be used to advantage. It can also be 
used as a rip saw. 

This Crescent Combination Set of Saws is a splendid seller— 
you need not hesitate to recommend the cutting qualities of the 
ira, blades. 

seeeenee Packed one set to a box. 12 dozen to a case. We can ship 


Crescent Combination i promptly. Send for our latest Catalog and Trade Prices. 
of Saws No. 3 
THE CRESCENT CO., Inc., Meriden, Conn., U. S. A. 
































LOOK FOR THE LABEL 


See er ee er nn en ee ee a ee ee ee ee ee 
tose epee ese ee 2 es se ee 


“ALLEN’S mark in Trade is 
the mark of Highest Grade” 


ltd GUARANTEES THE QUALITY 


RIVETS 
aie Biogas ah ats 











BIFURCATED.RIVETS ner te TUBULAR RIVETS 


Established =  ' Eighteen Eighty-Fow 


Main Office and Factorg 
-~ JUDSON L. THOMSON MFG. CO. ri eM a a 
Waltham, Massachusetts 
‘Diuccated omd Tabular Rivets, Metal Speciaitinn and Rivet Setting Machmes 


ORNAMENTAL SPOTS Write for Catalog and Prices OUTSIDE PRONG RIVETS 
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Order STANLEY No. 3000 
‘¢‘Twinrold”’ Self-Tightening 


BOX STRAPPING 


It.is coiled double. 
It is self-tightening. _ 
Nails can’t slip in driving. 


aa 


100 Lafayette St.. New York. 73 E. Prd St., Chicago. 
See pages 81, 111 and 1 - ani 








Genuine Giant Nail Puller Thin N. Aviat d “ee 7 on 
Pome - in Nose Aviator an uto Plier 
x Joint and Hand Guard Nickel Plated 


Profitable and Satisfactory Tools 


SMITH & HEMENWAY COMPANY, Inc. 


98 Coit Street, Irvington, N. J. 











W. ROSE Brick Hammers 


Genuine Crucible Steel 


A brick hammer needs to be dressed but the 
metal a regular hammermaker uses is not in- 
tended for reheating or for holding an edge 
or corners. So you need our W. Rose Brick 
Hammer more than the W. Rose Trowel you've 


Catalog H on application to esteemed so long. 


iE 7 
3 Wm. Rose & Br OS. saint Wiebusch & Hilger, Ltd. 1 




















'SAND PAPER FLINT PAPER EMERY CLOTH 
| IN REAMS AND ROLLS GARNET PAPER AND EMERY PAPER 


tt dually 
Ie “tt tax wire tt 
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New York Wire Cloth Co. 


233 Broadway, New York. Works: York, Pa. 


Successor to 


YORK WIRE CLOTH CO., York, Pa. 
THE WIRE FABRIC CO., Homer, N. Y. 
J. H. DeWITT’S SONS, Brooklyn, N. Y. 
HAMILTON WIRE CLOTH CO., Hamilton, N. Y. 


Manufacturers of 


Wire Screen Cloth 


Opal 
Heavy Zinc Coated 
White Satin Finish. 


Golden Bronze 


Pure Bronze Metal 
Bright (Golden) Finish. 


Black Painted 


F Genuine York Brand 
ae >! og | Black Enamel Finish. 
ve ( LOTH. | 








] erry j 
itntiaee? | Look for OUR NAME on the 
> — hollow bungs within each roll 


It Guarantees 
Best Quality Wire Cloth 














——_ 


“Ludlow-Saylor’” 


Fix that name firmly 
in mind and when you 
want Poultry Netting 
that will run uniform, 
stand long hard wear 
and please your cus- 
tomers in every way— 
order the “Perfect 
Brand” Hexagon 
Poultry Netting made 
only by “Ludlow-Say- 


lor.” 


This old, reliable 
brand has been thor- 


oughly tested and not 
found wanting. 


See your Jobber. 


Ludlow-Saylor 
Wire Co. 


ST. LOUIS, MO. 














Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 





Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and adapta- 
bility. 














HAYES PUMP & PLANTER CO. 


GALVA , IL 


Getting the 
Right Line 


HERE are a num- 
= ber of salesmen 

who wish to carry 
a side line — but what 
line, that is the all- 
important question. A 
small advertisement in 
the Opportunity Ex- 
change Department 
paves the way to get in 
touch with many firms 
who require such men. 
The cost is small com- 
pared with results. 


50 words, $1.00 
That’s all. 


Opportunity Exchange 
HARDWARE AGE 
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“R-H” Steel Heel Plates 


(Patent pending) 


Warranted 
Unbreakable 
Made of Specially Pre- 
pared Steel 


The Strongest and Most 
Durable Heel Plates on 
the Market. 


R-H 
Heel Plates 
Are Money Savers 
because they 
SAVE YOUR HEELS. 
Prongs will not break 


Put up 4, % and I 
Gross Plates in 
Carton. 


Write for Samples 
and Prices 


Prompt Deliveries 


Manufactured by 


The Root- Heath Mfg. Company 


Plymouth, Ohio 


New York Office: 90 W. Broadway, D. N. Winner, Mgr. 














DENG 


HAND and POWER 


No matter what the pumping & 
requirements of your trade 
may be, you can meet all con- 
ditions when you handle the & 
Deming line. Fig. 166 
Complete water systems; small = “New 
and large power pumps; lift ” 
and force set length pumps & Model 
and standards; cistern and & Lift 
pitcher pumps — these and & P 
many others are fully de- & SEP, 
scribed in our general cata- For 
logue No. 25. : 

Wells 


28 feet 


360-Page General 
Deep 


Catalogue No. 
25, sent to or Less. 
Dealers Has 


on re- - 
quest Adjust- 


The - 
Deming Base 
Company and 
Salem, Ohio Brass 


DISTRIBUTORS: Valve 


— 0: Henton & Hubbell. PITTSBURGH: Harris Pump & Supply Co 
DENVER: Hendrie & Bolthoff ouen oT & Supply Co t 
RICHMOND: Sydnor Pump & Well Co )IANAPOLIS Crane Co a 














I Don’t Guess about 
My Profit—I Know 


I meet competition by keeping out 
of it. I don’t dodge. I don’t cut 
prices—I never need to with U. S. 
Sandpaper. 

I believe in U. S. Sandpaper be- 
cause it pulls valuable trade my way. 
1 wouldn’t think of substituting; 
when I get a square deal I return 
the compliment with interest—that’s 
business. 


[ hope there are more Hardware 
men like me. 


United States Sandpaper - 
Williamsport 











ARKER Trojan 
High Grade Shotgun 


Every sportsman 
knows the high quality 
of Parker shotguns 
they have been winning 
highest prizes for fifty 
years. Upwards of 
200,000 of our shotguns 
are owned and treasured 
by sportsmen in every 
country—the Parker is 
known the world over as 
the “old reliable.” 


Now here is a_ Parker 
gun of extremely high 
quality made for the hard 
ware trade to sell. It has 
been simplified and is plain 
finished, but the shooting 
quality is there 


Parker guns are an at 
tractive addition to any 
store—send for copy of 
our handsome gun catalog 
and learn about the line. 


Parker Brothers 
Master Gun Makers 
Meriden, Conn., U.S. A. 
Sales Room: 32 Warren St., New York City 
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THE STANLEY WORKS Si 382""y,cox 











— of a thousand supplies! 
Your next customer needs 


an T f 
Williams’ oon 


Hammer’s 


“Vulcan = “Agrippa Best Sellers 
DROP-FORGED TOOLS 


Show him why and book his Hammer patented malleable iron hand 


- - - - i Re lamps represent the best value on the mar- 
glad to-see aaa sais order ket. They will prove a profitable item in 


Wrenches Chain Pipe Wrenches od em eee eee 
. * ° e Clamp is strong—built like an I- 
Tool Holders Chain Pipe Vises beam. Quick-action screw, universal- 
C. Clamps Hoist Hooks jointed face plate. Great seller. 
Lath Do Rope Sock H oods incl Special 
e ope ets ammer goods include many Specialties 
. Bs P of Malleable Iron, including: Adjustable 
Caliper Gauges Eye Bolts Clamps, Hand Lamps, Hanging Lamps, 
Engine Torches, Oilers, etc. 
They're all made in the Write. 


HOME OF HEAT TREATMENT 
Hammer & Co., Branford, Conn. 


and they're all guaranteed. 


If you don’t know their many advan- 
tages write 


LHWILLIAMS & CO. 

















BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 qn Aen, 
Twelve Medals of 
Award at 
INTERNATIONAL 


INCORPORATED 1895 
Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 

Expositions 


Copy of Catalogue will be sent free to any interested File User upon application, 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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The Guard of Original Design 
Made for Ingersoll ‘‘MIDGET”’ and 
Similar Watches 
Also for Smaller Watches 
For Sale by Most All Leading Wholesalers 
Salable Wherever There Is a Soldier 


The “DUO” Watch Glass Protector 


ALLOWS CLEAREST VISION—GUARANTEED NOT TO RUST 


The Mealy Manufacturing 
Company 
BALTIMORE 


TRADE “DUO” MARK Write for Illustrated 


Leaflet of 28 
Reg. U. S. Pat. Office Military Specialties 

















Athol Iron push 


No. 157 | DOUBLE ACTING 
| SPRING BUTT HINGES 


have the weight-sup- 
porting bearings cor- 
rectly located to 
liberate the action of 
the springs, reducing 
breakage and increas- 
ing spring power, 
preventing unequal 
wear of the barrels, 
and giving practically 
unlimited durability. 





Bommer Floor Surface Spring Hinge 


Has Release and Holdback Features and 
Ball Bearing and Alignment Device 


Suitable for either double-acting or single-acting doors 


The most durable hinge of its type; holds the door 
open when swung to 90 degrees. The spring-action can 
be entirely released so door will swing free, with- 


Wherever tool grinding | out spring-action, by inserting a wire nail (when 
neta ts eendl A. eo a4 ee the door is open) into a hole provided in the side 
built, compactly and conveniently designed and places. The spring- 
equipped with every facility for attaining the action can be restored 
best results and lessening labor. Water pot, by withdrawing the 
truing adjustment, babbitt bearing and ad- y. 6 
justable tool rests are some of the features. nail. 

No. 18 Type 


Our catalog No. 31 contains full particulars. 
ATHOL MACHINE CO., Athol, Mass. BOMMER BROTHERS, Mfrs., Brooklyn, N. Y. 























SCREW AND DROP FORGED WRENCHES 


ALL KINDS—PROMPT DELIVERIES 


~~ 





THE WHITMAN & BARNES MANUFACTURING CO. 


ESTABLISHED 63 YEARS 


General Offices: AKRON, OHIO New York Store: 64 Reade Street 
Factories: Akron, O., Chicago, Ill., St. Catharines, Ont. 
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PREPAREDNESS 4°°, you ready to 


HORSE SHOE BRAND 





THE AMERICAN WRINGER CO. x. Poe Staty 


TAPLIN 


Double Dasher Beaters. 
Dover Egg Beaters. 


The latest and most im- 
roved types of egg 
ters. A full variety of 
styles, sizes and prices, to 
meet every requirement. 


THE TAPLIN MFG. CO. 


New Britain, Conn. 
New York Office: 
143 Chambers Street 








Fresh Air ana Protection! 


The Ives Window 
Ventilating Lock 


A Safeguard for Ventilating 
Rooms, allowing windows to be 
left open at the top, the bottom, 
or both top and bottom, with en- 
tire security against intrusion. 


Descriptive circular mailed 
on application. 


THE H. B. IVES CO. 


Sole Manufacturers NEW HAVEN, CONN. 





CO TT a 


Keystone Boiler Handles 


No. 40 Keystone Botler Handle 


The clips of these handles are made from heavy sheet steel, 
brightly tinned, best quality and finest finish. ‘our different 
styles for boilers and four different styles for covers. 
Write for prices and sam —. b 
ade by 


Berger Bros. Co., 229-231 Arch St., Philadelphia 








McKinnon 
All-Steel Hose Reels 


Being made throughout of STEBL, elec- 
trically welded, they are lighter yet 
stronger than other reels. Handsome- 
ly finished in japan, 
carefully baked on. 
They sell at a 


Low Price 


Leading jobbers carry 
them. 





Congested traffic conditions make it imperative that 
you order them to-day. 


McKinnon Dash Company 
Buffalo, N. Y. St. Ca es, Ont. 


MOORE PUSH-PINS 
Moore Push-less Hangers 


H. M. Hodges & Brother, 
New aven, Conn, 


# 


says: 

**Since you have been putting 
the different units into your 
Style L Cabinet, they almost 
sell themselves. The customers 
frequently make their own selec 
tions, bringing the packages to 
a salesman to pay for and bave 
them wrapped. The Push-less 
Hangers, Push-Pins, Thumb- 
tacks and Maptacks are useful 
for so many purposes that there 
is almost a constant demand 
for them all. It is one of the 
most satisfactory items of the 
many lines we sell.’’ 
Your Profit $5.00 
Baer’s, Canton, Ohio, says: 

‘Your counter display and special window 
advertising are good direct result bringers. In 
fact, im this regard you are as progressive as 
any firm we — 

Send us your testimony. 
Send for free samples and dealers’ discounts. TheHonger 


the 
Glass Headt Moore Push-Pin Co., 116 Berkley St.,Phila.,Pa. “Twist 


va a 








SANITARY TOOTH 
BRUSH HOLDER 


An article of real utility 
that will eventually find 
a place in every Hard- 
ware Dealers’ stock. Fin- 
ished in either Satin 
White sor Gloss White 
enamel. 

Fast sellers—good profit. 


Ask Your Jobber for Them 


The Safety Wire 
Gas Globe Co. 


Patent Appiled For Columbus Ohio 











44-Caliber Men 


not 22’s—are the sort who give and 
get positions through your Want Sec- 
tion. Do you wish to establish con- 
nections with these top notch firms 


They are worth 
Of mutual 


and individuals? 
knowing—and having. 
benefit is 


The Want Section 


HARDWARE AGE 
239 W. 39th St. New York 
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| | | Years 
of Butterfields 


We have gained at least two things from 
our long experience in manufacturing taps. 
One is the ability to make keen cutting, accu- 
rate taps that retain their qualities thru long 
service. The other is a knowledge of the needs 
of the trade. 

Stock Butterfield’s and you will be equipped 
to meet the needs of the most exacting cus- 
tomer, in taps, dies, reamers, screw plates and 
allied tools. 

Get our catalog today. 


Butterfield & Ce. Inc. 


Derby Line 
ns hg Stores: 


62 Reade St., New York Ci 
ve" 6 Caduinc 8t., Detroit, tech. 
. Clinton St. » Chicago, Il. 








FOIVIAAVAUUUNIUAVAVUOUEGEUAVALAUG HEELERS 





The Best The 
Market Affords In 


* J 


Billets, Slabs, 
Sheet Bars, Blue 
Annealed Sheets, 
Black and Galvan- 
ized Sheets and 
Formed Roofings. 


Address all communi- 
cations to our Wheeling 
Sales Office. 











Sac 





Members of National Asso- 
ciation of Sheet and Tin 
Plate Manufacturers 


WHITAKER-GLESSNER 
COMPANY 


WHEELING - - W. VA. 





N00 
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DIETZGEN 
MEASURING TAPES 


19 


weruat ros 
THE HARDWARE TRADE 


YOURS 


FOR THE ASKING 


If you do not have a 
copy write for one today. 
A booklet of value to 
every Hardware dealer. 
It illustrates and de- 
scribes the “best sellers” of 


DIETZGEN 
Measuring Tapes 


tapes which will increase your trade and 
build your sales. 











The special order blank feature makes 
ordering easy and will appeal to you. 


Ask for Tape Booklet “H’”’ 


Eugene Dietzgen Co. 


Manufacturers 


Chicago New York SanFrancisco New Orleans 
Pittsburgh Philadelphia 








SHUTTING THE DOOR 
IN HIS FACE 


is no worse than selling a 
customer tools that will not 
give him satisfaction in use. 


“MORSE” REAMERS 


are tools well equipped to 
give good service. They are 
accurate, will maintain that 
accuracy, and the man who 
uses them once will con- 
tinue to do so. 


Catalog on request. 


Morse Twist Drill & Machine Co. 


NEW BEDFORD, MASS. 
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.S= 
Hardware Dealers— 


more and more—are handling spe- 
cialties similar to Torrington 
Cleaners. 
There’s extra good profit. 
Write for further information. 


NATIONAL SWEEPER CO. 


58 Norwood Street 
TORRINGTON CONNECTICUT 

















Quick-Set Steel 
Drive Posts 





These are some of the 
7 ~ why the demand 
lor these fests is grow- 
ing: Cost less than wood 
or concrete, guaranteed 
for 35 years, a few blows 
set them, ada: to any 
kind of wire fencing, wire 
strung easily and quickly. 


It will pay you to han- 
die these Th 











Never Break— 


Never Mar 


“Zeme’’ Ball Bear- 
ing Furniture Cas- 
ters are made from 
best materials ob- 
tainable— bearings, 
balls, everything. 

The balls are standard alloy steel, the race is chrome 
steel. They never break nor mar furniture, nor 
scratch floors, nor tear rugs or carpets. 

Never bind or rust—all bearing parts are electro 
galvanized. Their large hardened steel ball moves in 
any direction at the slightest touch. None please cus- 
tomers better. Steady sellers. 

Write for prices. 


THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 


Agents: J.C. McCarty & Co., 29 Murray St., New York City 














BALE TIES 
GRISWOLD PERFECT 


(Standard and half gauge) 
STRONGEST and BEST PACKED tie on the 
market, made from selected wire. 

QUICK SHIPMENTS 
NORTHWESTERN BARB WIRE CO. 





Wire Products Mill Street, Sterling, DL 





The Worcester Lawn Mower Co. 
Worcester, Mass. 

Have their NEW CATALOG 

in COLORS ready for mailing. 

Ask for it. 


J.C. McCarty & Company, 21 Murray St., New York 























HEN you require real up-to- 
date Hardware men—who 
know their business from 

A to Z—consult the Opportunity 
Exchange or insert an advertisement 
in the Help Wanted Department— 
50 Words $1.00—and results will 


follow. : 








Opportunity Exchange 
HARDWARE AGE 
239 W. 39th St., N. Y. 














Imperial Lawn Edge Trimmer 


Sells on sight. See how easy it works. 
Note the clean, even edge. No moving parts. 
Very durable. Price is right. Good profit. 
Most jobbers will supply you. 


IMPERIAL BIT AND SNAP CO. Racine, Wis. 


Sie ae 


PATENTED JUNE 28, 1910 








mceliceam Aol Oh as Reputation 


'G & 34 


Galvanized Poultry Netting 


ifacture 


The Gilbert & Bennett Manufacturing Co 
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CARY’S SUPERIOR 
METAL JOINT FASTENERS 


ted satisfactory in ev respect. are given = Pgs 
Mpreterence for pad i? uniform high grade pan ~ one 
ad with ae number 
corrugations desired 


sat tg 
Be sede 
Corrugations 


SAW EDGE PLAIN EDGE 


Packed in oes of 500 om pe iene pad ay ee, Also put up 
ound right-hand and left, and with straight corrugations 
pser in Automatic Driving Masbincs. . 


Largest Stocks Always on Hand—Immediate Shipment 


Cary Mfg. Co., eeesbetten Brge Plate 


The BestEver- 


Is the decision of the mechanics who have 
used Red-Hot Fire Pots and Torches. 
They are made from the best material, 
thoroughly tested and inspected and guar- 
anteed to give the best results. The No. 
54 is one of the most popular numbers. 
The tank is made of heavy seamless 
drawn steel with swiveled burner, en- 
abling the operator to raise or lower the 
burner as desired. It will heat a pot of 
metal and a pair of coppers at the same 
time. Try the No. 54 and be convinced. 
Jobbers will supply at factory prices. 


No. 54 Red-Hot Fire Pot Send for free catalog. 


Ashton Mfg. Co., Newark,N.J.,U. S. A. 








The Standard “S” Wrench 


This is the Bemis & Call Improved Adjustable S Wrench. Grace- 
ful in design, an all-around wrench, but specially useful in corners 
and confined places where the ordinary wrench is useless. Easily 
adjusted by thumb of hand holding it, as nut is of sufficient 
diameter. Carefully hardened and tempered. 

Guaranteed B. & C. Quality sells it. 

Write for prices. 


Bemis & Call Hardware & Tool Co. 
Springfield, Mass., U.S. A. 


WRIGHT’S 
PATENT 


| Expansive Bits 


Smal! size bores % to 1% 

in. Large size bores 

to 8 In. Have ft 

strength and ease of bor- 
% Cutter accurately 

adjusted and absolutely 

can not alip. 


CLARK 


Expansive Bits. 

size bores % to 1% in. 

Large size bores 3 
Well known every- 


Manufactured by 
The Conn Valley 
Mfg. Co. 


Centerbrook, Conn. 








The Robertson 


“Horse Shoe Magnet” Hammers 
Silver Medal Panama-Pacific Exposition 














The Best Magnet Hammers on the Market 
——Strong, Permanent Magnets—— 


Arthur R. Robertson, Sole Mfr., Boston, Mass. 


Owner of the “Horseshoe Magnet” Trade Marks 








Townsend Gave to the World 
The Ball-Bearing Lawn Mower 


Golf 
Mowers 


All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Towa- 
oad still leads in design, quality and finish 


S. P. TOWNSEND & CO., Orange, N. J. 











Mad HE UNION HORSE NAIL co. 
1806-1822 W. HICAGO, ILL. 
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AMERICAN STEEL 
eo FENCE POST 


Cheaper than wood and more durable. 
Millions in use giving perfect satisfaction. 
Easily placed, saving labor fence building. 
We stand back of these posts with hearty support. 
For sale by dealers everywhere. Send for literature. 
Awarded the Grand Prize at the Panama-Pacific 
Exposition. 

Made by 


. 

American Steel & Wire Company 
Chicago New York Cleveland Pittsburgh Worcester Denver 
Export Representative: 1. S. Steel Products Co., New York 
Pacific Coast Representative: U.S. Steel Products Co. 


San Francisco Los Angeles Portland Seattle 


Russell Jennings 
Auger Bits 


Patented by 
Mr. Russell Jennings 
in 1855 


Two styles 

of shanks,— 
three threads for 
boring all woods 


RUSSELL JENNINGS MFG. CO. 


Chester, Conn. 








BOILER DRAIN COCK 


In rough work this 
article takes place of 
a hose bibb and at 
less cost. Has be- 
come a staple hard- 
ware item. Has the 
same rugged quality 
that has made Sher- 
man bibbs the stand- 
ard for hardware 
trade. 


Nickel Plated—Rough Body—Semi-Finished 
Trimmings 
16 Iron Pipe Thread 
Also made with Enameled Iron Wheel Handle 


H. B. SHERMAN MFG. CO. Battle Creek, Mich. 


Genuine NEY Haying Tools 


STANDARD FOR FORTY YBARS 
THE OOMPLETE LIND WRITE FOR OATALOGUB 


THE NEY MFG. CO. Canton, Ohio 











If it’s DROP FORGED 
WRENCHES you're 
after, remember that 
P-S Quality is 
Guaranteed. 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 








“STAR EXPANSION BOLTS” 


A PLEASURE TO SELL 
STANDARD THE WORLD OVER 


iti 


Wood Screw Togge Machine 
Type Bolt 
= EXPANSION BOLT COMPANY 
20 W. Lake St., CHICAGO 147-149 Cedar St., NEW YORK 











YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
This Department receives the earnest 
consideration of many ambitious men who aspire to more 
$1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now. 


Hardwage Age. 


responsible positions. 


HARDWARE AGE, 


239 West 39th Street, 


NEW|. YORK 











November 15, 1917 
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They’re Going Higher 


Metals, fuel, crucibles — all 
items entering into the manufac- 
ture of Hose Bands have increased 
in price. 


We advise placing of orders for 
Fall delivery for Yerdon’s Im- 
proved Double Hose Bands NOW. 
It’s good business sense, because 
present prices will not hold good, 
unless orders are placed soon. 


Save money—follow the lead 
ers—order NOW and forestall 
the advancing prices which are 
almost sure to come. j 
know these satisfactory 
Bands—write for samples. 

Home and Foreign trade supplied 


WILLIAM YERDON 


BOX 102 FORT PLAIN, N. Y. 








Perfect Clinching Hose Mender 


This is the mender which 
gives satisfaction to the user 
and fair profit to the dealer. 
Nothing else on the market 1s 
as good. 
Menders are made in all 
common hose diameters 
Dealers are invited to ask for 


Our Catalog, which also shows an excellent 
line of Hose Couplers and Lawn Sprinklers 


STUBER & KUCK CO., Peoria, III. 


New York Office 154 Chambers 8&t d M. Sherwood, Mer 
San Francisco Office: Rialto RBidg Wm Pr Horn Mer 











Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S. A. 


LEBANON 





Lebanon Machine 


Company 
LEBANON, N. H. 
Send for Catalog 


AUGER BITS 








‘OTHERS’. 


The late General Booth’s mes- 
sage to his Officers all over 
the world: “OTHERS”’ 


There are numbers of poor _ in all our 
big cities who Soade 
The Salvation — 


for assistance during the long 
Winter comahs 


Will You Help Us 


Help “Others”’ less fortunate 
than yourself? 

Send Your Gift to 
Commander Evangeline Booth 
120 West Fourteenth Street 

New York City 
Or Commissioner Estill 
108 N. Dearborn Street Chicago 


Copper 
Milk Can 
Letters and 
Figures 
13” High 
Tinned 
on Back 


Cuts Actual Size 


Made of very thin copper and used for soldering onto 
milk cans or other tinned surfaces. Can be soldered 
on securely by placing the tinned side on any clean, 
tinned surface and passing a hot iron over the face. 





Sample and Catalog 25H on request. 


Niagara Falls Metai Stamping Werks 


Niagara Falls, N. Y., U. S. A. 











TACKS “a NAILS 


COBBLERS’ NAILS, GLAZIER POINTS, ETC. 


DOUBLE POINTED TACKS AND STAPLES 


Send for Illustrated Catalogue, most convenient 
and comprehensive 


THE SHELTON TACK CO. %issete° 


SHELTON, CONN. NEW YORK OFFICE: 96 WARREN ST. 





Continuous Business 


140 Years’ 


LARGEST ASSORTED STOCK IN THE WORLD 
Highest Grade Only 


JOB T. PUGH Philadelphia, U. S. A. 








BURNING 
BRANDS 


STEEL LETTERS 


The Schwerdtle Stamp Co. 


Bridgeport, Connecticut 








STEVENS LINE LEVEL 


for mechanics, farm- 
masons, ete. 
aluminum, 

os., accur- 

reliable. 

Write for further de- 


Frank B. Hall 


Newton Falls, Ohio 
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Rothweiler Pump/ | TERMINALS 


THE ONLY COMPLETE LINE 


Empties a Barrel or Drum FLAT TGORPER BRASS CLIP 
Completely. a= 
No Waste. No Drip. 
Good for Oil, Gasoline, Tur- 
pentine, Light Paint, etc. For —_ Fines. Made ft all 
rH Quickl with ri 
Works Lg y ond BATTERY — 


A Great Trouble Saver. 


ROTHWEILER & CO. We make many other sizes and a besides the above 


SEATTLE, WASH. H. B. SHERMAN MFG. CO. 
BATTLE CREEK, MICH. 









































ARMSTRONG || Sitiens lade 


is specially adapted for use 
in Hardware Stores. This 
Ladder cannot tip—will turn 
corners if desired. 


Genuine Stock and Dies th NOISELESS TRACK 


Our dies can be adjusted to the variations in the size : 

of fittings. They can be worked with less labor and uae this oh for — 
the desired result accomplished in less time than with inds next wee or sen 

other dies. They are interchangeable in the stock, = for booklet telling all about 
sharpened without drawing the temper, easily adjusted Heke Rolling Ladders. 

and kept in condition. Catalog sent on request. ~ 


THE ARMSTRONG MFG. CO. MMM The Bicycle Step Ladder Co. 
290 Knowlton Street BRIDGEPORT, CONN. ; 62 Randolph St., Chicago 











‘ PROMPT ae on ON RECEIPT OF 
YOUR ORDER 


‘errul Copper; Ba Copper ; Bottoms. Copper; Burns, a af 
erie ripe, “oe ser; Gachete, Corrugated 
; ; Ga 
e 4 Mitres, T; a ‘Copper : Riv 
jagger Washer, Copper se 
‘ Wi Copper. 
selling ents a are listed above, write us at once. 
Pittsburgh Copper and Brass Rolling Mills 


C. G. HUSSEY CO. Pittghegeh: P= 
= = Send for List and Prices ©: x3 =e CO. 


73 Murray Street, 











When You Need Men 


consult the Opportunity Exchange of the Hardware Age 
—men—the right kind—are always open for opportuni- 
ties to advance themselves. Do you want the ambitious 
kind—the kind that can do things? 


50 words at one dollar per insertion will put you in touch 
with such men. 


Opportunity THE HARDWARE AGE 
Exchange Dept. 239 West 39th Street :: New York 
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Makers, 56 E. Randelsh Street, Chicago, Il. 


WHIPS 


Rattan, Rawhide 


Whalebone, ‘‘Featherbone,"’ 


‘*Anti-Whalebone,”’ 
‘“*Rubber Bone,”’ Etc. 


Prices on Request. 


FEATHERBONE WHIP CO., Westfield, Mass. 


POST 

IWAN xe 

AUGER 

Seep, Te Oe oe Hay Knives, Ditching 
Spades, Chimney Tops, Snow Scrapers 


IWAN BROS., SOUTH BEND, IND. 











Pst. Compact Housel o d “él 


Pan? Mro.Ca 


150-170 Second Ave. Brooklyn, New York 





ALL STYLES 
Corn Huskers 
CLARK’S 
Sell Best 
Sold through any 
Jobber 
Coie of RF. CLARK 


Lake St., Chicago 








THE PULL-EASY MFG. CO. 


Dept. A. Waukesha, Wis: 
Mfrs. of advanced special tools 
for the garden and lawn. 


RCROSS” 
a... Cabarete Hoes 


“Known the world over” 
Send for Catalog 
Cc. S. NORCROSS & SONS, Bushnell, Il. 























BELIEVE IN SIGNS? 

We do—we've contracted for the largest railroad 
dicplay signs in existence to feature Town and 
Country Paint 

Stock this wold reliable brand. Our new plan 12, 
18 or 2% “‘Short-Color Assortments’’ saves the 
dealer money. Cet particu'ars frem 

HARRISONS, INC. 
Now owned by E. I. Du Pont’ de Nemours & Co., 
care Hardware Age. 








Lead Toy Soldiers 
Every item a masterpiece. Five 
different exhibition outhts. Write 
for particulars to 


Otto Mfg. Co. Coopersburg, Pa. 








YOUR ADVERTISEMENT 


ON THIS PAGE WILL BE READ BY 
17,000 INTERESTED HARDWARE 


MERCHANTS. THE COST IS SMALL 
AND THE PUBLICITY VALUABLE 


Further information on request. 
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SPRING JOINT WOOD RULES 


(V4, ASIN ——o = from flexible, tough, straight. 
ood. Joints smooth working, yet 


ad o firm, as required to hold rule ‘y 
Ask about our Spring Joint Rules with 


folding hook, just the thing for taking measurements out of arm's reach, 





Send for ieee catalog, Tapes and Rules 


He [urnan Prute Co 


SAGINAW, MICH. 


New York Windsor, Can. 





PLIERS 
NIPPERS 


AND 
PUNCHES 


Send fer Catalog 


Round and Oval Punches 


ESTABLISHED 1826 


OF SUPERIOR QUALITY 
C. S. Osvorne & Ce, 


Newark, N. J. 








THE NEY MFG. CO., Canton, Ohio 


AMERICAN 


Sickle Edge Hay Knife. 

The original sectional edge 
hay knife. Write for 
prices. They are in- 
teresting. 








&-KEYSTONE G: Galvanized Sheets. eran 
all rm 


Made from KEYSTONE COPPER STEEL—Unequaled for 


CULVERTS, TANKS, ROOFING 


and al! forms of ex sheet if 

to rust. Look for the Ke ne added below Apollo trade-mark. We also manufacture Apollo dere } 
Corrugated and Formed Roo: Products, Black Sheets, Special Sheets, Terne Plates, Eto. ort 
_SEEIOEN SHEET AND TIN PLATE COMPANY, Frick Building, Pittsburgh, Pa. B 


mntiitren, 


meta! work. These sheets are highest in quality and resistance ‘ 





BEST FOR 

STAMPING 
AND 

Se) DIFFICULT 

DRAWING 


MADE IN ALL 


wiorTHs 

v2’ to16” 
1 INCLUSIVE 
a iN UAL 
FE : 


PERIOR FINISH 














BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 
CHESTER, CONN. 





| SOMMER See guee FAUCETS | 


BEST BLOC qumnommans 
MAPLE WOOD BODY HIGHLY POLISHED 


ONLY THE GENUINE ARE STAMPED Ih THE WOOD WITH 
TRADE MARK MALTESE CROSS (a8 Pee cut) 


BEWARE OF IMMITATIONS 
SUCH AS FAUCETS SIMMAR IN SHAPE WITH KEY 














The NEW MODEL PEERLESS HANDCUFF 


The new model PEERLESS 
is equipped with two short 
twisted links in place of the 
one elongated link. 


PEERLESS HANDCUFF COMPANY 
Dept. H, Springfield, Mass. 


a —- = 
Se i 
FY WADE OF LEADIRON,OROTHER INFERIOR METALS, TINNED OR WICKELED. 
JOHN SOMMER FAUCET CO. 355 Centaat Ave, Newarn tly 


as Livan) CIOS EN bet evit rete 
: use Morton’s Sash Chains, including Mutual ¥ 
Life Bidg., Y., Standard Oil Bidg., © 

N. H Hotel Knickerbocker, MN. ¥.3 Mills : 
Y.; Congressional Library, Wash- 7°) 
and others. _ in Broase 3.414 


and Steel. Write for Caneel 


as Morton, , 245 ent Sia $i. : iy. 3 











PRIEST’S 
Clippers 


The world’s standard ‘‘back- 
o’-the-neck’’ shaver deserves 
your serious investigation as 
a pee, item of stock. 

rite. 


American Shearer Mfg. 
Company 
Nashua, N. H., U.S. A. 








ROPE 


MANILA and SISAL 
LATHYARN, HAY and HIDE 
ROPE and SPECIALTIES 
Manufactured by 


E. T. RUGG & CO., Newark, Ohio | 
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SAMSON CORDAGE WORKS 


MANUFACTURERS OF’ SASH CORD, CLOTHES. 
BRAIDED CORDAGE LINES, SMALL LINES 
AND COTTON TWINES ETC. 200 Aap CAALOS 


BOSTON MASS. 











IRON FENCE and ENTRANCE GATES fo hut'‘Piteosts 


Gen. Iron and Wire Work || 
Send for Catalog 500 
Designs — Agents Wanted 
- THE STEWART IRON 

WORKS CO. 


765 Stewart Block 
CINCINNATI, OHIO 


























































































































WAGNER Door flange on 


please your customers and 

the right profit. Acknowledged the 
best from every standpoint—convenience, 
durability, ease of adjustment. Self- 
cleaning, bird-proof. trouble proof. Write 
for 96 page catalog showing full line of 
Wagner Door Hangers, Coaster Wagons, 
Sleds and Hardware Specialties. 


WAGNER MFG. CO. 
Dept. D Cedar Falls, lowa 






















JOBBERS—DEALERS 
PREPARE 
There will be a heavy demand for the famous 
“STORM KING” LANTERN 
Extensively advertised. We help you sell. , o- 
BIG PROFIT. Get Particulars and Prices NOW. {tm 


National Stamping & Electric Works 
410-424 S. Clinton St., Dept. 2, Chicago. 380 C.1 P. 








ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware 
Trade. Can be placed in position by 
any carpenter. 


Send for Catalog No. % 


ENERGY ELEVATOR CO. 
Philadelphia, Pa 


214-216-218 New St. 
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Send for new eatalogue Ne. 10 
WILMINGTON, OHIO 








*“*VICTOR’’ BOLT CLIPPER 
Send for Catalog 


ROBERTS MFG. CO., SemervilleStation, BOSTON, MASS. 








“ANSONIA” NAIL CLIP—10c. 


Made by the makers of the “Gem”’ nail clipper. Twelve 
in a box or 12 on a display card. Fast ten-cent sales. 


Big Profit. 
Write 


H. C. COOK Co. 
Ansonia, Conn. 








C-S CO. 





12-Inch € 
Hardwood si da 
Levels 
t THE [;HAPIN-NTEPHENS [,0, 
Pests Prices C UNION Y FACTORY C 
Ask Your Jobber PINE MEADOW, CONN., U.S.A. 











HILL’S 
Famous Clothes 


rs Order Now 
Hill Clothes Dryer Co. 


Worcester Mass. 
Mfr'raf Hustler Ash Sifters 





PORTER’S “‘NEW EASY” BOLT CLIPPERS 
All sizes. All parts interchangeable. Jaws Special Steel. 
Big Sellers. Good profit. Write for prices. 


H. K. PORTER Everett, Mass. 








a’ KNIVES fui 


tated 


New Haven Oyster Knife 
ROBERT MURPHY’S SONS CO., Ayer, Mass. 


MORRILL PRODUCTS 


Saw Sets Liquid Seap Dispensers 
Bench Spike Seal Presses Pullers 
Stops Lead Nail Pullers 

Box Openers Hand Punchers 


The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 
CHAS. MORRILL 


102 LAFAYETTE STREET NEW YORK 








ICE TOO 


Used by Aososg harvesters, 
dairymen, butchers, cream- 
eries, etc.; also for ling 
and in hotels, urants 
and wherever ice is used. 

Write for Catalog and prices. 


Works: HUDSON, N. Y. 


Gifford-Wood Co., “sx, "S35: 


Chicago Philadelphia 


oF y EVERY 
PTION 











GRAY IRON CASTINGS 


LIGHT AND MEDIUM WEIGHT 


Three Complete Foundries Merit Your 
Consideration 
Which We are Bound You Will Receive 





S. CHENEY & SON, MANLIUS, N. Y. 
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Where Do You Keep 


Your Memoranda? 


Have you got every item of your busi- 
ness at your finger tips? Or is the itera 
you want only to be found after an 
irritating, tiring search through a mass of 
muddled memoranda? 


Systematize your business—so that 
whether you are buying goods or selling 
them, you can instantly know the previ- 
ous quotations—present cost, and selling 
prices—terms—agreements, etc., on every 
item you handle. 


» The Hardware Merchant's Card Index 
Record will do the trick and eliminate 
the guess-work, that always spells loss, as 
well as the troublesome hunting and 
searching which always is necessary with 
antiquated methods. 


The sooner you install a modern sys- 
tem the better for yourself and your 
business. 

Send today for this Card Index Record. 
Will ship it expressage paid in either 
quartered oak or birch mahogany box on 
receipt of $6.00. 


U. P. C. Book Company, Inc. 


Successor to Hardware Age Book Department 


241-249 West 39th Street New York City 
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TUBULAR RIVET AND STUD CO., 


The Trade 


is made up of a lot of hard- _—the livest, most important 
ware dealers — including stores in each community. 

yourself. It is our ambition 
to see the individual stores 
in each town succeed—to in- 
crease in size and influence 
so that hardware stores may 
be universally accepted as What have you to suggest? 


Hardware Age 


239 West 39th St., New York City 


BOSTON MASSACHUSETTS, U.S.A. 


We describe every impor- 
tant success in men or meth- 
ods that comes to our notice, 
but we want more. 





Big sellers. These Contractors’ 


Turnbuckles range in size from 2” to Contractors’ 
72” take-up and from 3/16” to 2%” in 


diameter of thread. All varieties of ek Turnbuckles 


ends make them suitable for any class 
of work. 


Our line contains over 1500 articles—marine and 
galvanized hardware. Send for the catalog. 


THOS. LAUGHLIN CO. 
PORTLAND MAINE 














HARDWARE 


Situations Wanted 


November 15, 1917 





Original letters of reference should 
not be inclosed with replies to ad- 
vertisements appearing in these col- 
umns, as they are frequentiy misiaid 
and lost. copy of the reference 
will serve the iiatincn 


Wanted—An a iiehans ete 
clerk, one that can do tinwork and 
hot air furnace work; must be re- 
liable, honest, steady, and a good 
stockkeeper. "This isa steady posi- 
tion for the right man. One who 
can speak the German language pre- 
owed. Give reference and salary 
expected in first letter. Address 
Cc. F, Wittmayer, Tripp, So. Dak. 


HERE IS THE PLACE 
YOUR MESSAGE, FOR IT W 
BE &s 





=N aoe i READ BY EXE 


VICES. 


WANTED—Office assistant. One 
familiar with double entry book- 
keeping and general office work. 
Applicant must have had experience 
in hardware, as position is price 
clerk and assistant to secretary. Ad- 
dress Box A-371, care Harpware 
Ace, New York. 





Wanted—Young man as assistant 
in builders’ hardware department in 
large and pos city of Southwest, 
One _ capab of estimating from 
plans and_ specifications. Apply in 
writing, giving age, experience, sal- 
ary expected and names of former 
employers. Address Box A-403, care 
Harpware Acge, New York. 





Wanted—At once, hardware clerk, 
one capable of waiting on trade in 
our various departments. hrply with 
full information to r-Jones 
Hardware Co., Racine, Wis. 





Good opening for active young 
man with some selling experience 
and familiar with hardware, to travel 
in the South for an old established 
house, selling standard lines to the 
wholesale hardware and _ supply 
trade. State age, experience and 
salary desired. Address Box A-414, 
care Harpware Acz, New York. 





Two salesmen, not clerks, are 
wanted at once in a retail hardware 
and house furnishing store in the 
best and liveliest city in the South. 
Address Box A-411, care Harpware 
Ace, New York. 





WANTED—Young man as assist- 
ant to sales manager in a hardware 
manufacturing company of many 
years’ standing, located in Connecti- 
cut. One with some outside experi- 
ence preferred. Excellent opportunity 
for an aggressive person. ress 


Box A-409, care Harpware Acz, 
New York. 





OPPORTUNITY 
RATES | | 

















HELP WANTED Set solid, ~tninem 50 
AND BUSINESS | 4: expita 


WANTED — Salesmen handling 

er territory to sell the 
mu AJUSTIT” car for 1918. Liberal 
Pa oe ah proposition. See large 
ad in this issue. Adjustable Sales 
Corporation, 1060 Jay Street, 
Rochester, N. Y. 


Wanted—Young man with some 
experience in hardware store for 
clerk in hardware store in town of 
10,000 in lowa. Must be strictly re- 
liable and willing to wor ress 
Box A-393, care Harpware Ace 
New York. 


WANTED - — — Opportunity for 
young man of business experience 
and some capital, as assistant man- 
ager and buyer. Give full particu- 
lars. Address Box A ~~. care 
Harpware Ace, New Yor 





WANTED—We have a good open- 
ing for a young man 25 to 30 years 
old, with experience in sporting 
goods, cutlery and tools. Permanent 
position. Salary according to_abil- 
ity. Address Belden Sporting Goods 
Co., Pittsfield, Mass. 





Young man, 32 years old, wishes 
osition with retail or wholesale 
ardware firm. Experienced in buy- 
ing and estimating. Can furnish 
best references. Now employed, but 
wishes to make a change. Address 
Box A-396, care Harpware Acz, 
New York. 











Situation wanted by competent 
man; fifteen years’ experience in 
shelf and builders’ hardware, tools, 
stoves, paints, etc., as buyer, man- 
ager and all around man. State 
salary and full particulars; refer- 
ences. Address Box A-410, care 
Harpware Ace, New York. 





Reliable and successful specialty 
salesman with extensive acquaintance 
on Pacific Coast wants good line on 
commission basis. Address Box 
re care Harpware Ace, New 

ork, 





Young man, age 25, twelve years’ 
experience wholesale hardware, five 
years on road, now employed, wishes 
to make change; not liable to mili- 
tary duty. familiar with trade in 
New England. Address Box A-388, 
care Harpware Acz, New York. 





Situations Wanted 





Young man wants position in re- 
tail or wholesale house, in general 
hardware, tools and fishing tackle; 
12 years’ experience; best of refer- 
ence. Address Box  A-390, care 
Harpware Ace, New York. 





Young married man wants 

tion as traveling salesman in North 
and South Carolina. Twelve years’ 
successful experience; three years 
with cream separators. References 
cheerfully furnished. Address Box 
A-400, care Harpware AGE, ew 
York. 





Position wanted with reliable con. 
cern, by young man with five years’ 
experience in general hardware. Can 
speak French. Now employed. Ad- 
dress Box A-394, care HarDWARE 
Act, New York. 





YOU HAVE, OF COURSE, THE 
NEWSPAPERS IN one CITY 
THAT YOU CAN E TO. OB. 
TAIN A POsTsION,. “BUT IF YOU 
N IT IN A 

f AL way USE T 1s 
SECTION IT MAY COST vou 

A “LOWER” IN A “PULLMAN,” 
BUT IT WILL PROBABLY GIVE 
ZOU A WORTH-WHILE 





| quires. 





Position as buyer for jobbing 
house wanted by competent builders’ 
hardware contract man; 18 years’ 
hardware experience, 10 years as 
buyer. Best of references furnished. 
Address Box A-408, care Harpware 
Act, New York. 


b additional ets 2e 
minimum 50 words 
Each additional 4c 


additional 


All capitals, leaded, minimum 50 words .$3.00 
Bach word 6c 


#0 | SITUATIONS 
2.00 | WANTED 


WANTED—Position as manager 


| and buyer for large retail hardware 


store, Age thirty-three. Ten years’ 
experience. Now employed but de- 
sireachange. References furnished. 


Address Box A-416, care Harpware 
Ace, New York. 





Tool and General Hardware Man. 
Assistant buyer in large tool depart- 
ment, wholesale and retail hardware 
concern, will consider connection 
with reliable manufacturer or job- 
ber. Twenty-seven years’ old, single 
and exempt from draft. Ten years 
retail and jobbing experience. Only 
high grade proposition considered. 
Address Box A-415, care HarpwarE 
Ace, New York. 





Salesman and Stockkeeper. An 


| all around hardware man, with 13 


years’ experience, understands buy- 
ing and managing. Thirty-two years 
old, married, now employed, desires 
a traveling position or managing. 
Southern States preferred. Address 
Box A-418, care Harpware Ace, 
New York. 





TWO SALES EXECUTIVES. 


Two young men who know from 
experience that their abilities com- 
plement and dove-tail into a business 
producing whole, want positions to- 
gether in sales management for a 
specialty manufacturer or _a_ sales 
agency. re now in New York but 



































IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can be of great 
service to you on account of our 
intimate knowledge of these matters 
in ever section o nited 
States. ge ewes 5 of ey 
Harpware Acer, N : 


J. E. BEAUCHAMP & CO. 
MANUF ACTURERS’ AGENTS 

AND CANADI: AN sRISTRIBU- 
toRS FOR AMERKI GOODS, 
20 ST. NICHOL ON: 
TREAL, OUE., 2 OPEN FOR 
NEW LINES,’ HAVING SALES. 
MEN ALL OVER CANADA, 


enemas 


RU BBER_ COM- 
N 





THERMOID 
PANY. TRENT( 
UIRES 

SRAL 
FULL - “GARDEN HO 
STRICTLY Ct DF GARDEN BASIS 
FURNISH REPERENC ES, SELL 
ING EXPERIENCE AND TERRI- 
TORY COVERED. 





“WE G =. pel MAI! 
ED.” ia oe 


iE | 
NE a4 ERTHELESS SS 


YOU'LL FIND THAT 

THIS SECTION Is 

EST AND CHEAPEST METHOD 
TO GET COMPETENT MEN. 





FOR SALE—At invoice price if 
taken soon, good clean stock of hard- 
ware in eastern Montana town; big 
territory; only complete stock of 
hardware in town, paid 60 per cent 
in 1916; $8000 or more in cash te 
quired. Owner under the draft. 
Address Box A-392, care Harpwaat 
Ace, New York. 





AGENCIES WANTED. 
French electrical engineer having 
large established clientele desires 
direct agency for France of firms 
having large outputs of gene 
equipment, dynamos and motors, 
circuit-breakers, conductors, meters, 
etc., as well as home labor-saving 
devices—irons, dryers, massage out- 
fits, percolators, etc. Headquarters 
in the heart of Pacis, near ti 
Opera. Write E. A. B., Room 44, 
14 P Philipps Square, Montreal. 





For Sale—Old established retai] 
hardware business and tin shop. Ex 
cellent stock and fixtures. Mon 
sales $1200. Death of owner cause 
for selling. Write for full informe 
tion. Sodemann_ Hardware 
pany, Concordia, Mo. 





willing to go wherever re- 
Both have sold specialties; 
both have successful records as sales 
managers, both now hold responsible 
positions, Combined, they have ad- 
ditional experience in office and fac- 
tory management, buying, credits and 
accounting. They can pull together, 
produce sales and conserve profits. 
Address Box A-417, care Harpware 
Ace, New York. 
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Forms close seven days before date of issue. Cash must accompany all advertisements. 


Set solid, minimum 25 wo: 
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For Sale—Clean stock of hbard- 
ware and implements, brick store 
building 40 x 90, two stories, in live 
town of 800 in center of one 0 
best farming districts in Michigan. 
Stock will inventory about $5000. 

eason for selling, ill health. 
dress Box A-401, care Haspwait 
Act, New York. 





tional word 2c 
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bees, minimam 26 words.1.08 
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R oem SALE —Hardware stock of 
425,000 Growing city of 14,000 
ee. Located in central New 
‘ork. Best location in city. Clean 
stock. Good farming country. Fine 
mill trade Long established loca- 
tion, Handling some exclusive lines 
Doing a good business. Best reasons 
for selling, Will sell at good price. 
Address Box A.277, care Harpware 
Ace, New York 


For Sale— “Good going hardware 
business in live growing city 
about twenty thousand; twenty- 
seven thriving industries and good 
surrounding country. Stock, furni- 
ture and fixtures about $40, 000. 
Opportunity for small jobbing trade 
besides usual retail. ‘Address P. ma 
A-412, care Harpware AGE, ew 
York. 











Wanted—Salesmen to dealers to 
sell horse outfit special on commis- 
sion as a side line. Success Mfg. 


Co. 5 E. Fifth St., Newport, Ky 





A clean stock of hardware and 
tools, about $13,000, including mod- 
ern fixtures, central Indiana town, 
9000 population. Stock turns three 
times. Sales 75% spot cash, balance 
thirty day limit, factory and con- 
tractor trade. Good opportunit 
bargain for cash buyer. Address 
Box A-419, care Harpware Ace, 
New York. 


Hardware Store for Sale—Best 
farming community in northwest 
Ohio. Two good railroads, stock is 
new. A set of tinners’ tools and 
cornice brake if wanted. Best of 





reasons for selling. 
around $2,200. Terms cash and sold 
at invoice. Good chance for tinner 
and. plumber and hardware men. 
J. H. Asire, Forest, Ohio. 
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Bettering Business by | 


the Elbow Touch 


You may recall the story of the front line | 
soldiers face to face with the enemy in the | 


present war. The entire line had an instant 


of stage fright because everyone knew that | 
the majority would soon be dead. Seeing | 
| their state of mind the Captain reached out | 
| his elbow and touched that of the soldier next | 
'to him. The soldier understood the act, 

| reached out his elbow and touched his neigh- | 
| bor, and so they did all along that first line. 





|The effect was instantaneous and the men | 
plunged forward thrilled with the courage of 
the Captain’s touch. 
‘In just this way business is bettered. One | 
eee with the nerve to reach out and do | 
something touches elbows with the fearsome | 
| fellow next to him. Fear closes no contracts. | 
| How can the man who shrinks from advertis- 
| ing expect that advertisement readers will 
credit him with courage and ability which he 
does not possess? 
Have you the nerve to reach out? Isn't | 
the building of business by consistent adver- | 
tising far more profitable than waiting for | 
something to turn up? In meeting the buy- | 


Let us tell you how Hardware Age can 
help you. 
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Carpenters 
Will Soon 
Be Busy 


all indica- 
tions there'll be lots 
of building this Fall. 
That means lots of 
lumber used and the 
hum of the saws will 
be heard in the land. 
Be sure your stock 
includes these 
good selling 
saw files: 
Carpenters’ 


From 


three 
hand 


Special, 


which retails at 15 
cents. 
Mechanics’ 


which 


Favor- 
ite, retails at 
20 cents. 


Choice, 
at 25 


Experts’ 
which retails 
cents. 

These are all the 
highest grade of files 
made. The Experts’ 
Cheice does twice the 
work of other files in 
half the time and is 
one of the best sell- 
ing hand saw files on 
the market. 

The Delta Guaran- 
tee of “Money back 
if not satisfied” is a 
big help in making 
sales. Get prices. 


The 
Delta File 
Works 


Philadelphia 
U. S. A. 
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The Greatest 


Tire Story 
Ever Told 


The Big 1918 Miller 
Advertising Campaign Will Tell 
It to the Tire Buying World 
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A big smashing advertising cam- 
paign that will make thousands want 
Miller Tires will begin soon. 

It will tell a story about Miller 
Tires that will startle the entire realm 
of tire buyers. 

No tire manufacturer has the story 
to tell that Miller has. And Miller is 


going to tell that story as no tire story 
has ever been told before. 
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SS 


It will mean universal acceptance 
for Miller Tires. It will do more than 
that—it will make tire buyers ask for 
Miller and accept no other. 
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The Miller exclusive agency propo- 
sition will make them come to you for 
Miller Tires. You get all the busi- 
ness. You control it. And your price 
will be Miller price, for you have no 
price cutting Miller dealer to contend 
against. 


A tire that sets new tire standards, 
an agency proposition that brings you 
all the business, an advertising cam- 
paign that SELLS tires—that’s what 
Miller offers its dealers for 1918. Be 
with a “winner.” 


The MILLER RUBBER COMPANY 
Akron, Ohio 
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REYNO 
ALUMI 


is made 
Rust-P 
by 


Electrici 


After weaving 


—After all the scraping and bending that cracks and flakes 
the lone spongy coat of partly impure zinc on “galvanized 
before weaving” screen cloth; 


—After a thorough cleansing that string. the screen cloth of 
every impurity; 


=. 


—After.every foot of bare screen cloth has fully in- 
spectedsto make sure there is not a single flaw; 


—After all has been done to insure perfect sc th, ex- 
cept applying a rust-proof weather coat; 


Li separate coats of pure zinc, ten uniform, bendable, rust-resisting 

ther coats are put on by our special electrical process. It makes this 
te gh, ten-ply zinc armor a part of the wire—durable, flexible, rust 
proof, and long-lived. 


eaepmeh Rust-Proof™ “AluminA 


is guaranteed to wear moe than twice grips fast, and Pre. 

as Oo as ¢ rf € » 

ae a canna = =—— ee The enormous and ¢c engl er 

that spins our pondefous dynamos 

Hot dipping is a one goat- ny proc- keeps production costs low—eliminates 

ess—a second coat wot elt off the commetition on electro - galvanized 

first Hot dip ee antals im- screeit.cloth. No other could afford to 

purities in spite of eveky @ré@gaution lavish Mae enormous power required 
it deposits a spongy céat ‘of *partly to give,t ten-fold armor-plate pro- 

impure zinc. The bending and scrap- tection ‘Pigs luminA has. 


ing of “weaving after galvanizing” “ . 
leaves bare, exposed spots*,that rust And, so the ‘our customers may 
‘ know it at zlance and tell others 


vey Sas See. about y 1A is trade-marked 
Reynolds Electrical process yeather- i vith the well known 
coats wire with ten rust-pro coats I om ™, Your profits are 
of pure zine only AluminA coat big, too. ‘ 


; 
Sending for samples is the quickest way to convince lf—send now 


REYNOLDS WIRE ®O. 


Quality cloth since 1893 
137 River St. Dixon, NII. 


SUN RED EDGE is to Screen Cloth 
SUN-RED what “Sterling” is to Silver 
EDGE 


These are built-in qualities of Keynoids SUN RD BDGE BRANDS: 

HONEST WEIGHT—standard mesh 12 mesh means 12 spaces to every inch of 
every foot in every roll. 

HONEST ME ASURE—full width, full length, no skimping. 

HONEST WEAVE~—as perfect screen cloth as the best machines tn the world can 
produce. Carefully inspected before and after electrogalvanizing. 

HONEST PROTECTION—and long life—the life of a screen is in its weather coat 
SUN RED EDGE BRANDS—ALUMINA; RUST PROOF ALUMI-NAMEL, the same 
as AluminA except finished with a special elastic black enamel instead of white lacquer; 
NOXIDEB BRONZE, 90% pure copper, beautiful oxidized copper finish; SUN RED 
BLACK, the most durable black painted screen cloth made. and the only one with @ 
distinctive. easy-to-remember trademark selvage. 


Best By 
WEATHER TEST 








